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,“I c SUSTAINABILITY REPORT 2021 Letter to Stakeholc

D ear stakeholder,

The year 2021 to which this sustainability report refers coincided with MevadiafodE thepe

Group, the new name taken by the Mediaset Group at the end of the year to complete the process of tr
the registered office of Miedidlse Netherlands. This decision was taken to lend further and decisive impe
to its strategic objective, aiming to create the first model of a sustainable European broadcaster in the n
competitive scenario, by leveraging the exsellatimeabfissets in Italy and Spain.

This transfer has not, however, changed the operational profile or tax situation of the Group:
| ocations of operation and for all/l activities
Meliaset, continues to be listed on the Electronic Stock Market organised and managed by Borsa Italia
the stock has also become paMi&f ERG Inddwe first bhadip index for Italy dedicated to ESG best

practice, to allow institutioesidny/ to identify companies that best meet the need for responsible investme

To pursue this new phase of its deweltdmhdobks to the future and to new prospects for
internationalisatgthe MFE Group therefore brings with it the itensystmdwaiiues, skills and
resources consolidatad an economic reality and benchmark for advertising companies and investors
television viewers. Its objectives are always achieved and ensured by bringing together compliance wit
andregulations and responsibility towards all stdkshaflatk,jts staff and collaboratorghis
commitment has been even more pronounced in the last two years marked by the pandemic emer
represents the central strategic factotoathe lexgellence of the model in which we want to continue to
invest, with a view to development and innovation in skills and processes.

MFE was created in this spirit, following precise directives also in areas connected to sustainability (E

Startig withGovernanc®IFE is situated within a legal system that is known and appreciated by m
operators and investors at an international level, able to-Explyete giarension of the business on
which the Group focuses. In this contekintdftlly provided fBustainability Committedthin its
governance model, made up of independent directors, with the aim of stimulating management and
the GroupYs activities in these areas.

Environmei its management and consuhpéitural resources and raw materials, MFE pays the utmo
attention to environmental protection, energy efficiency and the reduction of direct emissions. With t
in managing its characteristic production activities and infgojettseavidasjtiativedsave been
launched that aimetiuce emissioimsthe coming years in order tocagdam aeutradonditiari o do

this, our goal is to use only energy from renewable sources with guarantees of origin-and promoti
neutramobi | i ty, with particular reference to th
Though aware of the limited effect in terms of direct impact, the Group has always been attentive to e
emergencies and the impact tef dtiamge. In 2021 too, it has implemented further concrete initiative
these areas, suduradraising for the reforestatiohthe areas of Trentino devastated by the abnormal
storm of 2018. It is alsowotkimg groups promoted by the Europeanmsionvhich, among the

2
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various objectives that establish 2050 as the
creation of a climegatral European audiovisual media sector.

Finally, tigocial Mediarea, which has alwaydibleeth above all to our responsibility as broadcasters,
aware of the key role that we play for users as a benchmark tHeaoirg cantpablitn recent years we

have further strengthened our cammpaggosnote and defend responsible breadgastst
misinformatiorandfake newsnow a distinctive factor in our information content and social communicatio
with the campaigns promaoghtetiaset ha a cuore il fhifitediaset cares about the future), with a clear

and challenging objeptiearation now to safeguard the future.

But our social function extends further and involves the main sectors of the economy, supporting our cl
in historic times such as the ones we are living in, in which extreme health angigeEielgieatfactors

uncertainties and risk destabilising consumption and investments as well as slowing the processes of s
economic growth and the environmental transition that the main economic areas were addressing. Thi
is also expresseduglventure capital projegsomoted #®D4Venturds Italy and Spain to support
digital stamps with cres®dia advertising campaigns that give visibility and a boost to young loc
entrepreneurs.

We feel an even greater responsibility in recent wRessiavitmtfasion of Ukramescenanowhich
our TV networks, through their field reporters and correspondents, are providing the finest journali
information coverage of events with authority and balance. A fundraising campaign was also promptl
through Mediafriends tdifacgoing humanitarian emergency together with ltalian Caritas.

I n this year Ys r aefewdsion broadcastwolferipgelcisely in helatiph to ithg h t
sustainable development goals of the UN 2030 Agenda, whose themes@irarmbmstantyegrat
various points within our programming, in news but also other genres, starting with entertainment.

And of course, this yearpgaplesfacortramtihasallvdyd been gt th® e p
heart of our compand that must continue to be one of the strategic priorities for our organisation, whi
always been committed to recognising and appreciating the value, experience and professionali
companybdYs exi sting sqgtrefdiffereacescndrcranactetistics ef aach indigidual,
creating a positive and-fufarged environment that continues to ensure the best working conditions in t
of health, safety, welfare admkingll And also promoting employee engdgsatisfatction. All these
elements allow the Group to become more attractive to young resources and new talent, who can be
key areas such as technology, content and advertising.

And speaking of our collaborators, in these two yetirs paarétethltyemergency, mention must be made
of the extraordinary resilience they have demonstrated, contributing with professionalism and a
belonging to achieving major broadcasting, business and finasmiattresukingiimedeecessa

to manage the peak of the emergency was then maintained within the Group in an organised, flexi
adapting to the curves of the pandemic and measures taken by the authorities. All of this was de
minimal use of public welfarewt@antstand mechanisms and with full and continuous sharing of strate
with trade union representatives.

All of these goals achieved confirm the great work carried out by the various components of the com
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recent extremely complicatediearssultisroup that is even more financially sound, united, and in line
with our stakeholders and their expectations. An assenstapaplihefsustainable development of
Mediaset in the years to come

For the Board of Directors
The Chairma
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,“I c SUSTAINABILITY REPORT 2021 Methodological N«

This document (hereinafter ¢gSustainability Rep
soci al and environment al outcomes achieved by
January to 31 December) and igodnaeempliance witdtdd o b a | Reporting I nitd.i
Reportingsi Sitcdmndlamagis I he ¢ Me ¢ definedby they Glabad Repdtiagc t o r
I nitiative (GRI), igCoacecdorodpancoen.with the ¢€in a

The KE Group Sustainability Report, taking into account the expectations of stakeholders and the i
generated by business activities, offers a desariptiag@iiet modetbepoliciesmplemented by

the company, tesultsobtained and the @patisks- generated or suffeesdociated with the issues of
sustainability (environmental, social, labour relations, respect for human rights, the fight against corr
including the management approaches.

In the process of formalisingteégistguidelines focusing on the development of its business model, bo
nationally and internationally, the Group constantly monitors the areas of sustainability considered mat
development and the commitments and activities caleadexitdthdapview to meeting the needs and
expectations of its own stakeholders and the development of the business context.

ESG risks are also included, according to their significance as expressed in the Group's Materiality M
Group's strgte risk assessment model, which is structurally focused on the external and internal risk
directly related to its business model and the guidelines defined by the B&ibdriskieasdoes.,

also included, in line with their impastaxpeessed in the Group's Materiality Matrix. This assessmen
involves identification of material risk/opportunity factors for each of the ESG areas.

The corresponding risk profiles are assessed taking into account the general referanseotontext (also
benchmark with leading operators in the TMT sector), monitoring of the Group's main initiatives and
these areas and the main results linked to feedback from the main stakeholders.

The assessment carried out as part of the anmuategsddighlighted the overall adequacy of the
safeguards the Group has employed, given the predominance of active and positive approaches to E
keeping with its own values, which are a reference as well as being instruingsitedss pbjeciivg#s

Of particular note are the consolidation of and attentievetopraeets initiatives in the Human
Resourcearea (training, equal opportunities, welfare, health and safety), the monitoring of the
broadcast offeringlsn relation to greater sensitivity of end users and advertising investors to ESG iss
the consolidation of projects and initiatives to optimise consumption and reduce direct emissions.

In particular regard to respéctrian rightsand given the regulatory environmenthie \@nap
operates, this topic is addressed as part of the management of relations with employees and s
observance of the principles and values embodied in the Code of Ethics of the Group.

In vier of the specific nature of the business sector in which the Group operates, note that the Grou
consume significant amounts of wait@miatmospheric pollutantgher than greenhouse gases.
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For further information on the initiatives ofighe¢h&main risks generated or undergone and the
management approaches for these, pl ease refer
system3 and the corresponding sections in this

The contents of the present documemgae lgaterial issues for the Group and its stakeholders

as identified by the materiality analysis and based on the results of the stakeholder engagement
conducted in previous years and validated by the Board of Directorsref20EE, as 86t darilia more

detail in the followitapping of Stakeholders and Materitggkapmparticular, the process whereby

the contents were defined is based on the principles of relevance, inclusiveness of stakeholders, com
and operating context for the Group. The principles of balance, accuracy, verifiability and comparability
observed in regard to the quality of the information reported.

TheGRI Content Indemtaining the GRI indicators associated wai#rigatipic can be found in the
appendix to this document.

Theboundaryof economic, financial, social and environmental data and information includes the comp
fully consolidated in the Consolidated Financidl Statebmmmislary does ft flifim that of the

previous year. To enable the comparability over time of the data, it is presented alongside the corr
figures for 2020.

Also included is information om&Giangpundertaken in previous yaatswhich continue to bedapplie
in the policies currently pursued by the Group.

To guarantee the reliability afstiatateshave been eliminated wherever possible. Where used, they are
identified appropriately and based on the best methods available.

This document was approved by the Board oMHEREQRAGOREUROBE 2V \April 2022.

The present Report was subjectedftonzity assessmentg | i mi t ed assurance e
criteria articulated in ISAE 3000 Revised) bypeieitfepA. The assessment was conducted according
the procedures indicated in the gl ndependent

The Sustainability Report is published annually. For further information on the Blestsénahiiiéy Report,
to:

corporateaffairs@mfemediaforeurope.eu

The Sustainability Report is also available on the Growmy.médsiéeliéforeurope.comn the
Corporate Social Responsibility section.

1For a list of the companieslLiisitc! eafdeedquintdyeri n\hestfmént coinsoll uddadi omt mee h@pubap@eo Eyn
consolidated financial stateme@ecé®ber 2021 of the MFE Group.
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1.1 PROFILE AND ACTIVITY

SHAREHOLDING STRUCTURE

MFE MEDIAFOREUROPES\Ne holding company of the MFE Group. It has been listed on the Milan sto
exchange since 1996 and is mainly active in the TV sector in Italy and Spain.

On 31 December 2B2Ishareholding structure of the Group was as follows:

MFE Shareholders Voting Rights

24.02% 24.45%
m Fininvest  Fininvest
m Vivendi < Vivendi
1.74% m Simon Trust .
: m Own Shares iy LY  m Simon Trust
H Market

m Market

19.52%

2lts head office is at Viale Europa no. 44/46/48, Cologno Monzese. Its registered office is located in Amsterdam (Netherlands)

30n 12 April 2018 Vivendi S.A. announced, as required IGoAsol@@ted thieance Law and in compliance with the Italian Media Authority Decision No. 178/17/@8MNBdghat it had signed a ¢
agreement with Simon Fiduciaria S.p.A. and its sole shareholder Ersel Sim S.p.A., relating te foe theestiaesthaltryrigbtfiduciary company according to the instructions given by Ersel
Sim, through its Chairman. Vivendi S.A. has kept its right to instruct the fiduciary company on the exerctsesof votmagrighesh ocet SdpeAr os rdattenef@ which the sbafehoMersd i a s
who did not take part in the decision are authorised to exercise their right of withdrawal.

10




THEMFE GROUP - BUSINESSACTIVITIES

In Italy, the MFE Group has what areikiegratess television operatiocmnsisting @dmmercial
television broadcastimgv er t hr ee of I'talyds biggest gener a
thematic feeto-air and pay TV chann@iisear, ndmear and OTTV), with a broad range of content,
including exclusive content, in cinema, TV s
three years, Mediaset has also crealiedlvaadcastingwing comprising some of Italy's biggest
broadcasters.

er

The Group draws on the expertise of two of its subsidiaries, Medufiknatidtiibotiolesrid the
production of films and TV drama seaie$ algmurchases sports, film and @hés content from
third parties

Italy Spain
- @ 800z
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To secure its position in a market increasingly domipéa&fdrny sohgsons, the Group has launched a
web businessriented towards TV based on free online video content combining new products with pre
ondemand vidststeaming services.

In Italy, the MFE Group operateadiartisong sales agendieshich it holds 100% intEraslitalia
‘80, the exclusive sales agency fotalée fbsdiaset networks; and Digitalia '08, which h#sidées adver
sales for the pay TV platform.

Both agencies are managed by anotherRuibsidierye

With Mondadori, the Group participatesnierayayiediamondwhich sells advertising space on the
MFE Groupbds onl i ne tesmaf dgencies dnithe Mpnbaadri {Gooupypasty third h e
publishers.

InSpain MFE is the main shareholder of Mediaset Espafia, with an interest of 55.69% at 31 Decemb
Mediaset Espaia is Spain's leading commercial television broadcastet, intéhesivahgemels
(Telecinco and Cuatro) and a bouquettofsgitHemeatic channels.

The company is listed on the Madrid, Barcelona, Bilbao and Valencia stock exchanges and has been in
3 January 2005 in the Ibex 35, thenmtlargave largest Spanish companies by capitalisation and average
trading volume. As of 22 June 2020, following a failure to meet the admission requirements, mainly
impact on capitalisation during the most acute phase of thetpekaeasicetheved from the Ibex 35
and admitted to the IBEX Medium Cap Index.

12
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the Mediaset Group was born.

1 2 H 1996 Mmediaset is floated ohilaa stock
. ISTORY exchangeopenings stock to institutional

investors and small shareholders (around

Before 1996 . the origins of the 300,000).
Mediaset Group lie in the late 1970s, wh

Milarbased entrepreneur Silvio Berluscon?if997_ Mediaset's international e>;pansion _
founded a local cable TV cheleneilanp begins with its acquisition of a 25% stake in

broadcasting  from  its  pubpise private Spanish broaddadésinco

headquarters.
1999 the Group enters the online world with

Two years later, in 1980, Telemilano was Mediaseit (a website dedicated to Canale 5,
rebaptised @anale BDue to a change in the Italia 1 and Retequattrd)ledidset Online
regulations, it began transmitting all over lItaly, (renamed TgCom in 2001), a news site available
something hithepmhibited under Italian over multiple platforms (internet, television,
law. radio, Mediavideo teletext and mobile phone).

The new channel was a breath of fresh air ®0)()3  pediaset increases its stake in
the ltalian viewing public, because until then rqjecinco, gaining a controlling interest in the
the only national broadcaster was the state company with 50.1% of iies sfialecinco is

contrglled Rai, whose three channels fqa1e4 on the Madrid stock exchange the
constituted a monopoly. following year

To compete on equal tsitmsthe public

service broadcaster, the new privatg004
broadcaster put together its -oemmdsk
offering: Canale 5 was join&dlidoyl

Digital terrestrial television

launches in ltaly. The new technology allows

many more channels to be broadcast compared

(acquired from Rusconi in 1982) and to the existing analogue system. Mediaset

Retequattro (acquired from  Arnoldo launcheBoing a channel directed exclusively

Mondadori Editore in 1984). at children, and Mediashopping, a secure
teleshopping channel.

The new broadcastas namdrti (Reti

televisive italianeand was assisted by an 2005 The Group launchMediaset

exclusive advertising sales Bgeéhlia Premiuma digital terrestrial channel offering
‘80, and two other compaXxidsotime live coverage of Serie A football via smartcards,
which was in charge of technology and TV with no need for subscriptibediaset
production, anBlettronica Industrigle Premium also offers TV movie premieres,
which managed thensmission network theatre and live events in theeroeew
infrastructure. format.

Together, Rti, Publitalia, Videotime an2006 Pan?s il produced by
Elettronica Industriale were placed under the Gruppo Telecinco V\’/ins 3 Oscars

control of a new compéegiaset And so

13
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2007 n a consortium with Cyrte Fund and Telecinco of a newly formed company, which

Goldman Sachs, Mediaset reli@risarefef includes  the lbusir?ess unitCugitro
control oEndemola Dutch TV production (Sogecable S.A'stdr@ie Spanish television

company and the world's leading format "€tWork.) and the 22% stakeital Plus _
producer. The deal makes the Mediaset Group the leading

TV operator in Spain.
Mediaset also acqMestusaltaly's leading

cinema production and distribution company. 120dué produces Checco Zadoetalle

nubidistributor: Medusa Film), the 2009/2010
Mediaset launches a newo-&eedigital season's biggest boxtuffice
terrestrial channkls. The new channel
specialises in classic movies, music, aRtDlO video.mediaset,ifa catelp service
adaptations from literature and theatre. allowing viewers to watch recently broadcast
Mediaset TV programmes, goes live.
2008 Mediaset signs an agreement for the
acquisition ofaodue a leading Italian
prodicer of quality fiction and drama series.

NewsMediaset an "in  house" agency
providing images, news and services to the
entire Mediaset structure, is created.

Mediaset launcResmium Gallerya new
premium content service available over digita
terrestrial TV, using the smartcard format.
Gallery has exclusive broadcasting rights in Ital
for the best US films ard bgrmime Warner

and NBGniversal.

| 12 May: Mediaset launctiea fre¢o-air
digital terrestrial channel broadcasting female
)priented content 24 hours a day.

26 Novembdriediaset Extraa new free
channel specialising in reruns of the most

Disney Channahd Premium Calcia4 popular Mediaset entertainment programmes,
lanches.

launch.
2009  Ppublitalia '80 and Mondadori 2011 Premigm Net Ta new n.ebinear v
format offering up to 6000 titles on demand,

Pubblicita reach an agreement on online
launches.

advertising sales and found a new company

owned in equal proporfdediamond July: Mediaset enriches its Mediaset Premium

digital terrestrial offering with two new pay

TivuSat ltaly'sfirst free digital satellite . . o
channel®remium Crimédor aficionados of

platform, launches. Its owner, Tivu s.r.l., is
jointly owned by Rai (48.25%), Mediaset dgtective filnasd thrillers, afdemium
(48.25%) and Telecom ltalia Media (3.5%). Cinema Comedg showcase for the best of
TivuSat operates as a complement to digital ltalian and US comedy.

terrestrial TV, serving areas the terrestrial signal ;o qiaseitalia 2 a new fréeair digital

is unable to reach. terrestrial channel, begins transmission. The

In Spain, Mediaset S.p.A., Gestevision Telecinc8" chanr?el offers movies, TV films,
S.A. and Promotora de Informaciones S.A. documentaries, ~ cartoons,  spords  an

(Prisa Group) announce the acquisition by €Ntertainment shows directed at a young,
predominantly male, audience.

14
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Cartoonitp a fre¢oair digital terrestrial rights for 25 matehreguding those featuring
channel for children aged 6 and under, the national team, Spaih thefootball
launches. Like Boing, Cartoonito is the fruit of aWorld Cum Brazil, which runs from 12 June
joint venture by Mediaset and Turner to 13 July 2014.

Broadctisg System Europe Limited, and
enriches Mediaset's free content offering for
children and teenagers.

Mediaset and Fox International Channels Italy
sign i agreement for the inclusiori-okthe
Sportschannel in the Mediaset Premium
Plans to mergé¢ Towersvith DMT are roster. The new channel has exclusive rights for
approved. the live transmission of leading European

) ] _ football matches.
In 2012, on completion of the financial

restructuring of the Endemol Group, the Mediaset signs an agreement with the

Mediaset Group redaces then sells its Eurosport Groufor the ithgsion of two

holding in Endemol. channels, Eurosport and Eurosport2, in its
Mediaset Premium roster. The deal extends the

Premium Playconceived as the SUCCESSOr 10 ¢ othall payerview offering of Mediaset
Premium Net Tv, is launched. With its advanced[0 include the leading tennis tournaments

technology, ease of use, quality and innovative
content, Premium Play breaks new ground in
the Italian multimedia sector.

cycling tours, winter sports, motor sports,
athletics, swimminigasketball, handball,
hockey and numerous emerging disciplines.

TgCom2is repurposed as atérai news The Mediaset Group launénéy, Italy's

channel available over DTT (slot 51) and first OTT (streaming television) service. The new
satellite (slot 24), continuing to operate online platform offers subscribers access to a
via TgCom24.it and now available for .,4a0que of over 6000 titles including films, TV
smartphone and tablet wittofieanload series, and drama and entertainment shows.
apps.

2014 wmediaset wins the exclusive, all
platforms ltalian broadcasting rights for all
UEFA Champions League live matches and
highlights for the tiyesr period spanning
20182018.

Taodue repeats the succede dhlle nubi
with a new film produdiiba,bella giornata
(distributor: Medusa Film), which outstrips the
former in terms of viewer figures and box office
receipts.

2013 Paolo Sorrentino's filne Great 2015 spanish operateiefonicacquires
11.1% of the shares in Mediaset Premium for a

Beauty(producer: Medusa Film) wins the _ e
price of 100 million euros.

Oscar fdrest foreign picture and the Golden

Globe for best film. A new Qhecco Zalone filmrha Mediaset Group signs an agreement with
prod‘ucgd by Taodiele a catinells the WarnerandUniversabwarding it exclusive
year's biggest box office hit with receipts of51.8Italian rights over the films and TV series
million euros, and the-vimstd ltalian film distributebly the two US giants for the periods
since Cinetel records began. spanning 26620 and 20AGL8

Mediaset Espafia secures "free” broadcasting €SPeCtively.
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Mediaset demands that Sky pay a Studio 71 Europe's leading multichannel
retransmission fee for the unauthorised network and among the five biggest in the
inclusion of the Group'scfedie TV channels world - controlig by the German group

on its satellite platform. Sky contests the ProSiebenSat.1Media. It also creates a joint
requeted fee and Mediaset decides to encrypt venturég St u d i o, inWHich Mediadeti a 3
its satellite channels, effective from 2400 on 7 holds a 49% stake. The new joint venture is in
September 2015. charge of the Italian operations of Studio 71.

2016 Mediaset and French vepd The Board of Directors of Mediaset approves

sign a strategic alliance under which Mediaset"eMediaset 2020 plawhich' outlir]es the
would acquire 3.5% of the share capital of development strategy and financial targets for

Vivendi, with Viveadguiring 100% of the perioq spanning -2020. UnQer this o
Mediaset Premium and 3.5% of Mediaset. On plan, Mediaset's share of the Italian advertising

the eve of the deal, (25 July 2016) Vivendi market will increase from 37.4% to 39.0% by
signals its intention to withdraw from the 2020, with EBIT from ltaliiia ewtivities

agreement. On 19 August, Mediaset files with "créasing by 468 million euros.

the courts of Milan in an attempt to obtain the The communications regulator AGCOM rules

compulsory ewfement of the agreement. ¢ vivendi's holding in Mediaset and Telecom
Vivendi reacts in hostile fashion by building its \5)i is in breach of regulations, and orders the
stake in its Italian rival, and on 22 December French company to reduce its holding

informs the markets it holds 28.8% of the
ordinary share capital of Mediaset, equivalent Mediaset acquires a 1a8&istfrae-air

to 29.94% of voting rights. The operation TV channBlstecaprfLCN 20 Retecapri +1
atracts the attention of the ltalian securities (LCN 120), and Retecapri HD (LCN 121).
market regulator, Consob, the communications
regulator, AGCOM, and the public prosecutor in
Milan, which opens an enquiry into market
manipulation.

Mediaset decides not to bid for pay TV
broadcasting rights for Serie A in2022018
period as it holds the conditions of auction,
issued by LegkiG, to be unacceptable. The
Also in 2016, Mediaset creates Italy's leadingauction is cancelled and bidding postponed.
radio broadsting group in terms of audience
and advertising revenue. The new group,
RadioMediasetincludes the broadcasters _
R10]1Radio 10&8naVirgin Radicas well as 100% ownership of the latter.

a partnership withdio MonteCarlo Publitalia B80 and Pub

Checco Zalone's fourth @ilio, Vado? and ProsiebetiSa(Germany) to create
(produced by Taodand distributed by AdTech Ventureshich holds a 33% stake in

h European Broadcaster Exchange (EBX), a joint
venture enabling advertisers to book
campaigns across all member digital platforms.
On 14 November, Channel 4 announces it is
joining EBX.

Mediaset acquires an 11.1% holding in
Mediaset Premium from Telefénica, regaining

Medusa), opens in Italy. It beats all records wit
65.4 million euros of box office sales.

2017 Mediaset acquires a 5.5% holding in
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RadiMediaset acquirRadioSubasiand with great success in terms aiginog@nd
Radio Auyt central Italy's leading radio audience.
broadcasters by coverage and audiences.

On 31 August, RadioMediaset RddGires
Mediaset's holding in EI Towers rises to 41.74%talia S.p.A.parent of the Radio MonteCarlo
as a result of a buyback of its own shares by Ehetwork.

Towers.

After entering into a partnership with Mediaset,
Mediaset's holding in MediEspaha the infrastructure fund F2i SGR launches a
increases to 51.63% as a result of a sharetakeover bid for the entire share t&pital o
buyback. Towers S.p.A.

Mediaset s.igns a {ymaeaccgrq with the FIA 2019 Following an agreement with Sky Italia,
for exclusive Italian television broadcasting as of 2 January all Mediasetsairee

rights foFFormula Ethe world's leading

. ) _ _ channels are again rebroadcast among the
electric auto racing championship.

offering of the satellite platform.

Mediaset wins exgtusioadcasting rights for

the2018 football World Cup in Ru$sia

the first time, the Mediaset Group will be

offering all matchestéra& in both Italy and On 28 March, a deed is signed for the reverse

Spain. merger of 2i Towers Holding S.p.A. (in which
Mediaset holds a 40% stake) and the subsidiary

2018 On 30 March, Mediaset and Sky Italia 2i Towers S.p.A. into El Towers S.p.A.

sign a commercial agreement to rebroadcast

the Premium channels on the satellite platform

as well.

On 6 March, Mediaset Espafia acquires 60% of
El Desmarque Portal edsit

On 29 May, Mediaset communicates
acquisition of a 9.6% share in the share capital
of German broadcad®eoSiebenSat.1

Also in March, Mediaset Espafia, together withMedia SE

RTVE and Atresmedia, launches a web platform _ _
to create and distribetatidiovisual content On 7 June, the Boards of Directors of Mediaset

of the three groups and Mediaset Espafia resolve to propose to
their respective shareholdersshooier

On 10 May, Mediaset reacbesrercial merger of the two companie$viirks
agreement with TItb rebroadcast all of MEDIAFOREUROQPLE" holding company
Mediaset's fremair networks on TIMVision. under Dutch law.

Broadcasts fréiacus the new freeair On 10 July, transmission begins on two new
channel dedicated to promoting loedfure, channels: Boing Plus (LCN 45) and Mediaset
in May, on channel number 35. Extra 2 (LCN 55).

For the first time in Italy, all 64 matches of the On 15 July, the Court of Rome sentences the
2018 World Cup are broadcast live and free toFreich port&8lailymotionpart of the Vivendi

air in June and July. Broadcasting was Group, to pay Mediaset compensation of more
guaranteed exclusively by Mediaset, meetingthan 5.5 million euros for illegally uploading
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hundreds of copyrighted videos. Mediaset h@021 On 18 February, Mediaset was
another six similar cases against Da”ymOtion’awarded the free broadcasting rights for the
which may result in totglestsation of more best match in each round obEEA

than 200 million euros. On 18 July 2019, the Champions Leagiircluding the final, on the
Court of Rome also sentences the Vimeo portabeneralist networks until 2024.eMedlias

to pay Mediaset compensation of around 5

T also stream a further 104 live matches through
million euros.

a paid service for each of the next three

On 5 August 2019, the Italian Ministry of S€asons.

Economic Development assigns EIettronicaOn 3 May, Mediaset, Fininvegvend

Industale two sets of rights for broadcasting announced a global agreement, ending their
capacity (new B¥ZBtandard frequencies) on

channels 36 and 38 and further user rights
equivalent to half of a national multiplex.

disputes and reciprocally abandoning all
pending lawsuits amap&ints. Vivendi has
undertaken to gradually decrease its share of

On 4 September 2019, the Extraordinary t he _ company and to pr
Shareholders’ Meetings of Mediasetds.p.A.  nternational development plans.

Mediaset Espafia Comunicacion S.A. approvg Wiadjaset Iginity
the MFHEDIAFOREUROPE-bomtess
merger.

al so came
existence, the first pysamikl online
service with the bebtasfiaset programmes

On 11 November, Mediaset Espafia acquiresand a selection of extremetyualgy on

55% of ProSiebenSat.l Media SE. Thed&mand content. The ¢

Mediaset Group thus holds a 15.1% stake in thePYramid has a very broad base, with the great
share capital of the main Germam privat free content of generalist TV available online,

broadcaster. live or eademand. A light subscription also
enablesasce t o the top of
2020 on 23 April, the Mediaset Group, ! nf bnity 3_ P y-r ami d_’ ma
secured 24.9% of the voting rights of offerings (TV premieres, cinema, series and
ProSiebeneSat.1 Media excluding treasury vertical channels) and the best of the UEFA
shares through a new investment, becoming Champions League.
the largest shareholder in the German On 23 June the Shareh

broadcaster. voting to renew the expiringoBBérettors,

On 5 August, following hyldegal dispute, approved th¢ r ansf er of Me

Medi asetds Board of E?B‘?teéeéPﬁbc?teth%ﬂeté“%'wb@w t he

MFE MEDIAFOREUROB® denoseerger will be the basis for

project. development. Mediaset shares will continue to
be | isted on the Bors

Following the plan to disposestfatexic tax residence, asl| wad the central

assets, in October Mediaset sold the administration, will remain in Italy.
Mediashopping company, operating in the
multichannel remaiasamer product sales
sector, to Ortigia Investimenti.

On 1 July, Mediaset was awarded the football
broadcasting rights foCtppa Italiand
Supercoppantil 2024. The competitions will
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be broadcast free of charge on the GroupdYs
generalist networksl diwestreamed on
Mediaset Infinity.

21 July: Mediaset pays the extraordinary

dividendof 80. 30 for each outstanding shar e,
executing the resolution of the Sharehol der
Meeting of 23 June.

22 July: Closing of the global agreement signed
on 3 May, 202dtween Fininvest, Mediaset

and Vivendi to put an end to their disputes,
reciprocally abandoning all pending lawsuits
and complaints.

20 September: The transfer of Medi aset Ys
registered office to Amsterdam, the

Netherlands, and the adoption of the new

Byaws compliant with Dutch law approved by

the Extraordinary Sharehol derstd Meeting of
June were formalised. The company takes the

name of Mediaset N.V.

25 November: The extraordinary sharehol ders
meeting approves the change of the name of
the Company didset N.V. tMFE
MEDIAFOREUROPEMN \the introduction

of a duaategory share structure. The share
capital will be made up of ordinary A shares and
ordinary B shares.
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1.3 THE VALUES OF THEMFE GROUP

The founding principles of the MFE Group are ei@bddied thteshich defines the values cherished
by the group at every level and in every area it pursues its business interests.

The first draft was approved by Mediaset S.p.A. @ribstsns@bdid. Subsequent amendments and
additions were made in 2008 and 2012.

The present version of the Code of Ethics was approved by the Board of Directors of Mediaset S.p.A. a
Italian companies belonging to the Group in 2019.

InSeptember 2021-Médiaforeurope N.V., the holding company under Dutch law, also adopted its own
of Ethics.

The Code of Ethics was adopted in the conviction that ethical management is a fundamental element,
for the success of every busimtess. With reference to companies under Italian law, it also represents
cornerstone of Compliance Programmes pursuant to Legislative Decree 231/01 and of compliance pro
general, as well as t he |Wesaluhe Brganisationa Guidalihes (C@O) t r
issued for each individual business process.

Modifications and additions to the Code of Ethics are subject to the approval of the Boards of Direc
individual member companies and promptly cdnonilneicatevant parties. The MFE Code of Ethics also
provides that each Group company can adapt its own @eterefrietessaiy light of its own
characteristics as well as according to the law that applies in thfe relevant country

In thepursuit of its business activities, the Group therefore undertakes to respect the applicable |
regulations in all countries where it operates, in conformity with the principles of loyalty, propriety, resp
freedom, individual dignityeapéat for diversity in all its forms, rejecting all forms of discrimination base
sex, race, language, religion, political convictions or personal or social conditions.

As a major presence in the social and economic context in Italy &y] theoMEEcGuomp predicates
its growth oms@id reputation for transparency and rigour in the pursuit of its business. activities

In this respect the Group recogrisegdheole of human resouraad is committed to promoting a

working enviromnbased on respect for people and the values of loyalty, trust, transparency and inte
stressing priorities such as developing skills and professional capacities, equal opportunities, pro
mental and physicalbeely of workers (alderms of health and safety), confidentiality and protection of
personal data.

In regard to the various categories of stakeholders, the MFE Group has alwaysansuig every effor
corruptionby acting transparently in its dealings with clenstgnsuystitutions, always and without
exception respecting the principle of free competition.

4 n this sense, MFE in Spain also has its own Code of Ethics based on the parent
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The Group has always valuegitheto be found in diversitgsearch and innovatioraring for the
youngand for thenvironmentenabling each indaittufind fulfilment in his work, the basic principles
which underpin its activities, and the people who have made it successful.

1.4 LOOKING TO THE FUTURE: MFE FOR THE
COMING GENERATION

The coming generation remains at the hearGaf tbeuM-F-Bs br oadcasting projec

Despite an increasingly inclusive generalistspetsprective strength of the broadcast offering lies
precisely in the ability to have different ages and profiles in frgnhefGnest psin being ready
to meet the demands of younger audiences.

On a general levelletdership of all our networks in Italy among &4 I&idiencsehould be
highlighted, in all time slots: prime time (at 37.1%), daytime and the day a&2#4yhole (both at 3

This is a major result, achieved in part with the invaluable support of the profile and thematic channel
of contributing more than eight points to the total share in the various slots.

Focusing instead on the individual i@malkgonfirms its leadership in Italy among young people aged
between 15 and 34 in all slots: prime time (17.6% share), day as a whole (17.3%) and daytime (17.5%

I n particular, thereds a strong fanmpadrammgso ut h
in prime time we would méntisique vaigh a 31.2% share among3addience but peaks of 33.6%
among young womers@f2theGrande Frateli@¥i§% share amog@dd/eaiolds with peaks of 33.7%
among young wom@@a#t) and abovelatlici di Maria de, Filifhpthe share record among very young
women between 15 and 19 (well over 55%) ag2/ge@ngl@d (over 50%). Two cult Group programmes
should also be mentioned among the new developnSehisi ia gadéth 21.4% among women aged
2G:24 andelig?9.3% for the same audiapeeissima Spamalso very popular, with 19.4% among young
women agedslS. Finally, and again with respect to the offering for young women, another majo
development should be highlightedptbdigmitl television darmsdei tuoi,oeblere the shamsong

young women age2428 as high as 21.5%.

In daytim@erissimehich has always had a strong female audience, performs well among the very youn
audience (almost 20% share agi@ygaidlds and over 22% ameRdy2@iolds) as wetlldomini e
Donng9.5% among young women glifearib nearly 36% for g2h&€molds). Among the new
products, the figures for the new Turkisbesisap tharairexcellent, particularly appreciated by young
women (25.4% amosgitByBaioldk).

Among males,Uli-A Championsit. edgueat significance, the event with the greatest following among
very young: over 31% share sgh8ngaliids and 34% amoggdR@anlds. Some games in particular
achieved significant peaks:idlR@2HPorto reached 43.5% for young meyi aged ¥%.8% for those
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aged 224. The ManchesteC@dlgea final, despite involving foreign teams, achieved 39.7% and 36.3% f
the same audiences. Another match between very prestigisud/tmmelgrsteaity and Paris Saint
Germain, reached very substantial levels, always for the same audiences, with shares of 35.3% an
respectively. Moving on to the prodetgemsiins very strong among men aggetih@hopandg 20
24 (22%), and finally we cannot fail to Bteistianla Ndtl8&5% amongli%byear olds).

Italia Imaintains its strong position among a young male audience with histolie perf@3c6¥such as
share among men a@3d Pand with new progducts @donolu(oearly 9% among men &g$2. 2%

always, the world of sport also has great appeal, in this case with a mix of hisfbikc Pa&eduats such as
Repubblica del pélbteamong men agdd 2&nd new ones: MFE has beelydxcdadasting Coppa

Italia games since the autumn of 2021.

In daytim&tudio Apedafirmed its truly significant role in communicating world events to young people:
lunchtime edition achieves a share of no less than 22.9% among gpuhg meh dgéti0 t he hi g
all Italian TV news. FollowiBgdnalediasathes 19.6% for the same audience. The dailylinstalments of
Grande Fratellar¥iglso significant (15.5% share among young2#n aged 20

Another importantisighe offering for the male audience, of Cartoons, comes immediately after lunchti
HereThe Simpsaom#irms its evergreen appeal, achieving 15.5% among yowi® rmed h8<d615
among the 2@ audience. 2021 was also the thirtieth arfirthverestylbwoadcast for the celebrated
ani mated series on the GroupYs networks. The

It should also be noted that a specific area of the company also monitors all programming to check the
programmes could have on minors.

Another dedicated organisational structure deditstalithffibréngprecisely in order to guarantee access
to content for the coming generation. TV and radio programmes are enhanced througivebgital extensio
on all major connected digital platforms (desktops, mobile and wearable devices, tablets, smart TV, e

These are the main results:

[J Total Properties Video content consumption amounted to around 3.73 billion over the year, repres
growth athe previous year, with 462 million hours of video generated in total, representing 30% gr
the previous year (Source Webtrekk).

[0 The Information hub saw significant growth, reaching an average Total Audience of 3,536,000 u
users in 20&8b(rce Audiweb 2.0), positioning itself, as the TGCOM24 brand, in second place in t
digital information market.

OTogether, the information hubYs free apps
representing 6% growth comparédde tighe end of 2020. In this context, the TGCOM24 app achi
a total of 3.6 million downloads, with the base of installations increasing by 7% compared to th
year (as of December 2021); in 2021 alone, there were 242,000 dbwnlfoaeisastive) \seatice
(Meteo.it) achieved 6.6 million downloads, with a growth of 4%. Downloads of the SportMedi
reached 2.5 million (+7% compared to 2020); in 2021 alone, there were 158,000 downloads. T
achieved 1.3 million dowmho2@21, growth of 13%. (Source: App Annie at 31 December 2021. Th
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of app installations considered refers only to the active versions distributed in the stores.) TGCo
constantly upgrading social media activity by agency staff.2024afeGlam24 consolidated its
presence on social platforms with its Instagram, Facebook, LinkedIn and Twitter accounts and co
updated its dedicated channel on the YouTube
mention. Togethtbey saw around 1.6 million downloads by the end of 2021, representing 22% gro
compared to the base at the end of 2020.

In relation to Social Media Network presence, MFE confirmed itself as one of the leading media com
creatingngagement with its communities: a total of 42,5 million followers on MFE network Facebook pag
9 million followers on Twitter accounts and more than 21 million followers on Instagram accounts.

In Spaitioo, the Group has a broadcast offeedatatgetoming generation; examplés irstéude
las tentaciof®&% share in the commercial target &ujiende)eliB&o share in the same group) or
'‘Cantaria herencia enven€Bih@o share).

During 2021 it also broadcast flearc&raotball Championship with exceptional audience figures both i
terms of television and access to the digital component dedicated to this event.

In terms of digital offerings, we would highlight the introfitiptatibthe which enablesviative
interaction between the content offered and thiidele Baiso offers exclusive content and special
events for subscribers only.

I n the area of managing human resourceuwp, <cate
has launched managerial development projects through classroom sessions and individual training m
young graduates.

The commitment and motivation of employees are considered essential to the Group's success. Youn
also constartffered opportunities for professional growth, capitalising on the diversity of origin, expe
and competence of the new resources.

Finally, it should be noted that, again with a view to taking the new dynamics and lifestyles conn
technologicdevelopment into account, the use of smart working, which had already been tested suc
during 2020, was extended further in 2021 owing to the pandemic.

It should also be noted that the MFE Group is highly attentive in botimiéatysaipldppairidaities

that supplement and complete courses of study in collaboration with major universities. During interns
undergraduates can approach the world of work, experiencing professional relationships and
knowledge acqudedng their studies.

On the subjedbigher education initiativésee ChapteC@mmunity Beditorjor people not employed

by the company, the GroupdYs commitment to pr
in collaboration with major universities should be stressed. These initiatives are directed towards a
future in the world of television, markaiilegmarketing, sales and digital communication.

In Italy, we organisklthes t e r B s :thisis theotraiming eoursegonprofessional journalists, combini
the communications and informatitiseexo) LM University and the MFE Group. It is a professional trai
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course, which means it is recognised by the National Association of Journalists as the equivalen
apprenticeship.

TheMaster's in Marketing, Digital Communication and Salegektent established in 1988 by
Publitalia'80 and now in its 33nd edition, is also highly appreciated. Thedvitds{tzttisea 48d

internship) postgraduate course with limited admission aimed at graduates looking to dprofessional futu
field of marketing, trade marketing, sales and digital communication.

Below there are also the training activities that took place in Spain in 2021, virtually or in any case a
current circumstances owing to the pandemic.

[0 Master's in audiovisemtent creation and management, launched in 2009 in collaboration with th
European University of Madrid;

[J "Showrunnaola di fiction" course launched in October 2019 in collaboration with the Cinema
Audiovisual School of Catalonia: a wor&shgmpfwple intended to create the formats of the future;

[0 Internship plan for students at the CES School (image and sound studies secondary school).

The social communication campaigns that have always distinguished the MFE Group also continue.
raising campaigns with TV and radio commercials and digital and social media coverage aimed at the
and youth issues in particular (see Chapter 6 Community and territory).

Theg Medi aset ha (Medaset caregaboul the futatd)driia concrete way of putting
the MFE GroupYdYs skills and communicative powe

Social communication campaigns that operate according to an integrated multimedia scheme featuri
radio advertising as well as digitadiahchedia coverage address issues of national importance. These
relate to national emergencies or problems that are sometimes neglected. This lends continuity and p
commitment that the company already expresses through its programmes.

In 2021, for examyadijo proceeded with the commitments undertaken in previous years towards t
community.

Almost 600 radio spots were broadcast by the various MFE Group stations to support social initiative

The ¢Medi aset hgntoarotecuchildren andlagaihstifood wastéd is anathampesample, a
the campaign in support of the Lega Nazionale Difesa Cane against the abandonment of dogs in the

Campaigns were also carried out in support of the AIRC to infortrthéheqmsilidigbof donating their
B5x1000Y income tax contribution to cancer r

On Worl d Al zhei mer Ys fiamigg,campaigns withapdriicolar ieferantei tatines
devastating effects of this degenerative diséagéspreenention and research.
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Medi aset soci al campai gn®Emasesi rail tsioa tai v @ aidn t2 ®a
pursued related to childhodaeimglland the concepts of environmental protection, inchsifighess and t
against gerdbersed violence.

Finally, the activity of Mediafriends Onlus (se€dbivaptatyéand TeBiborgl utility initigtizeson
profit organisation, is a concrete expression of how the MFE Group understétespCosjmliate Social

Over the years, Mediafriends has supported numerous TV and other events to raise funds for the proje
profit associations. The best known of these is "Fabbrica del sorriso", which in 15 years of activity ha
possible todimce countless charity projects in Italy and around the world, in particular for children and y
people in difficult situations and poverty.

At 31 December 2021, over 75 million euros have been raised and distributed, allowing 177 associ
implerant 299 charity projects in Italy and around the world.

Activity in 2021 was also profoundly marked by the pandemic. After a short period of relaxation in the
despite the vaccination campaigns, it affected activity in 2021 froraasirgabhasethépring the
year, Mediafriends carried out three awdsiEnessd fundraising campaigns, linked tel$he Covid
emergency and its collateral effects.

With regard poomoting youth entrepreneurslaipd supporting the world of workoamatimgy the
territory in general, we would highlight the activities dsbdateatiuragee Chapte€@mmunity and
Territogimed at the comjmunity

This venture capital project involves investing in sipmanairsyadigital in thguoter and retail area
with high growth and development potential, through advertising campaigns in Italy and Spain.

The business model of AD4Ventures contributes to the growth of the companies in which investment
providing a great boosttloosdl young entrepreneurs still unable to access the big world of television m
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1.5 THE MFE GROUP, ITS BUSINESS CONTEXT, AND
SUSTAINABILITY

In a rapidly evolving national and international context where new operators and different platforms are e
and integrating, bringing big changes to offering models and ways of accessing content, the MFE Grou
its corporate objectives withdjor exogenous and endaggnfacsordaken into account, which can

exert a significant influence on the evolution and sustainability of its own business model. Factors
sustainability include:

[0 sSociedemographic trendsising average adeaditional television viewership) and new ways of
consuming content among younger age dimueguso@esumption on new devices);

[0 New competitorgielecoms, global internet players etc.) operating at every link in the supply ch
(content control, distribution platforms, client databases and advertising) and thereby depr,
traditional operators of their role as intermediaries;

[0 Regulatory changen the national and international lgie@lgyright protection, concentration of
advertising etc.), changes to allocations processes, evolving distribution infrastructure (DTT, bro

This scenario places the Group in a context charagtevisegl imathety of the leading marketds
the rising cost ofpttieenium conterdffered by broadcasters.

In response to this context, the Group's strategy lfioedisesmpamy model characterised by a

strong local/national qualjtyith a viewdeveloping its product and video distribution strategy
multidevice direction and the conselgymation of its compliance prograr{pnecesses, professional
expertise and technological innovation) afffici@mdyeof its characteristic prdagucprocessess

well as the evaluation afga@gments and targeted alliances on an internationalrb#sis context,

the Group is already present in Spain where
main private talon group, and holds a financial investment in the capital of the German broad
ProSiebenSat.1 Media SE, with a stake at 31 December 2021 equal to 23.9% of the share capital (
voting rights).

As stated above, in the pursuit okis basinties, the Group therefore maintains relations with a multiplici
of stakeholdersts efforts to protect their interests, while setting itself the target of generating a positiv
impact in the territories where it operates.

The Mediaséroup pays the utmost attentiomptging with the applicable laws and regulati@dls
the countries in which it operates and undertakes to act in accordance with the principles of loyalty
responsibility and freedom of the indigjple@ing diversity and rejecting discrimination in all its forms.

The Group also tBiS€3 factonsto account as an element and reference criterion foratsSraearsion
investment assessment processes relating to the operationaveaeds lduractedg targeted initiatives
and projects with a view to greater environmental efficiency (reduction in consumption, diversificatio
sources) and the definition of its @nodsedid content and its communication campaign#sn line wit
broadcasting and social responsibility profile.
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Gi ven MF Ehthsan fackois of @antral straegic importance, resulting in a constant and growing
commitment to looking after, training and developing its employees and sdskingochuregyetalen

processes of innovation and growth in skills, as well as particular attention to protecting intellectual prop
minors and developing initiatives directed towards the formation and promotion of culture and in gene
social resghility that comes with a role as leading national television broadcaster.

At present, the impact generated and experienced by the GrQlimiatehElzaageés not represent

a materially critical aspect for the Group, either dieetiffyrobattirelative and absolute terms. The Group
has in any case always been committed to ongoing and precise compliance with and monitoring
development of regulation in this area, in particular the guidelines from the European Comm
(Commui cati on 2019/ CHinarxial frefottinggSGpplendest bn repertgategaten o n
information3) and the recent adoption by the
(MAAP), which aims to support the re¢ccaesfoemdtion of these industries, which have been particularly
affected by the pandemic crisis and are essential for democracy, cultural diversity and European digital
This action plan focuses on three main areas of activity (recateny,ni@estools and capacity)
including the creation of a elievatal audiovisual industry. The European commercial television associati
of whicthe Group a founding member (ACT), is preparing a ptsitienEldpestitutions in tonnec

with this plan.

In order to manage all of these factors in an increasingly proactive, planned and shared manner,
voluntarily provided 8@&ommitteesvithin its governance model, made up of independent directors with
the aim of dialogue, stimulating management a

On 29 March 202he MFE Board of Directors, following a process of mapping and amadysisGr o u
activities and positioning in the various ESG spheres shared with the Sustainability Committee, ide
following guidelines and +olgjecdives to be pursued in Italy for the various ESG spheres, launchi
appropriate initiatives projects:

[0 In th&Environmentalrea, the Group, which given its characteristic activities does not in any case
a significant impact in terms of pollution, has always been inspired by the principles of respons
protecting the planet, girsustainable natural resource managetm@nograssively reduce
CQemissions until Carbon Neutrality is achieved by 2030.

[J In theSociakrea, the Group has always recognised the central importance of people and so
promote their experigmroégessionalism and diversity, already achieving excellent standards of ge
equality both in terms of number and pay gap (with potential areas for improvement at manage
and excellent levels in welfare policy management. On thiis inagist¢iteage therefore:

R Maintain the current |l evel s of thraughst ri b
recruitment and professional development policies that encourage the growth of the less represe
into managerial roles.

R Main the standards of excellence achieved by the Group in the field of welfare and
training both in terms of the level of investment and the variety and innovation of the service offe
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[0  Furthermore, with reference to its broadcast offering oMBEtintenplgying a central role in the
dissemination of the culture of sustainability in the countryingtiedsegipublic awareness
around ESG issues through content distributed on all available platforms.

[0 Inth&overnancield, the decisiwas taken to adopt a system to guide and control ESG initiatives an
mechanisms to guide managerial action witprtgressivaly adopting sustainability criteria
and principles in managerial practices and choices throughout the orgahisegiospecific
training initiatives and the introduction of ESG objectives among the parameters of incentive syst
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M APPING OF STAKEHOLDERS AND MATERIALITY ANALYSIS

In keeping with the reporting principles drawn up by the Global Reporting Initiative (GRI), the first Susta
Report was drawn up, involving the principal company departments, using a structured analysis desi
identify the ksetgkeholderforthe organisation and the most toatesial the preparation of the Report.

For the purposes of sustainability reporting, topics deemed material, or significant, are those of an ec
social and environmental nature on which a business has a significant effect (positive or negative) and
substantially affect thesassets and decisions of stakeholeateribfity analysiberefore takes into

consideration not only the perspective of the organisation but also that of the stakeholders themselv
analyses are periodically reviewed and updated.

STAKEHOLDERS MAP

Investors,
shareholders and
financial communit

Artisticresources,

Suppliers,
¢ business partners,

subcontractors

University and
research centers

For theupposes of preparing this NFD, on 25 January 2022 the Board of Directors confirmed the ma
the topics in the Materiality Matrix, presented in 2020, after consulting the Audit Committee which
January 2022.

To make up the Materialitix, Mag significance of these issues assigned by the various categori
stakeholder resulted frostetkeholder engagement activitiassied out in previous years, which involved
employees, financial analysts, advertising investors, semvipeogitgisoand television sector agents,
weighting the results on the basis of the updated assessments of significance attributed to the categ
in the map of stakeholders identified by company management.

The result of the materiality analy was shared with the GroupYs
assessment interviews. Following these interviews, the Group confirmedietettieitysnasrin the
are monitored systematically within the corporate rigiraseessment
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This Materiality Matrix represents the weighted combination of the degree of relevance/critical natu
issues for the Group (represented on the horizontal axis) and for its stakeholders (represented on t
axis).

The materialitatrix shows the most relevant issues, by relevance/critical nature. The graph shows th
with relevance ranging from ¢highd3 to ¢very h
geconomic responsibility, responsibilityhwispect to human resources, product responsibility,

corporate governance and compliance, responsibility towards suppliers, social and community
responsibility and environmental responsibility

The strategies, policies and instruments associaiggaiittaiadal topics are reported in depth in the
present document.
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This document is structured to report the relevant issues included in the materiality matrix in line with th
the graph. To facilitate reading, below is an examplesdweratatmalof the topics in different chapters
with the main stakeholder categories.

CHAPTERS MAIN STAKEHOLDERS

o
©
®

@0®

©
@000

M ATERIAL TOPIC IMPACT BOUNDARY

The table below summarises correlation with the GRI topics, the boundary and the type of impact for e
topic.
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MATERIAL
TOPICS FO
MFE

GRI TOPICS
RELATED STANDAR

17 The MESroup

MATERIAL TOPIC BOUNDA
Where the
Impact occurs

Type of impact

Compliance with
regulatory
requirements

Riskmanagement

Corporate governan

- Anticorruption

- Anticompetitive behavior
-Taxes

- Environmental compliance

- Socikeconomic compliance

n/a

n/a

MFE Group Generated by the Group
MFE Group Generated by the Group
MFE Group Generated by the Group

E i ) Generated by the Group
conomie [ -Economic performance MFE Group

performance

Indirect i . .

i:np:;ec: economie [ -Indirect economic impacts MFE Group Generated by the Group

Responsible [ ) )

advertising and -Marketing and labelling MFE Group Generated by the Group
-Content creation MFE Group Generated by the Group

Quality, integrity and
continuity of service

Audience satisfactio

32

-Broadcasting of content

- Customerivacy

- Audience interaction

conneacted tn (Groinin acti
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. Generated by the Group
suppliers

MFE Group
Generated by the Group
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MATERIAL
TOPICS FO
MFE

GRI TOPICS
RELATED STANDAR

,"‘ F'ESUSTAINABILITY REPOR

MATERIAL TOPIC BOUNDA
Where the
Impact occurs

Type of impact

Protection of
intellectual property

Accessibility of the
product

Commercial and
strategic partnership

-Intellectual property

-Broadcasting of content

-Content creation

-Broadcasting of content

MFE Group Generated by the Group
MFEroup Generated by the Group
MFE Group

Generated by the Group

Business partners, cont connected to Group acti
suppliers

Management and
development of
human resources

Industrial relations

-Employment

-Occupational health and safety
-Human rights protection assessmen
- Training and education

-Diversity and equglortunities

-Nonrdiscrimination

-Labour relations and management

-Freedom of association and collecti
bargaining

Employees[*] Generated by the Group

Employees; Trade unior Generated by the Group

Responsible and
sustainable supplier
management

-Procurement practices

-Freedom of expression

-Broadcasting of content

-Content creation

MFE Group

Artistic resources, busin

partners, content supplit
Generated by the Group

connected to Group acti

Suppliers, subcontracto

Artistic resources, busin
partners, content supplit
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MATERIAL GRI TOPICS MATERIAL TOPIC BOUNDA

Wh h .
TOFICS FO RELATED STANDAR . ere the Type of impact
MFE impact occurs

Relations with the MFE Group

Public Administratior| Generated by Greup

-Economic performance
P PA, government and co

bodies

MFE Group

Social engagement -Indirect economic impacts - Generated by the Group
Local communities and
| public

-Energy
Environmental impa -Emissions MFroup Generateq E.:ll.’ld connecte
management Group activities

- Effluents and waste
Electromagnetic Generated and connecte

o g n/a MFE Group .

emissions Group activities

(*) The boundary of information refeaithtand safety and related accident indicators includes employees of Group companies and alllgxtech@peoiisivéeatpsamyltaorkers.
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SUSTAINABLE DEVELOPMENT GOALS (SDGS)

In this document, it was degiie - E.
appropriate to link the SDGs that could —/"\/\
be related directly to the main topics & Ul @'

presented, from theSligtainable eeonowiccanry | moneuimenee. 10 fu‘!’u'ifi"m nacountes 12 Govsournon
Development Goatefined by th .~

United Nations in 2015 and conte @5 ‘ ’ Eé_ m

the Sustainable Development Agendgk¥es 15 PECE, ST

ACTION
INSTITUTIONS

These objectives contain the Guideli @ !i
commit governments and internalfonc -
economic actors to achieving specific environmental, social and economic targets by 2030.

These links were established by analytically comparing the 17 SustaiGaizbs De&apmwih the
material topics and the Group's characteristic activities and services. The following 11 sustainable de
objectives were identified on the basis of this analysis.

Theémpact of the individual material topics on the Susdibavelopment Goglsummarised in the
following diagram:

CORPORATE GOVERNANCE & 5 &=,
COMPLIANCE @'

@ EcONOMIC RESPONSIBILITY
PRODUCT RESPONSIBILITY

EMPLOYMENT RESPONSIBILITY

RESPONSIBILITY TOWARDS SUPPLIERS

COMMUNITY AND SOCIAL
RESPONSIBILITY

ENVIRONMENT RESPONSIBILITY : e ==
‘ & | s il O

0 06
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2.1 SUMMARY OF INCOME STATEMENT /
BALANCE SHEET DATA

o mil | 2020 %
Consolidated net income 2,636.8 -
Italy 2,038.: 70% 1,800.! 68%
Spain 876.% 30% 836.€ 32%
Operating Result 418.0 - 269.7 -
Italy 192.1 - 38.5 -
Spain 225.% - 230.t -
Net Result 374.1 - 139.3 -
Net Invested Capital 4,099.5 - 4,228.7 -
Shareholders' equity (Group and
third parties) 3,230.3 - 3,165.6 -
Shareholders' equity (Group) 2,661.! - 2,668.. -
Shareholders' equity (third parties) 568.k - 497.% -
Net financial position (869.2) - (1,064.4) -
Italy (1,135.F - (1,187.7 -
Spain 266.¢ - 123.2 -
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2.2 DISTRIBUTION OF ECONOMIC VALUE
GENERATED

The following prospectus shows the distribution of econorMié-Katoamfrthregard to the principal
stakeholder categories: suppliers, human resources, financial institutions, shareholders, governme
community.

The data issbd on the Consolidated Income Statement.

ECONOMIC VALUE 2021 2020

From thi From thi
GENERATED AND consolidate o
DISTRIBUTED financia . fnancia

statemer o statemer I
distributed _ distributed

B o fommiliman

Characteristic Economic Value
generated by the Group 2,986.2 - 2,693.7 0%

Net Result from Discontinued

Operations - 0%

Economic value generated by

Group (A) 2,693.7 100%

Economic value distributed by
Group (B) 2,540.8 0%

Remuneration of suppliers 1,850.i 69%
Remuneration of financial system 63.7 2%
Remuneration of employees 470.1 17%
Charity

1.3 0%
Public administration remuneration 74.9 3%
Remuneration of third party sharehol 80.0 3%
Difference between generated
and distributed (A) -(B) 343.1 152.9

Other economic compdhents (13.6) -1%
Added value retained by

company
(*) This iteimcludes impairment, provisions, changes in inventoriesoarteayl components.

139.3
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Economic value generateddudes:

Thecharacteristic econongenatated by the Group in terms of:
[0 Revenues from sales and services

[0 Other revenues and income

[0 Fhnancial income

Thevalueisdistributedas shown below:

[0 value distributedsternal supplieiaclusive of purchase costs, services, other costs and amortisation o
tangible and intangible property;

[J Remuneratiorpefsonnelwhich is equivalent to personnel costs:
[0 Remuneratiorfiofincial institutionsrepresented by financial expenses;
[0 Remuneian ofovernmentincluding costs and current taxes;

[0 Remuneration o@bemmunityprincipally deriving from donations and grants for social and philanthropi
causes and sponsorship of charities;

[J Remunerationnaihority shareholdergpresenting theanity interests in the results of Mediaset
Espaia and Monradio.

The difference between the Economic value generated and the value distiinetady rebobnao
components, represents, in the absence of distribution to the sharateoitd&snapdhg, the value
added retained by the Company.
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2.3 RELATIONS WITH INVESTORS

TheMFE websifaublishes financial information (financial statements, interim reports and additional financ
information, presentations to the financial community and the performance of Stock Exchange tran
involving financial instruments issued by thea€ovapas/data and documents that are of interest to
shareholders (press releases, composition of Company bodies and committees, company bylaws, regul
minutes of Shareholders' Meetings, as well as documents and information orcea@pdrdie governan
compliance programme pursuant to Legislative Decree no. 231/2001).

MFE SHARES ON THE STOCK MARKET 2021 2021
(Source: Bloomberg) A Class B Class
Maximum price (euros) 1.1 1.8
13th Decemt 14th Jul
Minimum price (euros) 0.9 1.2
29thDecembe 13th Janue
Opening price 1/1 (euros) 1.1 1.2
Closing price 31/12 (euros) 0.9 1.3
Avg. daily volumes (m) 29 3.6
Max. daily volumes (m) 8.7 18.1
22nd Decemt 10th Novemt
Min. daily volumes (m) 0.4 0.9
13th Decemt 29ttDecembe
Number of ordinary shares (m) 1,140.¢ 1,140.
Capitalization on 31/12 (m/euros)* 1,026.8 1,420.3

* Trading start date: 13 December 2021
** Excluding own shares

In order to establish an ongoing relationship with the shareholders, based on an understanding of thei
roles, the Board of Directors appoi@tadftReancial Officefrthe Group as the person in charge of
managing relations with theadars.

For this purpose the Chief Financial Officer is assisted by the following two departments that report di

[J The Company Affairs Departmehich oversees relations with retail investors and institutional entiti
(CONSOB, Bttadiana);

[J The Investor Relations Departmetich oversees relations with the financial community (financi
analysts, institutional investors and ratings agencies).
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MFE COMPARED TO MAJOR EUROPEAN BROADCASTERS
(2021)

Jan  Fb  Mar  Apr  May Jun  Jul A Sep Ot  Nov  Dec

—— MFEClassB —— MediasetEspafia =~ —— M6 IV —— Prosiehen —— TF1

TheEngagement Pddidgpted by the Company to regulate and guarantee the transparency associated
interactions with the financi al mar ket and th

In January, fimancial calendavith details of maiaricial events, is reported to the market and published
on the website

The company guarantees that the market receives information which is appropriate, fit for the purpose

evaluation of the financial and revenue prospects for thea@Grovith eppizable legislation and in

accordance with the principles of clarity, propriety and parity of access to information. In particular, in

Company took partinthed u st r y s maichwere argarfisedrvietualty dusstoctiense

imposed to deal with the health emergency, and met many institutional investors. These activities wer
daily work of interaction wiiltheokergovering MFE stock and the
numerous investors who contact the companyoviR @stiovissteam.

EURONEXT

MIB ESG 2 As of October 18 2021, the Company becanvipdrBas thdeahke
first bluehip index for Italy dedicated to ESG best practice, managed
Euronext and Vigeghitsr t of MoodybdYs ESG Solutions.

This index is designed woimdititutional investors to identify the companies that best meet the need
responsible investment.

The contact details and telephone numbers of the MFE Group Corporate Affairs Department and Inve
Department ar e pwelsiieci shed on the CompanydUYs

SMFE has releasegaxcdlar avail able on the companyds website in connection with this.
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GENDER 8 DECENT WORK AND 10 REDUCED 16 PEACE, JUSTICE
EQUALITY ECONOMIC GROWTH INEQUALITIES AND STRONG

- ]
g f./" (=) .

3.1 CORPORATE
GOVERNANCE

MFEMEDI AFOREUROPE NV ds@piVBegeinben 18 2021Ci® anqulalicr cprdpany under
Dutch laméamloze Vennodtsstapished following the transfer of its registered office to Amsterdam in th
Net herl ands (the ¢Transferd).

The Company heecandary offida Italy in Cologno Monzese (Milan), Viale Eutapaedt]drase
in Italy and since 1996 has been listed on the Electronic Stock Market (since 25 October 2021 calle
Milan) managed by Borsa Italiana S.p.A.

Following thenifar, the Company chose the Netherlands as its home Member State, for the purposes o
2, paragraph 1 of the Transparency Directive (Directive 2004/109/EC), notifying the market pursuant
paragraph 3 of the Dutch Financial Supénétiop Aet financieel)toezicht

As a company based in the Netherlands, MFE, from the effective date of the Transfer, is no longer su
Corporate Governance Code of Borsa Italian@utcih tGdiporate Governance Qoelsion of 8
Decembe 2016, effective from 1 January 2017)
https://www.mccg.nl/publicaties/codes/2016/12/8fgonmoretecede2016n the unofficial English
version.

The subsididgdiaset Espafia Comunicacion lBtad on the Madrid, Barcelona, Bilbao, and Valencia
Stock Exchanges and on the Spanish electronig Kiegk3tarieits subsidiaries are subjeshto Spa

Law and to the Spanish corporate governance system. As of 22 June 2020, following a failure to meet
requirements, mainly due to the impact on capitalisation during the most acute phase of the pandemi
was removed from the8%ard admitted to the IBEX Medium Cap Index.

Following the Transfer, MFE adoptedieheyovernance systemhich envisages only the Board of
Directors as the governance body. Control of the management activities, carried outrbyithe executive
entrusted to the+earcutive directors. No autonomous control body is envisaged in this system. Conse|
the board of statutory auditors ceased to exist from 18 September 2021, a body required under Italia
traditional managensemt control system, which remained in place until the Transfer. The powers
operations of company bodies and committees are governed by law, by the company's Bylaws, by t
regulations adopted, by the resolutions passed by the comypletelits;oamalaby the principles and
criteria set down in the DCGC.

TheShareholders' Meetirgpresents all shareholders and has powers to deliberate, in ordinary
extraordinary sessions, on matters falling under its remit by law or Ishtrel®jtess. Mbeting is
chaired by the Chairman of the Board of Directors, and its decisions, taken in conformity with the law
Company Byl aws, are binding. See the ¢Profil
share ownership structure.
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TheBoard of Directors the collective body of MFE responsible for administration of the company. It play
key role in the CompanydYs organisation, overse
gudelines, checking the existence of controls necessary to monitor the performance of the Company an
The system of delegation of powers is such that the central role of the Board is maintained within the C
organisation. The Board of Piiedtwested with the powers provided by the law and by the Bylaws. In
addition, the Board performs the activities assigned to it by the DCGC. In particular, the Executive Dire
charge of the-tlaglay management of affairs relating tpatme wbite the Mixecutive Directors must

monitor the fulfilment by the Executive Directors of their duties as well as the general performance
management and the business connected to it.

The Board of Directors met fifteen times in 202ini@n 2aethe Board comprised 15 members: Fedele

Conf al oni eri, Pier Silvio Berlusconi, Mar co Gi
Danilo Pellegrino, Carlo Secchi, Marina Brogi, Alessandra Piccininb, IStefamia Baxiatto(r i t 'y | i s
Gall azzi, Costanza Esclapon de Villeneuve and

It should also be noted that the Board of Directors comprises 60% men and 40% women.

The Board of Directors, up to the effective date of the Transfer,imaimtdliBadttir€emmittees

with advisory and consultative functions in accoldatwepeithté Governance Code of Borsa Italiana
(Control, Risk and Sustainability Committee, Governance and Appointments Committee, Com
Committee) and the Ré&tatdids Committee.

On 28 September 2021, following the Transfer, thetBcasdtaipioec internal Board Committees: the
Audit Committee, the Nomination and Remuneration Committee and, on a voluntary basis, the Envi
Social and Governance Committee and the Related Parties Transactions Committee.

Since 2017, the Bod@deauftors has been responsible for ensuring that the Sustainability Report is dra
and published in compliance with the provisions of Directive 2014/95/EU and Legislative Decree
Following the Transfer, the Audit Committee is respgnsibde, things, for assisting the Board by
providing advice on the disclosure of finaneimlaarniahoriormation by the Company and the monitoring
and assessment of reporting on ESG goals and programmes.

The Audit Committee, purspemtision 1.5.1 of the DCGC, also deals with the preparatory work regar
supervision of the integrity and quality of t
internal risk management and control systems; it assists thb 8o pr ovi di ng advi
compliance with applicable | aws and regul ati
control systems, on the recommendation for the nomination of the external auditor, on nelations with i
external auditors, as well as compliance with their recommendations and subsequent observations, t
of the Company, the application of information and communication technology by the Company, inc
relating to IT security andhe &0 y s t ax pol i cy.

TheEnvironmental Social and Governance Conmpnittéges the Board with initial advice that aims to
support the Board in drawing up the Companyd
its strategy. To this the Environmental Social and Governance Committee can bring specific enviro
social and governance goals to the attention of the Board of Directors.
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The decision to pursue these goals or otherwise and the corresponding implemaraddtiriqorogrammes
the Board and to the management of the Company respectively.

The monitoring and assessment of achievement o
the implementation of the related programmes are periodigalheassdisednmittee and the related
results are included in its report to the Board of Directors.

During the year, in line with a consolidated practice within the company and in order to promote knowl
NonrExecutive Directors of the interraitmnati@tegies and specific business and corporate governance
i ssues, the Company organised various I nduct:i
consultants.

For more detailed information on the company's governancdistfubticenmpasition of the corporate
governance bodies of Group companies, diversity in governance bodies and remuneration policy for the
of these bodies, the reader is referred to the Report on Operations, Corporate Governance Re
Compentsan Report, which are available on the https://www.mfemediaforeurope.com/en/ website.

3.2 ETHICS AND INTEGRITY IN BUSINESS

CoODE OFETHICS

As indicated in paragraph 1.3 above, the Code of Ethics defines the values which the MFE Group cheri
and shares at every level in the pursuit of its business activities.

Following a review process, in 2019 the Italian holding company Mediaset S.p.A. and the other Italian
belonging to the same Group appewecatiision of the Code of Ethise in light of the evolution of

their business activities, the need to harmonise the coordination of the provisions of the Code of Ethic
of Compliance Programmes pursuant to Legislative Decree 231/01 adopted by the individual Group
and adaptation to regulatory changes (in the fietdosfindnisdeexample).

In September 202 :NWeiaforeurope N.V., the holding company under Dutch law, then went on to ad
Code of Ethics

The principles and provisions of the Caedarefiititling on directors, auditors, employees and all person
working for/with the Group in any capacity, regardless of the nature of their employment relations
temporary, with the company (e.g. employees, suppliers, clients etc.).

Respect foetprinciples and values enshrined in the Code of Ethics is of fundamental importance for t
operation, reliable management and image of the MFE Group

6Including foreign investee companies
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All activities of the Group are therefore pursued in a spirit of fair coegpiticioy ithéulaws and

regulations of the jurisdictions of all countries in which the individual companies operate, and for the
principles commonly applied in the pursuit of business, such as honesty, fairness, propriety, transpare
good ft.

The MFE Group propagates the principles and values enshrined in its CodeidbEitfatervia targeted
campaignsespecially with regard to its corporate bodies, staff and employees, encouraging them to ap
strictly observe these prirgidlgalues.

The Code of Ethics is provided to all employees of the Gomrppganyugkrainegogether with their
salary statements, and to new recruits at the moment of recruitment.

The Code of Ethics is also published and appropreateinhighlighe ¢ Compl i ance 3 se
Gr o u p Y s(wwweanfemediafereurope.com/it/governance/compliance/), in English and Italian, and o
specific €Complianced portal on the company i

The MFE Group also impleairimgactivitiesaddressing its Code of Ethics, and with particular reference
to the companies under Italian law, as required under the administrative liability provisions (Legislativ
231/01) and in reference to the Compliance Programmes glatsieaDetydeg@B31/01 implemented by
Italian Group compandexording to circumstances and requirements, training plans are administere
classroom courses or via sf@acisihg modules.

Following its adoption and subsequent amenamddtpdime out that no changes were made in 2021 to
the text adopted by Mediaset S.p.A. and the Italian subsidiaries Hvi20iZfovehiloptRE V. adopted

a Code of Ethics for the first time), the Code of Ethics was distributets aliifeogmiatetipierits
including signatories to employment and supply contracts and, more generally, to all parties conductin
relations with MFE Group companies. Contracts with third parties contain specific clauses with an ex
refeence to the Code of Ethics (as well as the Compliance Programmes pursuant to Legislative Decr
the case of Italian companies), stating that failure to observe its provisions constitutes a breach of
obligations, giving rise tohthrigrminate existing legal relationships without prejudice to any compensal
for damages.

In line with Italy, MHeE Group in Spaiplements its own Code of Ethics, which applies both to the pare
Company and its Subsidiaries. Its latesisyapgiooved by the Board of Directors in 2019. Mediaset Espa
also implements its own Compliance Programme, which is analogous to the programme implement
also implements a wiistteing mechanism allowing violations of the codietban®ngmously.

COMPLIANCE WITH REGULATORY REQUIREMENTS

7As of 200the companies under Italian law which have implemented their own Compliance ProgrammesMiediaste§iflative Dédeal231d0s @¢: |t al i a S. p. A. , R.
208 S.r.l., Medusa Film S.p.A., Taodud&05S.pA.VirginRadb ItalytSp.A. oRdACatIEIS S.prAd Raslio Subagid rl.S. p. A., R2
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As a supplier of audiovisual services and a radio broadcaster, the MFE Group scrupulously observes Ita
the pursuit of its business activities, including requirements of sefeggldstoyyandture.

To prevent violations of applicable legislation, the Group scrupulously observes the requirements on air
the protection of minori theadvertisingcontentcarried in its radio and television broadcasts. The
following remements apply in regard to these issues:

[J training of personnegsponsible for programming, production and broadcasting;

[0 general oversight of programming activitisisig a delegation system conferring the necessary powers
on those responsible fordastazbntent;

[J advisoryandsupervisonaction by thegal Affairs DepartmemdRegulations and Corporate
Compliancand th®irectorate for Documentation and Institutional Anddpsisfrom a general
perspective and addressing specific progralinmidaaldssues, with the purpose of identifying critical
issues and taking any appropriate preventive action wherever possible.

Regulations and Corporate Compliance periodically publishes a manual summarising the regulations
the TV and rad@gpamming activities of private Italian broadcasters with reference to the Italian market.

Following the changes introduced by Legislative Degrdad2®322@2 Media Services Biractive

force since 25 December 2@4a, thel i ov i s v A t e sneléhe Diradoiate for Regulation

and Institutional Requirements is being revised. This summarises and interprets the complex legis
regulatory framework governing the broadcasting of content on various platforeséf\etcadio, OTT, int

The manual is designed for everyday use, and is also valuable as a guide for programmers to identify ¢

Programmers receive training on correct programming procedure in a series of meetings, includi
specifically cone@etith regulations on programming.

The MFE Group operates in an intensively regulated sector, and its relations with regulatory bodies
associations are of primary importance. The Group defends its legitimate interestsatigfioaé local and i
administrative powers.

To do so, the Group is a member afdiastougassociatiowseated to promote the shared interests of
commercial TV stations on the national, EU and international levels:

[0 Association of Commercial Telelisiope [ Fedoweb

(ACT) _ : . ,
[J cMB#Creative Media Business Allianc

LJ Associazioni Produttori Audiovisivi (AP o o
[J EGTAs Association of advertising
[J Columbia Institute fodffelenation (CITI) companies

[ Centre on Regulation in Europe (CERF [J 1AB ltalia Interactive Advertising Bureat
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[ Confindustria Radio Televisioni [J Istituto di Autodisciplina Pubblicitaria (1
[0 Assolombarda LI Publicita Progresso
[J Unindustria Lazio [0 Asociacién para la autorregulacion

_ o o comunicacion comercial (AUTOCONTF
[J European Interactive Digital Adwéiitisirt

(EDAA) [ Comité de Autorregulacion y Comision
Seguimiento sobre contenidos telev

[J Federazione Concessionarie di Pubblic infancia

CONFLICTS OF INTEREST

The Code of Ethics insh&tgsl provisions on conflicts of idleresipients of the Code of Ethics must
scrupulously observe the laws and regulations on conflicts of interest, especially with regard to the purs
business activities and their own duties/flmptiosuing the interests and general objectives of the Group,
they must abstain from conduct and action incompatible with their obligations in connection with their
with MFE Group companies.

Consequently, in the occurrence of sitaetiiatiesoin which the recipients of the Code of Ethics may hav
interests (directly or via third parties) which are or could be in conflict with those of the MFE Gro
recipients must immediately inform their superiors or the desigrintedfdredies,tovicompanies
governed by Italian laBuihervisory and Control bodidsere these exist, and respect the decisions taken
by the Group in this regard.

Mediaset implementselated parties proceduréaking into account the dictatesrerjulihdons
containing provisions on the subject of related transactions adopted by Consob, the provisions of the
and the recommendations of the Corporate Governance Code.

The MFE Group is therefore committed to taking all measui@sidiogssargtions which may present
conflicts of intefest.

The MFE Group also establishes the necessary measures to ensure observance of the regulations co
access of political entities to television and radio in applicatipleobth@ypalism of information. In
overly simple terms, this activity takes the form of sending internal company circulars to its br

8Both in the Code of Ethics adopted by Medi apsedhyMBE, thereAs.a speaifid provision onlcontidt of iateresthacdorslingdoiwair i e
¢ t Reeipients, in the context of their dealings with the same, are required to comply with the 8 @ f goveraimbditi pursu® the, objectlves wnd general interests of the
Group in the performance of antBhaedisrt ab s if reoss aadtiiviittiieess amd dtulcei in@wm cdvi toime d /mfe w e taie

According to the Code of Ethics, purely by way of example, the following situations may cor | ctoofimterasan@al interests, including through family members, in Suppliers,
Clients or compsdit(ii) using one's role within the Group or the information or data acquired in the performance efaTds mysmestezctvifimctions to one's own advantage or that

of third parties contrary to the interests of the Groupir(ijippsihess activities or any kind (including services or intellectual work) for Suppliers, Clientsirdqrapetgasraratipr f

to the interests of the Group; (iv) initiating negotiations and/or enteringsimategyreem€aisd/or on behalf of the Gmith family members or partners as counterparties, or with
counterparties of which the Addressee is, in any capacity, owner or in which they are in any caseesséegsneststyidrout3elald Heliirgumstances into account, inform their

superior or, if applicable to the specific case, the person to whom they are obliged to report situditiectyiomdiehtthiiyrdnpgrties, have interests (even only potentitily) in conflict wi
those of the Group.

°The Group undertakes to guarantee, in all posss bbe thecumsbhoteen obmpbhéahtet wibd
417/ 04/ CONS ¢g&esglLuatopnpnef ooaonhkicts of interestd (amended by ruling no. 392/05/CO
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structures, including news directors, precisely indicating the requirement to observe eggalations concerni
access of political entities to television and to implement the measures issued by the Authority.

TheAGCMarries out its supervision of conflicts of interest through the Resolution of 16 November 2
#Regul ati on on eddbyRebolution Mo. 26042 of 18 Mayr2@l6)t 3 ( amend

Conflict of interest may exist in two distinct cases.

The first (conflict by reason of incompatibility) occurs whenever the holder of a government office, who i
in a situation of incompatibility, @dugotscipates in the adoption of an act or omits an act that is required, in
the exercise of their governmental function.

The second hypothesis (conflict by reason of impact on assets) concerns the adoption or participati
adoption of collegik, through which the holder of a government office favours himself, his spouse o
relatives up to the second degree, harming the public interest at the same time.

With regard lwside Informatianit is finally noted that, on 18 Seg@2ibdollowing the completed
transfer of the Company to Amsterdam (Netherlands), the update of the related PrScEbisre was appro
acknowledges, among other things, that the competent authority for the purposes of insider trading an
disadsing privileged information remains the Italian Market Supervisory Authority (CONSOB). Th
Information Procedure governs the internal management and communication to the public of inside inf
concerning the parent company and its subsidearsee we | | as the operation
access to inside informationd3. The I nside |Inf
component of the-MEBIAFOREUROPE N.V. internal control and risk manatparenf dystenes

and prescriptions adopted SWBRIMHREFOREUROPE N.V. for the purpose of preventing offences.

The above Procedure is binding for the directors, statutory auditors and employees of the parent Co
Subsidiaries as well as thrakgarsons/entities who act in the name of and on behalivihttfeesame
exception of the listed subddidigset Espafia Comunicacion éhkged to keep their own Insider
Register, to fulfil related requirements and to notify therketeasdcemo, in any capacity, have access

to information regarding MFE and its subsidiaries.

The Company has communicated the Inside Information Management and Communication Proce
personnel and that of its subsidiaries, includinglitatiogtopube company intranet and on its website
and has also continued training on the process of managing significant inside information for the
structures.

Via its regulatory compliance departivifi, @Greup in Spaiorks to detect amzhitor potential

conflicts of interest between the company and its directors. This matter is regulated by the Code of
the Group's internal code of conduct, which both provide mechanisms for identifying and resolvin
conflicts aiterest, thereby preventing conduct liable to damage the company or its shareholders.

I n 2021, the ¢Related Parties3 procedure was

°Adopted pursuant to the Market Abuse Regulation (EU No. 596/2014), in order to comply with the legjidhahudii isé) in fodi buse of inside information.
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companies (5/2021, 12 A@C") with particular reéetetive approval and communication of transactions
carried out with related parties; for certain
Meeting is required as well as publication on the Corporate website.

All other casagst in any case be authorised by the Board of Directors itself.

Finally, to avoid potential conflicts of interest in the creation and dissemination of content, all related com
are subject to the review, analysis and approval of thesiBoosp&GoAuyiitee or, if necessary, of the
Board of Directors.

3.3 THE INTERNAL CONTROL AND RISK
MANAGEMENT SYSTEM

As an integral part of its Internal Control and Risk Management System, in both Italy and Spain the MF
implemented a Risk Mar&d model to enable a better response to the risks to which it is structurally exp
and adopted tBBM (Enterprise Risk Management Framework) methimidligypurpose, already

identified as the benchmark methodology by the Guidelmes Goritrellarel Risk Management System.

The ERM model identifies the following types of risk factors which may be important from a pers
sustainability over the medium and long terms:

Strategic riskdinked to both external and ifdetoed capable of structurally threatening the business
model and the sustainability of the competitive advantages acquired, significantly compromising the a
of medium/lotgrm objectives, financial strength and the creation of ecoshiariehaltler$:

[J external and industry riskeainly attributable to the evolution of the economic cycle, the evolution of
intermediate and final reference markets (consisting of the demand for consumption of audiovi
entertainment contenttemdemand for advertising space), the evolution of competitive context and
connected dynamics of availability and contestability of the key production factors made up of
strategic artistic resources and the evolution of the refeyeocetexfwatan international and
national basis;

[J internal risksonnected to the implementation of strategic guidelines and directions in order to cou
structural maturity of the characteristic reference markets, leveraging the #mlitygpglrofinaging
broadcast offering based on origpnadse#fd content with highly local characteristics, to generate sta
and high coverage of commercially relevant audiences and on a constant activity of optimising an
the efficiency & thlated processes with a view to flexible management and cost control, also acti
evolutionary sense, including through partnerships and alliances, to develop new broadca
commercial models and the required managerial, professiolvgficaidskdts also with a view to
developing a corporate and organisational model that allows the pursuit of supranational dimensi
strategies.
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Operationahnd process risks mainly attributable to:

[J risks concerninginesiterruption IT securitgnccrisis management

[J financial risksonnected to the management of financing needs and interest and exchange rate fluctua
[J risks associated with the failure tinpetéetual property rights
[J risks connected to tragementiedal disputes

Governance and Compliance nsamly attributable to compliance with industry laws and regulations
required in conducting business, financidinamdiabreporting, management of ESG factors connected to
environmentalligies (management and control of energy consumption, effluents and waste and emis
compliance with the regulations related to the installation of radio and television transmission equip
relation to compliance with the limits set fogekiaremassions) and the main areas of responsibility
related to Human Resource management policies (healthdisctisaifedyiomeemd protection of human

rights, diversity and equal opportunities, training, industrial relations)

With referencethe risk factors identified, the Group firstRiskingspietitehat is, the level of exposure
to both internal and external factors of uncertainty and variability that the management is willing to tak
accept in its decisiaking and magement process. Starting from the system of principles and value
recognised in its own codes of conduct and in the main organisational guidelines and operating proce
appetite is defined and adapted differently for the differentristagasiesnokrse relationship with
respect to the capacity for control and the levers that the management can apply to these factors and
to the mediderm need to ensure the safeguarding of certain parameters that struciukelly define its
positioning and its sustainability and finantfialessdfy .

The ESG risk profiles are assessed taking into account the general reference context (also in terms
with I eading operator s i maintintiaivesavdlproasdntti@se areas mo
and the main results linked to feedback from the main stakeholders.

In the context of mapping the risks subject to periodic monitoring and evaluation b&@nagement,
(Environmental, Social and Govemjafactorsare mainly identified as and included in the category of
Governance and Compliance risks, with respect to which the Group effectively expresses a sub
preventive total aversion to risk, equipping itself with appropriateolganisatimupiate internal and

external skills for their management and mitigation. Typical governance risks, ssorh@mtioe risk of non
with laws and regulations, of inadequate conferral of powers and delegations or of inappropriate re
policies, are mitigated through the implementation of a consolidated system of Corporate Go
implementing the provisions of #Reg8klfory Code envisaged for listed companies and national a
international best practices as well asthegeletary provisions.

ESG factors also represent, in the context of the social and environmental responsibility profiles at th
management s conduct, the reference criteri a

and in particular in evaluating investment and technical innovation initiatives and projects, in the de
planning of its overall broadcast offering and social communications campaigns, also in relation
sensitivity of end users atisidg investors to ESG issues and in the management and policies of dev
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human resources, a strategic central factor for the Group.

The nature and main activities of management and mitigation implemented by management in relation
risk ar@s are described below.

Risks connected with reputation and relations with stakehold®@»n e of t he MFE Gr o
objectives is the ability to maintain and increase content innovation and brand value perception over
keeping with theealigwment of its business model. In relation to this objective, there is a risk of establis
broadcasting and communications strategies and initiatives aimed at the financial market and the public t
have an adverse impact on the perceptibti-Bf ihand. This risk is primarily monitored via constant
supervision designed to ensure full oversight of certain processes, and in particular:

[J programme schedulingonitored through daily analysis of television viewer behaviour, both in terms
audiece share and rating of broadcast programmes, and, consequently, of viewer perception of the
approach adopted by the networks, as well as through ongoing initiatives designed to ensure the p
and respect of minors and attention tosissiagsesponsibility;

O reporting processes fintivesial markeand to thaublig
[J production processasd their ability to generatgustity innovative products.

Risks connected to the management of human resdliticeggard to the risks associated with the
management of human resources, the Group acknowledges the vital role played by human resourc
importance of cultivating transparent relationgdxzEpeatal loyalty and trust, and the application of the
rules of conduct dictated by the Code of Ethics.

Management and cooperation in working relations is based omightpetiforkband the full
recognition of their contributioimsaperspective of promoting their professional growth and development.

In particular, in the present competitive context characterised by profound change driven by digital tran
processes, triggered by advances in technology which ianpasiginigichatsectors in which the Group
conducts its business (creation and distribution of video content, sale of advertising space), the
increasingly focused on the aspertstioly, training and cultivation of human resoum=cial

emjhasis is also placed on identifying talent and the need to create career development trajectori
reinforce expertise in areas of key importance to the Group, particularly technology and the conc
creation of broadcasting productstrapecdiche definition and development of career trajectories and th
definition of incentives plans. In pursuit of these objectives, the Geyspemyplementtuating

annual performancémsed on a clear definition of shared objectizede/merasured in numeric,
financial and economic terms as well as individually and qualitatively. Also, to promote a positive corp
and climate, the Group constantly strives to improve internal communication flowsstanddwhnced, mar
collaboration toolgew corporate intranet project, Office 365 and instant messaging services for all ¢
employees), as well as introdovagive and flexible ways of worksmgart working).

Risks related to environmental policies

At preseltihe impact generated and experienced by the Group in the area of Climate Change does n
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a materially critical aspect for the Group, either directly or indirectly in both relative and absolute terms. Th
is in any case committed to @mgbimgecise compliance with and monitoroleyeibpment of
regulatiorin this area, and has initiated a process aimed at identifying alosvierpl@oremmdal
impacttechnical investment and replacement solutions directed towarglsaedeligytisgvand
optimising direct emisgiopsirticular, sustainable mobility initiatives were launched to this end in 2021, a
area in which the Group, after having introduced various measures in previous years to improve e
transport to thein company premises, has focused its commitment on renewing the company car fleet.
developed a project that will be completed in 2022 and involves the construction of major car park chargi
infrastructure at its Cologno Monzesedrsadisavtill facilitate conversion of the company fleet to hybrid
or fulelectric models, capable of producing positive impactiaméskioing fG company cars.

Also in the field of sustainable mobility, activity is underway asgthdinupstuoveysarried out
among personnel, aimed at mapping commuting, habits and the willingness of personnel to change wit
of drafting and adopting the\MorkeTravel Plan (PSCL) to encourage sustainable mobility as part of t
Relaunch Decree, which all companies are required to adopt for every site with more than 100 employ
basis of the analyses performed, it was possible to estifintte tis af 282rt working made it possible

to reduce the overall environmental impact generated by commuting by about 30%.

Given the nature of its transmission activity, the Group in ltaly is also exposed to the risk of ge
electromagnetic fieldExposure to electrical, magnetic and electromagnetic fields is governed by It
Framework Law no. 36 of 2001 and Italian Presidential Decree of the Council of Ministers of 8/7/2003
limits on exposud the population to electrical, meaghel&ctromagnetic fields with a frequency ranging
from between 100 kHz to 300 GHz. The exposure limit is the value of the electrical, magnetic and ele
field, regarded as the emission value, set to protect health against saveis atiebis,exbéadded

under any condition of exposure of the population and workers.

In addition, this attention value must not be exceeded in residential areas, schools and places of exte
Theyuality goalare:

[J location criteria, urpEmning standards, requirements and incentives for the use of the best avail
technologies, as indicated in regional laws;

[ the electrical, magnetic and electromagnetic field values, set by the government for the progressiv
of exposure togh fields.

Despite widespread concerns among the population linked to the effects of electromagnetic fields,
Health Organization and the latest scientific literature have concluded that current evidence provide
health damage reguftiom exposure to weak electromagnetic fields. Therefore compliance with the e
limits recommended by domestic and international guidelines enables monitoring of the risks of e
electromagnetic fields which may be harmful to health.

Moreosr, the limits under Italian regulations are up to 100 times lower than those set by the Inte
Commission on Non lonizing Radiation Protection (ICNIRP) and applied in the rest of Europe.
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2021
Intensity of Intensity of
electric field magnetic field Power density
E (V/m) H (A/m) D (W/m2)
Exposure limit 20 0.05( 1.0
Warning threshold 6 0.01¢ 0.1
Quiality objective 6 0.01¢ 0.1

The critical factofer constructing transmission equipment and adhering to legal limits are:
[J the need to emit high power levels;
[J the difficulty of erecting tall towers for the installation of transmission antennas;

[J the proximity of housing to transmitters or the ismigalifesof new building permits for the
construction of housing close to plants;

[J the presence on the same site of other broadcasters (particularly radio broadcasters), which can re
limits being exceeded when emissions are aggregated.

The®upbYs installations are designed, devel ope
with the GroupYs operating practices, al | nec
existing ones, to keep the electrofigdgtetigls within the parameters set by the regulations. In particular:

[ the construction of tall towers for transmission antennas in order to keep them as far as possible f
accessible to the population;

[J improved orientation of transmissioasritenoncentrate the signal on the area to be served and us
less power minimising the electromagnetic radiation detectable at ground level (areas accessi
population);

[J identification, where possible, of installation sitesiteritiahareas;

[J submission of the project for prior assessment and authorisation by local authorities and
environmental protection agencies, as required by the Code of Electronic Communications (ltalia
Decree 259/03).

In additiospecific company departments are responsible for mapping installations with a risk of exce
electromagnetic field limits and establishing monitoring plans as well as, where necessary, the use o
external resources (certified ext@statn

Using the same risk management model, implemented in 2007 and regularly ulkfEe@reaph year, th
in Spainmplements an assessment process designed to identify risks in its own industrial context.
the Board of Directors of MFE in Spain assesses the risks the Group is exposed to, and evaluates th
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systems implemented, identibgsiplep areas for improvement. In particular, the Internal Audit and
Compliance departments evaluate the specific risks to which the MFE Group in Spain is exposed, ass
likelihood of occurrence and extent of impact and directly inva\viogpthrateadiepartments in the
evaluation process. The Risk Committee, whose members are managing directors, is responsible for
executive risk management functions in everyday business activities.

We would note that in February 2021 thegifRjskadajpdated and subsequently audited in October 2021.
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3.4 DATA PROTECTION AND PRIVACY

The protection of privacy and the data and personal information pertaining to clients and subscribers is 0
main priorities of the MFE Group, ihctugjhgappropriate security measures.

The Group has prepared a specmpaeisztional Guidelines on Information Security, Bodaye
protection of data. These activities observe the following principles:

[0 compliance wititional and internatiohkegal requiremest with particular reference to Legislative
Decree 231/2001, L.262/2005 on the protection of savings and financial markets regulations,
European Regulation (EU) 2016/679 on the processing of personal data.

[J safeguardsadequateneasures of protection of data against thieatading cybersecurity; these
measures are identified in accordance with the level of risk associated with the loss of confidentiality,
and availability of information. This protection nusaralstedxd in regard to relations with third
parties.

[J protection of data against unauthorised acedst ensuring accessibility for legitimate purposes,
with a suitable degree of traceability.

Acyber risk assessmmaotess has also been implearahtesk recently identified the principal areas of IT
risk for the Group as well as the measures best suited to resisting threats and mitigating residual risk.

In particular, tbgbersecurity strategynvisages the implementation of specificabivitdswing
areas:

[J Risk Assessmeince 2018, the risk assessment process has been an established operational
involving annual activities concerning key IT assets, with the aim of identifying the level of cyber ris
with a lossaufnfidentiality, integrity and availability.

These are the main activities completed during 2021
-1T operational continuity assessment initiated for the main critical platforms.
- Activation of new processes for assessing the secaupppeure of

[0 cyber Defens&he most important activity within the cybersecurity strategy is cyber defence. This
of identifying and mitigating vulnerabilities, threats and risks related to cyber attacks.

These are the main activities compigt@021iLir
- Enhancement-pfal protection technologies (phishing and malicious content).

- Improvement in the protection of mobile devices provided to employees and of the service aut
mechanisms.

- Extended visibilityybkrthreats using new sources of intelligence.

oS/



,“l C SUSTAINABILITY REPORT 2021 31 Ethics, Integaihd Transparenbysiness actisit

- Execution of vulnerability tests on the most relevant IT services exposed on the Internet and, base
recommendations of security by design, on all new services exposed publicly.

[J complianceConsdition and updating of the risk analyses present in the processing register.

[0 Training During 2021, informative communications were prodileemi\da ¢he company Intranet
to draw attention to the main threats, a simulated phishing caiegaigt) easacetatory course
on Cyber Security was provided and a training session on targeted phishing was carried out, sp
certain business areas.

The protection of personal data, in accordance with current legislation, affdtiesall company activ

The MFE Group in Italy has always paid great attention to the protection of personal data and, with
Regulation 679/2016 (GDPR) coming into force, haBnigatgrCednpdiance Programme

With the goal of pursuing the simsilpgogiion of the interests of all parties involved, the protection of
personal data and the rights and freedoms of the data subjects, the Group has defined a specific
Company Polici€3perating Instruction®rganisational Guidelinesd ocessing Registes the
cornerstone and map of the rules and activities connected with processing. Together with the Intran
Portal and the constant personnel information and training activities, these are part of an extensiv
managemesyistem able to ensure the security of personal data and corporate information.

TheData Protection OfficghePrivacy Departmeand the parties involved in various capacities based
according to the Compliance Programme promote a cultuspéutfoleprivacg as a fundamental right

of the individual, committing themselves to respect for people and the values of loyalty, trust, transpa
integration.

The MFE group has also i$3aked Breach Organisational Guidétinthe event obéches that
accidentally or unlawfully result in destruction, loss, alteration, unauthorised disclosure or access t
data. The Data Breach management plan was prepared in order to implement, where necessary, the
and any notificatidgh@Supervisory Authority within 72 hours of identification of the breach and commu
the breach to the data subject should the rights and freedoms of the individual potentially be at risk.

We would also like to point out that thpandeemt giationhas added further obligations related to
processing data from the health emergency (e.g. new information, new opinions, protocols, adapta
processing register).

TheMFE Group in Spaiscrupulously implementing the protectiorl dbpeesahaontent in the sphere

of corporate management. The primary instrument of implementation is the Code of Ethics, which
aspects relating to cybersecurity, data protection and confidentiality. Using the Code of Ethics as th
Cata Protection Unit, the Internal Auditing Department and the technology division will develop other
determining the company's conduct in regard to data security.

The Group also implements a corporate security policy which imposegquiadiedsrdsr che
processing of personal data and confidentiality within the organisation. These procedures regulate
the processing of personal data in all departments, areas and management units of companies bel
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Group, whidso defining the security measures to be applied during the compilation of personal data to e
the confidentiality of the latter.

It also implemented a series of operating procedures for managing initiatives requiring the use of perso
identitation and authentication, remote access, access to applications and use of personal data files
procedures are regularly updated to ensure their compliance with applicable legislation.

In 2016, the MFE Group underwent conformity andljrses@elighdldata Protection Regulation on the
protection of natural persons with regard to the processing of personal data and on the free movemen
data, which came into effect on 25 May 2018.

This analysis revealed the need for more gvtité tmtyent management model up to standard and for the
introduction of specific measures of a technical, organisational and legal nature.

With regard to relations between company and citizens in terms of data protection, the MFE Group in
defhed and implemented an action protocol for guaranteeing the exercise of the rights of access, rec
cancellation and objection.

This protocol describes in detail the areas affected by such rights, the channels through which Group
exercesthem, the procedure for replying to requests, special cases for the exercise of rights, and notifi
users of the successful outcome of their requests.

The Technology Division of the MFE Group in Spain is in charge of coordinaticlgrécel aspeging the
of information system security, following the corporate security policy and the internal action procedur
apply to all employees and managers.

As part of this policy, and as a method for guaranteeing contcolpueatac@siscations and services,

a set of guidelines addressing specific topics such as the "Procedure for controlling access to appli
"Procedure for managing media" has been prepared. The latter procedure defines thee&ases in whic
data must be encrypted.

A procedure has also been developed for establishing mechanisms for managing and sending sensiti
data. A project for implementing an instrument for the management of access and information ri
developed in 28%& technological support for the procedure. This solution involves the application of
rules and policies and the monitoring of the distribution of corporate data.

During 2021, the main procedures relating to information technology were reviewed and updated, wit
regard to:

[J Access Control Procedure to application;
[J services and corporate reports Internet Domain Management Procedure;
[0 Application ManagePwetedure;

[0 Security incident management procedure;
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[J Business Contingency Plan.

Mediaset Espafia constantly monitors itsittn@sioformation systems via periodic reviews and audits.
Monitoring of the systems considered to be most vulnematiie alsovitmseof users.

The purpose of information system security management is to ensure the availability, integrity and confi
of corporate data, to control access to it, and to ensure the data is adequately protected in conformity
laws, standards and regulations on data protection.

With respect to data protection, in 2020 Mediaset Espafia organised privacy/cybersecurity training f
employees.

The MFE Group in Spain has centralised data protection mdbaigeRuatitoim thethich reports
directly to the Group's Senior Management and is responsible for data protection for all Group Compan
head of this unit is the Data Protection Officer, responsible for the relationship with the Data Protectio
as well as the areas of legal advice, internal control and IT security.

In 2019, the Personal Data Policy and the relevant internal procedures were updated in order to ada
the requirements introduced by the GDPR. In addition, two newbeeroogidehzented to ensure
compliance around the protection and guarantee of digital rights.

These reference documents establish the guidelines for optimal, responsible management of privac
protection as well as the corrective actides tio bieet@vent of violations relating to correct personal data
processing by the MFE Group.

During 2021, there were 574 requests to exercise ARCO rights (access, rectification, cancellation an
received and managed by the interestedlgiante®, the cancellation of users registered on the Group's
digital channels and the deletion of images published on the websites.
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3.5 RELATIONS WITH THE
PuBLIC ADMINISTRATION

When carrying out its busimessvebistablished throughout thie Halian territgrithe MFE Group in
Italy entertains relationships with a great many private and public parties.

Precisely in the relations with the aforementioned parties the MFE Group has addeCaded hoc article t
Of Ethic&lso see par3 and 3.2) in order to govern the relatéd activities.

In addition to prohibiting any illicit conduct that may involve the Group in its relations with public bodies,
of Ethics also covers the activities that see the Group ingbipsdnithpputolér institutions.

In this case, the Group may support programmes of public institutions or bodies aimed at creating publ
as well as projects of foundations and associations. These activities must be performeteén full complian
applicable regulations, the principles set out in the Code of Ethics and the corporate procedures.

In this area, the MFE Group is proactive through the company R.T.I., participating in European projec
by the European Commissicimeliniehcollaborations with international partner companies.

On December 22, 2017, it has adopt&@tgamhisatonal Guidelingmt govern the attainment and

management of financial assistance issued by European public institutions to back the development
and innovation projects (for example on the topic of emerging or future technologies, saving the env
etc).

In 2021, collaboration between the company RTI and the European Commission that has now cont
number of years was renewed through a procurement contract worth 14,500,00 euros, involving the
of another series of the cons@idaaad Europmrmat, broadcast on thewa TGCOM?24 channel. The
amount will be paid to RTI in 2022.

In 2021, the European Commission paid the sum of 14,800.00 euros tGRVafw Erepimitesf
broadcast in the g@atober 2020 peri

With respect to participationdallheublished by the European institytion021 the RTI General
Information Division:

-implementedfhea t t i e Ivbadcdsting projefindoede byrthe guaopean Parliament following
particig#on in call for proposals COMM/SUBV/2020/M published in 2020. The financing granted was
in 2021, a total amount of EUR 149,278.25 compared to the maximum financing granted of EUR 172
to 70% of the total value of the projedd pEtHR246,997.00;

- participated in call for proposals COMM/SUBV/2021/M/COFOE of the European Parliament with t

1Both the Code of Ethics adopted by Mediaset S.p.A. and its Italian subsidiaries in 2019 and the "Celfeofhtathiess @ettficgul dyidibn on relations with institutions, which states that
"the MiBaset Group maintains a collaborative and transparent relationship with national, EU andni featifitsivéclintiguioos issues of specific interest. The relations must be maintai
fully in compliance with theegutations, the principles in the Code of Ethics and the corporate procedures, on the pasi$ of theygeneral crigeriasoppa r ency and | oy al ty
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gLYEuropa che vorrei 3. Following the positive
of 294u8ll2t060708qof the project value presente

In January 2022, the RTI General Information Division also particip&@2d MFCNEMT Alre
European Commi ssion ¢SuppCrotmnfoanr Aigmn fi crurha tuir aand
presenting a project to run an information campaign on the Common Agricultural Policy.

Financial assistence Public body @ milions
received from 2020
Ministry for Culture and
TourisrCinema
Department 3.8 1.7
Instituto de la cinemato
y de las artes
audiovisuales[** -
Public contributions 1
(collection ofjovernment
contributions) Fundacion Tripartita 0.1 -
Centre National du Ciné
et de I'lmage animée (C . 0.4
Direction Générale des
Finances Publiques -
Ministerio de Asuntos
Econdmicos y
Transformacién digital
[****] 30
Tax relief (Answer 1" tax
credit for distribution) MIBACT 4.0
Local network contributic MISE 0.6
Other publicontribution  European Union _ -
Assistance received fron
nongovernment
bodies[***] -

(*) The figures indicate the values collected during the period.

(**) Grants received by Telecinco Cinecwpfodfittions.

(***) Grants received from the Biodiversidad Foundation for the promotion of environmental information.
(****) Grant received for the development of the new digital transmission technology (digital dividend)
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RTI has recently intensifiedjéists to promote its cinematographic assets, contributing significantly to th
promotion and dissemination of Italian cinema.

These activities include the multiple contracts sigmead wattothal institutions of cinematographic
culture(CinetecNazionale, Cineteca di Milano, Museo Nazionale Cinema di Torino, Biennale di Venezi
which provide for the licensing of the most representative titles from the RTI library at a reasonable
consideration of the cultural purpose afitles initi

In the course of 2021, the revenues generated by these activities amounted to EUR 53,400.00.
During 2021, Publitalia received public grants for training.

In this respect, structural use has been made of resources fromnkenpdofEssitatali (Inter
professional Joint Funds).

Publitalia'80 has also adopted certain organisational guidelines in order to prevent the offences s
Legislative Decree 231/2001.

Through the company Medusa Film, the MFE Group disccopmratesdodtry, receiving grants through
support instruments from public bodies, mainly national, and the rest from European bodies.

Within the framework of the cinema and audiovisual support instruments provided for by Law no. 2
November 20M&dusa Film requests as a priority:

[J Automatic grants for the production and distribution of Italian cinematographic works. The
guantification of these grants, linked to the economic, cultural and artistic results achieved by i
cinematogpiaic works generates a ceiling that must be reinvested over the following five years.
the Decrees issued by the fGiesaml of the Ministry of Artistic and Cultural Heritage have quantifi
the grants accrued in the years 2017 and@fdshdrat already submitted a request for reinvestment
in the production and distribution of new cinematographic works. Applications are being submitted
while it is not yet possible to request the grants generated in 2020 and 2021.

[J The tax ciefbr distribution.

For the distribution of films in cinemas and promoting them through advertising, the Ministry of Cultur
allows a tax credit to be obtained by applying variable percentages to the costs incurred.

It should be noted thagdan ministerial decrees no. 26 of 12 January 2021 and no. 425 of 26 Novemb
Medusa Film was beneficiary of the grant provided by the Fund to Support Film Distribution Compa
to in article 89 of the dézrereo. 18 of 17 March&@0R@rted, with modifications, by law no. 27 of 24 April
2020.

TheMFE Group in Spahrough its public institutional relations, promotes and guarantees the represen
of its legitimate interests before public authorities inspecdied|lgndefore both national and European
parliaments and governments.
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These activities are governed by the Mediaset Espafia Code of Ethics and aim to guarantee that the
interests of Mediaset Espafia are represented before that®ganish Author

Membership in the main mddstry associatiossich as:

[J Asociacion para la autorregulacion de la comunicacioén comercial AUTOCONTROL)

[J comité de Autorregulacion y Comision Mixta de Seguimiento sobre contenidos televisivos e infanci
[0 AssociatiohCommercial Television in Europe (ACT)

[J Asociacion Europea de Comercio de Marketing de Soluciones de Publicidad (EGTA)

allows the company to defend and represent the common interests of commercial television orga
nationally, in Europe and vderldwi

Thanks to membership of the Audit and Control of Information Systems Association (ISACA), Medias
directly involved internationally in the development of standards, methods and certification for the a
control of information systems.

Throughout the year, the MFE Group in Spain backedhdktierfallawihinternational projects
interacting with public bodies and institutions:

[J Participation in the quarterly meeting of the AdvertisifReldal&inrseldmmittee;

[J Consultaticactivities withomision Nacional de los Mercados y la Competencia (CNMC) regard
regulations in the field of online advertising and audiovisual communication services through vide
platforms;

[J Application of the General Law on Audiovisual Communication and its regulatory developm
particular emphasis on strengthening the protection of minors and proper implementation of the p
applicable to TV commercials;

OApplicatiyenemf of oéwsgsfication by age ran
(signed by frmaair TV operators in 2015 under the supervisin of CNMC)

[J This rating system was launched with the aim to establish a more objectamemorkystematic fr
classifying content, and as a tool that provides information to guardians, the children themselves
on the whole, on potentially harmful content that a certain audiovisual programme may contain;

[J Application of the rules on gamblirgsmonsible implementation of new online gambling games
Mediaset Espafia is on the Board Of Directors of the Responsible Gambling Advisory, formed by
the Regulation of Gambling and by the Code of Conduct Monitoring Conamitresmatusiness c
for gambling.

[0 Defence of an open and transparent television service directed towards the public interest with

12Comisién Nacional de los Mercados y la Competencia
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compliance mechanisms, particularly with regard to the advertising market.

[J Participation and consultatiopriodéss of transposing EU Directive 2018/1808 of 14 November 2018 o
audiovisual media services into national law.

[0 Regarding the Digital Service Act (DSA) and the Digital Markets Act (DMA), Mediaset Espafia su
development of both legislativeatspfie aim of which is to promote healthy competition in the digital
market and update the rules that apply to internet intermediary services, with the ultimate goal of ge
transparency in the digital advertising market.

ANTI-CORRUPTION AND UNFA IR COMPETITION

The topic of active and passive corruption is first and foremost overseen wiGodehaf &thjus of the
through specific provisions that define general principles on the topic.

The current versions of the Code of Ethicselaaltbptiteel ty Mediaset S.p.A. and its Italian subsidiaries in
2019 and the one adopted in September 2eédgfdvitEope N.V.) have a specific provision that
deplores and condemns behaviour or activity for corrupt ends (including, viggdirhdienitation,
favouritism, collusion, solicitatitade directly and/or through thirdgaf@rtipersonal benefits of any

kind for themselves or for others) to achieve individual economic objectives. Furthermore, consid
constant strengthewiinige fight against public and private corruption, both internationally and nationall

view of |l egislatorsd particular focus on com
Italian subsidiaries decided to align thveithselyestry best practices to combat corruption, in Italy adopting
aGroup policg a | Gepedal Agtiruption Guidédlinewhi ch i's al so a substan

the Compliance Programmes pursuant to Legislative Decree p8ii€d toatHeagerthem.

This policy offers a systematic framework of reference on the topic of prohibition of corrupt practices,
summary of thihical and conduct rulmt must be strictly adhered to in order to keep illegitimate or
incorreaaconduct from occurring, and to follow the provisions set forth by the current regulations in th
anticorruption as well apriheiplesandvaluesn the Code of Ethics, Compliance Programmes pursuant t
Legislative Decree 231/01 (whe addpterporate procedures currently in effect.

In this policy, moreover, it is required that any party acting in the name or on behalf of Group co
business relationships with public or private entities must always and in allv@rocuarstetnies beha
manner according to the law and in full compliance with the principles of honesty, fairness and propri
bringing about corrupt practices of any kind.

Based on the results of the activities designed to identify riskemytnire§riup policy identifies the
main areas of remogéddyant activitieslentified as betgrisk in which there is the potential for the
commission of crimes of public and private corruption. This refers to the main areamént ekample ma
relations with public bodies and institutions, the purchase of goods and services, manageme
entertainment expenses, sponsorships and donations, selection and hiring of personnel, etc.) in the
it is best to pay speciatiatt¢o issues concerning corporate compliance, specifically in relation to pre
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and fighting corrupt practices. Regarding thes
defined designated controls (general and spditific)whedopnecessary, corporate Organisational
Guidelines (¢0GsJ3) which govern the processes
governments and among private parties).

As already highlighted above, the Internal Auditing &epdidatigrperforms sgeadfting activity

t o i dreas ofiigK actiig wi t h respect to cri me, al so for
Supervisory and Control Bodies where appointed by the Italian Groupdamcpanits liegistaive
Decree 231/01. There is also constant monitoring on regulatory changes concerning corruption, also wj
to updating the Compliance Programmes adopted by the companies under lItalian law in accorda
Legislative Decréé023

Finally, thisk assessment activigrried out in 2021 took into account atoreupéioti legislation.

Regarding the topic of competition, the Code of Ethics (See also par. 1.3 and 3.2) contains a specific
which states that the MFE Group recognises fair, free and honest competition as a decisive factor f
growth as well as constant improvement of the business.

This is why the group abstains from behaviour that encourages dealsmwiiiciuaentregiktions.

We would also highlight the fact that, in 2019, the Italian parent company Mediaset S.p.A. decided t
process with the aim of adopting astieaticcompliance programnu@derstood as a system of rules
predomimdly directed towards preventing potentially significant conduct in terms of antitrust offences.

This activity took place following the issue of antitrust compliance Guidelines by the Italian Antitrust
(AGCM). The intent of the Authoritgtveas toles of conduct that companies must implement for effectiv
compliance, confirming the advisability that they equip themselves, on a voluiatiristsis, with an
Compliance Programme.

The adoption of an adequate Antitrust ComplianeésRempgnised as a mitigating circumstance in the
event that penalties are determined for antitrust offences.

The aforementioned process is nearing completion.

Lastly, the foreign confpdsieuropdr as al so @ oo puedi anto geadntianyy 3 i
corrupt practices, beyond the Group Code of Ethics, binding for all employees and those who have r
the company. The document is posted on the Publieurope website. The main contracts make explicit
followingbothtbew de of Et hics of Group and the ¢€Bribe
Compliance Officer has also been instated as the individual responsible for the corruption preventi
Publieurope also underwent arisk assasdmencttoe d by t he Groupbds I nter

13

Both in the Code of Ethics adopted by Mediaset S.p.A. and its Italian subsidiaries in 2019 and inh &ERtE afEreice @eldpiédthere is a specific provision regectiiony the prot
of competition.
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The Code of Ethics, as well as the control procedures implemented and the protocol for the identificat
prevention of crimes adopted by the Spanish compéifiessofuthen Spastablish nees to
monitor and combat the risk of corrupt practices.

Every year, the audit function performs risk analyses linked to corruption within the most important busin
of the Group. These activities are an integral part of the AnntrasAegliire)detiween 2020 and 2021

all the corporate structures of the Group were examined. Specifically, the Internal Audit function per
various audits on the most significant processes whose results did not reveal any is202€, In 2021, just i
there were no episodes of corruption that involved the Group, and it was not therefore necessary to u
any action in this field.

In 2021, specific-@rtiuption clauses were added to contractgavity phirduction companies, with
wlom Mediaset Espafia is in partnership.

On the subject of competition, we would highlight that on 12 November 2019 the National Council
Competition and Markets identified Mediaset Espafia conduct contrary to free competition with regard
caonmercial practices.

A penalty of 38.9 million euros was therefore imposed, against which the MFE Group in Spain im
appealed.

It has therefore appealed to the National Assembly and the proceedings are currently suspended
judgment.

At the sae time, Mediaset Espafia has modified its marketing policy and internal procedures in accord
the ruling of the National Council for Free Competition and Markets in the Atresmedia/Mediaset case.

During 2021, no lawsuits were brought agaipshtBp&mnaelating to any monopoly practices detrimental
to free competition.
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3.6 TAX COMPLIANCE

Group companies manage the tax obligations to which they are subject in full compliance with the regul
force in the various tax jurisdictions in which they operate, adhering to principles and values, such
completeness and transparefmynattion, legitimafpm a legal and substantial point aihdeie
clarity and veracity of the data presented, as indi€ddd of tEthicen the231 Compliance
Programmesvhere adopted, ardiporate procedures

The determinatiotages due and the preparation of annual tax returns is caspedifmallypy a
identified department of the compé#myeach of the different tax jurisdictions in the countries where the
Group companies operate, equipped with adequate coogrdiegciesdafined organisational and
operating procedures, which also makes use, where necessary, of external specialist professionals, to
process of monitoring current legislation, with the aim of identifying any changesdneflgotalg manner a
them accurately and completely in the process of determining the taxes due.

The Groupbdbds tax compliance is first and f or emqg
in theCode of Ethi¢éfa document publishethercorporate website), which must guide operations,
behaviour and relations, both inside and outside the Group, and which must be carried out within a fr
of fair competition, in compliance with the laws and regulations in force inntvehiegabeyspems
companies operate and in accordance with the ethical principles commonly recognised in the conduct
such as honesty, propriety, transparency and good faith. Group companies consequently reject and
use of illegitimatencorrect behaviour to achieve their economic objectives.

Consequently, those who act in the name of or on behalf of Group companies in any capacity, whether
relations of interest to them or in relations with the governmentdioyding,talieauthority),

regardless of the competitiveness of the market or the importance of the business conducted, are r
behave ethically and in compliance with the laws and regulations in force and to act in accordanc
principlesf propriety, diligence andftexdiveness.

The extensive structure of internal control systems implemented by the Group, together with the ad
and accounting organisational structure, represent important control mechanismsfflemga®venting ta
from being committed.

With regard to theernal Control and Risk Management Systersuidelines defined for the Group,

which identify the Enterprise Risk Management (ERM) Framework as the reference method
implementedingh& nt er pri se Ri sk Management Policyd,
to the general risk management process as well as the roles, responsibilities and main activities re
management.

Adequate control mechanisms fotrativeatisounting management directed towards guaranteeing truthf

14The current version of the Code of Ethics adopted by Mediaset S.p.A. and its Italian subsidiaries it2@t@@ad theMeEe of Eth
Mediaforeurope N.V. in 2021 are both published in the Compliance &zotiprcofpoealiéRkebsite.
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and accurate representation of the financial position of Group companies and the economic results for th
the financial statements are also found in the MFE Contrah8itBisdiaskie, providing for robust,
traceable and verified processes and controls, which are in themselves a guarantee of the reliabilit
disclosure and of the data used to prepare tax returns.

The Italian companies belonging to the Gmemplyareocking, also following the recent introduction of tax
offences as part of the administrative responsibility of entities pursuant to Legislative Decree 231/01,to s
its system of preventive controls aimed at mitig&tinggen@ijsky consolidatingats Control
Frameworkn order to arrive at a structured model of preventive controls, within the corporate govern
system, to control all company processes and transactions that may give rise to tax consequences, g
an internal control system to manage tax risk which is integrated with the company system and d
information flows between the various departments responsible for managing internal control. Thes
certainly include the Supervisory andB@besgiursuant to Legislative Decree 231/01 which, in the
performance of the tasks and verification activities assigned to them, may use these integrated
mechanisms to monitor the actual effectiveness and effective capacity of BPredtain@gmpliance
where adopted by the Group cogiapiesent tax crimes from being committed, with particular regard to
the individual corporate structures involved in the management of tax obligations.

Thewhistleblowing systeadopted by the Italiampemies belonging to the Group allows stakeholders to
report violations of the Code of Ethics, 231 Compliance Programmes or unlawful conduct relevant to
Decree 231/01 (including tax matters), using the dedicated computer systdiasétdgtnatarzioni.me
according to the pr oc e dargaesstiorsmlrgdidelines fonreportihg \dotationsb
and unlawful conduct relevant to Legislativé Decree 231/01

The Group discloses its key tax data annually throubh théimidding company Fininvest S.p.A. of
information on the payment of taxes applicable to all Group companies, in the various jurisdictions i
operategcountryby-country reportingto the Italian Revenue Agency pursuant to Coyitil) Directive
2016/881 of 25 May 2016, which introduced provisions relating to the mandatory automatic exc
information in the tax sector.

15Specifically, the Italian companies of the Group have updated their 231 Compliance Programmes by msertRigeedtggrtent dedicat
offencés, within which an overall opoamdwormklopfegprevemiitvegatent he
administrative and accounting internal control systems, located in the broader context of corporate risk prevention policies.
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Below is the reporting required by GRI 207 for the various tax jurisdictions in which the companies includ
consolidation boundary operated for the years 2020 and 2021, appropriately reconciled with the corres
consolidated values.

31/12/20 21

Tax Jurisdictions Revenue! Revenue: Profit/loss  Corporate  Corporate Number Tangible
from from intra before tax income income of assets
third- group tax paid tax employees other than
party  transactions on a cast accrued cash anc
sales with other basis on cash

tax profit/loss equivalents
jurisdictions

Italy 2,050,63 9,37€ 456,09: 6,00C 17,34( - 278,45!

Spain 883,93 1,22¢ 207,22 43,96( 26,71¢ - 44,09:

United Kingdom 23,64¢ 8,797 4,99t 1,03C - 2,72€

France 1,59z (201) -

intercompany divide (251,14

consolidation

eliminations/adjustn (45,52: 138,42 - (1,027

TOTAL MFE

GROUP 2,914,271 19,396 555,387 49,960 45,086 - 324,242

31/12/2020

Tax Jurisdictions Revenue! Revenue: Profit/loss  Corporate  Corporate Number Tangible
from from intra before tax income income of assets
third- group tax paid tax employees other than
party  transactions on a cast accrued cash anc
sales with other basis on cash

tax profit/loss equivalents
jurisdictions

Italy 1,839,88 6,01E 132,06! 2,60C 3,764 3,32€ 283,37.

Spain 842,95: 196,76 37,781 33,83¢ 1,558 49,88:

United Kingdom 7,411 5,13C 2,50€ 486 24 3,19¢

France 1,292 242 1

intercompany divide (126,50

consolidation

eliminations/adjustn (54,78t 80,82 - (1,324

TOTAL MFE

GROUP 2,636,75€ 11,145 285,905 40,381 38,089 4,906 335,122
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It should be noted that the reported "accrued income taxes" relate only to the current taxes allocated f
year. Therefore, the effective tax rate, which can be obtained from the ratio between the "accrued tax
"pretax result" data reportéideiriable, differs from the ordinary rates in force in the various jurisdictions
(27.9% in Italy, 25% in Spain) because, in addition to being determined in tledued#ace of non
expenses, it does not take into account the componentx @fsdefsregu tizabilities recognised on
temporary differences between corporate income and taxable income.

Furthermore, it should be noted that the taxes accrued and reported for the companies with tax residenc
refer, in the tfancial years, to IRAP tax (Regional Tax on Produatiae Adliviiesrate equal to

3.9%), which is based, however, on a taxable base differentaftaesthi, "@pelying only in the
presence of positive corporate taxable thtmiRE @utax (Corporate Incaaha arxdinary rate equal

to 24%) of the Group companies in the tax consolidation regime for the part exceeding the share o
deductible from past unlimited reportable tax losses (the latter conmuamtedinhstesda reduction

of deferred tax assets allocated in previous years). The reconciliation of the effective tax rate to the the
rate is shown in the Group's consolidated financial statements in the section on taxes.

Current taxsside IRAP taxes for the Italian companies and IRES taxes for the Italian companies partici
the Group's tax consolidation scheme, following the generation of taxable income during the period
portion exceeding the portion of incombdtaedisated from tax losses carried forward).
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4.1 PEOPLE IN THE

Rﬂﬁ 4,889 Mediaset Group's workers

34,578 hours of training during the year

MFE GROUP

Groups employees are mainly concentratec

(GOOD HEALTH
AND WELL-BEING

e

10 REDUCED
INEQUALITIES

where approximately 66% of the workforce « -

and Spain (33%). A lower share of appro
employed in offices located in France, the
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97% permanent contracts

A8, of female workforce

DECENT WORK AND
ECONOMIC GROWTH

QUALITY GENDER
EDUCATION EQUALITY

Kingdom and Germany, hereinafter grouped under the
g Ot h€ountriesd

category.

2021 2020
ITALY
Men Women Men Women Total
Permanent contract 1,61¢ 1,65¢ 1,597 3,250
Temporary contract 61 49 29 78
Total 1,679 1,707 1,621 3,328
2020
SPAIN
Men Men Women Total
Permanent contract 817 761 712 1,473
Temporary contract 23 49 33 82
Total 840 810 745 1,555
OTHER 2020
COUNTRIES Men Women Total Men Women Total
Permanent contract 15 12 27 14 11 25
Temporary contract - - - - - -
Total 15 12 14 11 25
|
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As at 31 December 2021, and in line with the previous year, 97% of eenuledessntradteptre
high percentage in all Group offices is due to the Gnaigis ahilityiarantee a high level of employment
stability, to meet the needs of the different business activities.

2021 2020
MFE GROUP
Men Women Men Women Total
Executives 236 10 238 106 344
Journalists 319 304 316 306 622
Middlananagers 373 40 392 407 799
Office workers 1,58:¢ 1,54 1,562 1,55¢ 3,118
Industry workers 23 3 23 2 25
Total 2,534 2,355 2,531 2,377 4,908

As at 31 December 2021, the MFE Grous,88thpdephia slight decrease compared to 2020. The main
organisational roles are held by employees: in fact, recourse is made to extéfoalycéotithet workers
performance of specific actiiiegrofessional or artistic nature or to meet temporary needs. As at 31
December 2021, there were 206 external collaborators in Italy, including 18 interns,*aimd approximately 1
Spain.

The 2020 data was restated following an improvemiegt pmeeespptd ensure the comparability of the
information. For previously published data, please refer to the 2020 Sustainability Report, published |
Sustainability section of the mfemediaforeurope.com website.

4.2 CovID EMERGENCY M ANAGEMENT

The ME Group dealt with the health emergency immediately, from the onset of the first cases of infecti
Europe, putting two key goals first and fooégoteg the health and safety of its workeds
maintaining its @entinuous operation

The respsibility that comes with being a leading private television broadcaster for its reference markets en:
that the schedule was full of informatide@hgnogrammes at every stage of the emergency, produced in
safety, thanks alsspezific produion protocolswhich in 2021 made it possible to restore schedules
featuring a wealth opsetfuced content.

In order to do seedes of very diverse initiativase been implemented, which have made it possible,

16The Group makes use of external collaborators sucheskeconita VAT number, Temporary stanvitarikegpended contracts, interns. Most of these collaborators are employed in
TV content production.

17The figure for external workers in Spain is expressed as cumulative data for 2021.
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and are still making it possitéa| effectively with the crisis, and which have not ordgipsstedtto be
with all the protocols agreed by the government, companies and socigltpérhaass also kaen

the forefront compared to many other industrial conckmonstragimttentive, timely and excellent
management of the emergency.

The result achieved is consistentulitivéhef great attention to the employegich hasnb®ts in
the founding of the Groapd which during the months of the emergency cuairfugtidry the
numerous expressions of appreciation from all staff.

In the same way, great cooperation and satisfaction with the work carried out was recorded in discuss
trade unionsat all levels, from company representatives to doedlteattbregsociation representatives.
This too was in keeping with a tradition of excellent industrial relations built up over time.

The main initiatives undertaken to manage the emergency are described below, under 3 main heading

[0 Reducing the attendamnfigures at the sités order to protect employees and collaborators who must
of necessity work at production sites;

[J Increasiryygiene, health, logistical and organisational medsueesure maximum workplace
safety.

[J Monitoring andprevention of suspected or positive cdsesigh continuous and widespread
screening of all staff.

ATTENDANCE REDUCTION

Since the end of Februarth2q2&th of adopting smart workisagnched at the beginning of 2019 for the
Gr oupYs s emadcdleratednd pragredsively extetdedurally to around 1,800 people
today, almost half of the workforce.

At the same time, initially following the lockdown established by the government and subsequently
various peaks in pandemic meyeligeorder to guarantee the safety of technicians, production staff a
journalists who necessarily hsanglified and temporary o u't
forms of agile workingere also used to avoid crowding of the piteduction

At the same tiameess was restricted to suppliers and collaborators involved in TV content production
or essential servicgeteaning, canteens, et@ieess contralas stepped up at all Group sites.

These measures combined, \ap@d@sate month by month in accordance with the risk scenario, saw
number of employees and coll aborators at the
and redone periods, demonstrating excellent organisatioriahahtlexi@lify achieved without any
interruption to broadcasting.

(&4
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ENSURING WORKPLACE SAFETY

The ability to adapt immediately to changing needs, guaranteeing maximum safety for staff called on to
sites, was also demonstrated in the inpdati@ithe health and safety protocols established within the
production sites.

At the entrandesdy temperature checkiagd daily distributio@fsonal Protective Equipment
(surgical and FPP2 masks) were provided immediately98@0ximaateere distributed in 2021.

At the various s#ipscial routes and safety measures have been defined for the use of shared services
(reception, canteens, lifts, etc.), with dedicated signs and indications, which are particularly appreciat
employees.

All areas were sanitised reguliarlgccordance with the most effective standards, increasing the number
locations and frequency for normal cleaning and placing hand sanitiser dispensers in the locations cha
by the greatest acdemss technical and production areas and radio and televisispeeifjasipment,
sanitisation protocols, also with a daily frequbaug, been defined.

MONITORING AND PREVENTION

Alongside these initiatives, however, a fundamental and paditukfiflyrtsigagi made to limit the
possibility that asymptomatic but positive staff could contribute to the spread of infection by accessing
sites.

Ascreening protoculas introduced wathid antigen testsr those accessing company pieivéses,
followed bynaolecular tesin the event of a positive result, as avale#sr@ugh service through
whicht hose with symptoms can go to the S apdupYs
antigen and moleg#aiministed inside the car, make sure that they are positive without coming into con
with colleagues. Thanks to genuine medical centres located in the various production hubs, as at 3
2021 more tHEBR,000 diagnostictesta d been admi ni st ered at the

In June 2021, the Regional Health Authority (ATS) also authorised the Grd9pvicatidtade aulovid

at its Cologno Monzese site. The service was opened to employees aniVéd| &rorgipesigiliyees

of suppliers who are continuously present on the company premises in Milan and employees of comp
to the Group.

The Group also continued to wéditinsal flu vaccination servered theneumonia vaccirfeith
ove 1,000 people voluntarily taking part in one or both campaigns).

InSpainwe would highlight that when the pandemic arrived and a national state of alert was declared,
Espafa adopted effective measures to ensure business contiawsbfety et bedlth of employees
and workers in general.

These include, but are not limited to:

/8
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[J the use of smart working for employees:;

[J the implementation of organisational procedures followed by specific protocols for managing collab
and suppligrsthe TV production area,;

[J limiting the presence of the public in the studio;
[J the purchase of 5 surface disinfection systems;
[J the installation of transparent partition panels (plastic or methacrylate) in technical operating station
[J health checks foseméers, collaborators and production and broadcasting staff;
[J the use of disposable and personalised material in the hairdregssendoe; make

[J the use of disinfection products for textiles in the tailoring and styling service.

4.3 DIVERSITY AND EQUAL OPPORTUNITY

MFE GROUP 2021 2020
<30  30-50 S Total <30 30- >50  Total

Executives - 118 223 341 - 127 217 344
Journalists 52 333 238 623 52 340 230 622
Middle

managers 2 318 45 775 1 340 458 799
Office workers 192 1,34¢ 1,584 , 165 1,42t 1,52¢ 3,118
Industry

workers - 20 6 - 19 6 25

Total 246 2,137 2,506 218 2,251 2,439 4,908
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NUMBER OF EMPLOYEESBELONGING TO THEPROTECTED
CATEGORIESBY PROFESSIONALCATEGORYAND GENDERAS
AT 31 DECEMBER

2021 2020
MFE GROUP
Men Women Total Men Women Total
Executives 2 - 5 2 7
Journalists 2 1 2 1 3
Middle managers 2 7 9 6 15
Office workers 79 95 93 104 197
Total 85 103 109 113 222

Through t@roup Code Bthicswhich was updated in 2019, MFE guoaiiygson-discrimination

and gqual opportunitiesThe MFE Group rejects and excludes any form of exploitation of workers anc
discrimination based on gender, age, race, language, nationatiyatinglegom’ ppportunities in

terms of training, development and professional growth. Finally, the Group guarantees fair treatmeni
promotes constant dialogue with the social partners.

In applying the Group's principles, therefore, any dodéutiabdatriminates against or harms people

as well as their convictions or preferences is opposed. The promotion of equal opportunities is encourag
reference to work conditions and possibilities, training, development and profasionglignoeeh,

with current legislation and the values which inspire the Group. Through the appropriate corporate Struc
compliance with these principles is guaranteed and promoted in all areas of the organisation, implemt
management polmieed at guaranteeing a fair assessment of people already in the selection phase, conste
monitoring growth trajectories and designing professional and managerial training courses aimed at dewvs
distinctive behaviours. These initiatives ehhecaognise the wealth deriving from diversity, promote
integration and are an integral part of the Group's culture.

The data presented provides a traditional breakdown of employe@sabgssienahriatisgories
including that of "Journalgti€altof the particular business. Around 64% of the Group's employees belong t
the white collar category, in keeping with the 2020 figures, with a balanced gender distribution.

As can be seen from the tables above, approx. 44% of Group e®@ogeesnarébhgeageof
approx. 51% are over 50 years of age, while approx. 5% are below 30 years of age.

Within the Group, 188 people belgrgiegttx categoriese employed in various corporate roles, with
an essentially equal distribetweseln men and women. These represent about 4% of employees.
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4.4 PEOPLE MANAGEMENT, ATTRACTION AND
DEVELOPMENT

The commitment and motivation of employees are fundamental elements for the Group's success. To
opportunities for professional growtl continually offered, exploitiingtiséyof origin, experience
and competence.

Internal company peaseare aimed at enswrargeat assessment of emploggasing from both the
selection phase and that of subsequent professional and managerial development, through constant m
of growth trajectories and the design of coherent traimies, progra

RECRUITING POLICIES®

The Group has always enjoyed great visibility on the job market and attractiveness, as demonstrated b
19,000 unsolicited applicatioeseived through the Working with Us section of the cothavidlte website
links to the websites of Group companies.

In parallel, the use of mdidgtad recruiting tooknd relationships with the leading recruitment companies
make it possible to acteahyand identifpe best profiles on the market in relation teesigecific ne

Finally, th&roup's constant and continuous collaboration with the leading Italian and Spanish
universitiesnakes it possible to contribute to the educational offering of numerous degree and master's
through the many lectures and cortipamyete the classroom by its managers and offering internships i
the company to young undergraduates and graduates.

The selection process is in any case always precedezhlysis aafrefublitativguantitative
coherenceegarding the sizéefvorkforce, with respect to the organisational needs of the companies
also evaluating, where possible, the professional development of internal resources.

In Italy, more than 660 interviews were carried out during 2021, for both piaiiéd&xpdripnuies
and internships. As already in 2020, the selection process was necessarily affected by the health
situation.

The selection process is aimed at identifying the most suitable candidates, from the point of view of b
and professional skills as well as soft skills, with the aim of seeking the key skills that the company
critical success fémt@chieving corporate goals.

In particular, over the years the Group has consolidated a set of key distinctive skills, relating to the
relationae@motional areas, to be sought in the selection processes of figures from #mel éaternal mar
identify and evaluate in planning the development trajectories for internal resources.

18Recrtinent by the various Group companies, in Italy and abroad, is regulated by specific protocols dravenpaficrebnenveiimihieaGeewpith the provisions of Legislative Decree 231/01.
These procedures also take into account gtetioecablediich Group Companies are subjected, including provisions concerning termination of empi@gulkatioasdqrepistiits and
remuneration treatment for "expats” in the event of secondment of personnel abroad.

19Figure refers toGneup in Italy
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Thessoft skills fact represent a critical success factor, common to all areas but differentiated according tc
role and degree of seniority, fomaehiexfecorporate objectives at both the group and individual growth
levels and flank the professional skills necessary for the various roles in the organisation.

The observation and analysis of certain behaviours and attitudes that peojnig teadébeatioptatu
assessment phase allow us to estimate the following significant skills and abilities to be projected in the wa

[ Leadershgpcultivation of an appropriate style in interpersonal relationships in order to influence an
involvethers in the pursuit of the objectives of the group to which they belong, constituting a role mode

[J Ccommunicatigrability to transmit and share ideas and information in a clear and concise manner
propensity for listening and effective discussion;

[0 Teanworking willingness to work and collaborate with others, having the desire to build positive
relationships aimed at accomplishing the assigned task;

[J social intelligegedility to operate in a complex context taking into account one'sidhosattitudes an
of others, consciously and objectively reflecting on one's own conduct and that of others;

[0 Emotional intelligeaddity to feel emotions, recognise them and experience them consciously, thus beir
able to be fully assertive and expresspersoiral relationships;

[J Reliabilityability to carry out tasks scrupulously and with attention to content;

[J Flexibilitg ability to know how to adapt to changing working contexts, openness to innovation 'an
willingness to collaborate with peogiléevétit points of view from one's own. Adaptation to different
situations and changes in context, showing interest in discussing ideas different from one's own
willingness to reorganise one's thinking on the basis of new information;

[0 stress resisehemotional stabikityility to react positively to work pressure while maintaining control,
remaining focused on priorities and not transferring one's tensions to others. Ability to overcome defea
failures; attention to the way in whicmotie's ere managed and impulses controlled in difficult
situations;

[0 selconfideneawareness of one's value, of one's abilities and of one's ideas irrespective of the opinions
others;

[J Problem solviigbility to devise alternsdivgions to a problem, estimating the implications for the
expected results. This is the tendency to provide concrete solutions that optimise activities in respons
constraints present;

[ Lifelong learnisgecognition of one's deficienciesaiard mn@rovement, taking action to acquire and
further improve knowledge and skills.

In order to guarantee new recruits an effeqtivéthirtwork activity, the departments involved supervise
al | phases i n the nefsheveloornecabdsinductionl plexrtutoringangd f r om a
coaching
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In the MFE Group in Italy, 94 people were recruiteddeithcopénacts in 2021, a decrease compared to
the previous year, considering the decrease in normal turnover dug tyetteraleddstathe health
emergency. New staff were recruited particularly in the Technology and Operations area, where th
significant generational transition and there is an ever more frequent need to recruit people with speci
relatedo the implementation of new technologies, as well as in the commercial area.

64% of those recruited in the year are aged between 30 and 50 and 29% are less than 30 years old.

There was also the opportunity for 125 young peojifecio$izipecapéencein Italy lasting around
4.5 months on average, a reduction compared to the past, again caused by the health emergency and
to remote working for the greater part of activities, less effective with respect to the educational pur
intenships.

In 2021, there was a recruitment rate of approx. 3% in Italy and approx. 6% in Spain, where 45 peo
recruited below 30 years of age.
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NUMBER AND RATESOFNEW EMPLOYEEHIRESAND EMPLOYEETURNOVER WITH OPEN-ENDED
CONTRACTSBY AGE, GENDERAND GEOGRAPHICALAREA[*]

2021 2020

) %
<30 30-50 >50 Total Turnover <30 30-50 >50 Total Turnover

ITALY

NEW EMPLOYEE

HIRES
Men 15 42 6 16 27 2 45 2.6%
Women 12 18 1 7 10 2 19 1.2%

Total
New employee hires Ra
% 24.2%

EMPLOYEE

TURNOVER

Men 1 2 2 10 64 76 4.4%
Women - - 1 12 42 55 3.5%
Total

Turnover rate %
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2021 2020
SPAIN % %
<30 30-50 >50 Total Turnover <30 30-50 >50 Totale Turnover
NEW EMPLOYEE
HIRES
Men 25 29 10 12 2 24 2.9%
Women 20 20 5 10 - 15 2.0%

Total

New employee hires Re
%

EMPLOYEE
TURNOVER
Men 10 16 4 7 12 10 29 3.5%
Women 9 25 4 1 15 2 18 2.4%

Total

Turnover rate %
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2021 2020
OTHER COUNTRIES % %
<30 30-50 >50 Total Turnover <30 30-50 >50 Totale Turnover
NEW EMPLOYEE
HIRES
Men 1 1 - 1 - - 1 6.8%
Women - 1 - 1 - - 1 9.1%

Total
New employee hirBate

% 0.0% 11.5% 0.0% 0.0%

EMPLOYEE

TURNOVER

Men - - 2 3 - 5 34.2%
Women - - 1 1 - 2 18.2%

Total

Turnover rate % . 50.0% 41.6%

0.0%

NOTE: To provide a more meaningful representation of the turnover rate for the MFE Group, the i ull] lesiployees vétidedaontracts by gender and age group. The recruitment and ¢atoolatt bgtesrapering the total edrgbeh contracts for recruitment
and leaving in the year by age group and gender with the average value of the number of employeesfoitrttensame lageiggopisitRed by variations ghukedoratagyisitions and terminations in the reporting perioft@retbratadadation.

The 2019 data wasesented following an improvement in the reporting process, to ensure the comparability of the infoirtistied.ffeushe fitpass refer to the 2019 Sustainability Report published in the Corporate Social Responsikiiifiesectiercofrtivecimsémed
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REMUNERATION POLICIES

In the MFE Group, the remuneration levels of employees are determined through an assessment carriet
the Human Resources Department and by the Business Managers who, with the aim of ensurin
competitiveness of internaletiom levels with respect to market benchmarks, take into account the area of
responsibility, the task performed and the principles of internal equity irrespective of the sex of employe
well as the need to maintain a level of attractiveméiss dodkey resources. To this end, depending on

the role, all modermuneration instruments can be adopted to supplement fixed remurseretiion

as: nooompetition agreements, short amdmowariable incentives, as well as the welfafie and bene
system that Group employee¥ €ajsupport the assessment of equity and the competitiveness of
remuneration packages, the Gragmusesation survey and benchmark toasgided by leading

specialist consultancy companies.

TRAINING

The Groigconstantly committed to designingreffeiméal and professional training actiyities
addition to those related to legal compliance, in order to develop and increase the skills and personal ca
of its employees, considered a ca#esalfagtor to support the development of its businesses.

The design of training activities takes place in coherence with the need to develop professional skil
managerial competences in line with the new business context and new ces)pisned | @sdnemm
need to align skills related to the technological evolution processes undertaken by the MFE Group.

It is common practicendaitor training needthrough the involvement of the department in the
organisational development processesraigsing the business development scenarios, in constant
coordination with the requesting departments and heads of the various areas of the company. At the san
monitoring the evolution of legislation makes it possible to effectivelisiensof ¢rdiring envisaged

by the legal framework.

The training offering is provided througtoeigrisush as-person courses, conferences, workshop
activities and online courses, selected according to the specific objectomgaritthadritiatspescific
requirements of the recipients in order to maximise the effectiveness and efficiency of the training activity

During 2021, the trend of a spligédlitraining methodsas confirmed, both for courses held in remote
classroons and for the use of online training objeatspasal aihat each employee can choose to attend.

The adoption of digital training tools, in particular through the use of new technologies, allows both an exg
in the training content availalgtttremote training platforms and enhanced digital skills for all employees.
This development is in line with the processes of digitalisation that the Group is activating as well ¢
transformation of the Smart Working model communicatedtéukim ithpleougse of the year.

20In particular, the remuneration policy applied to the Group's top management is detailed in the 2021 Remuneration Report.
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Overall, the actions taken have led to significant training results, since people were involved and follo
activities that met with a high degree of participation and satisfaction. Due to their nattai® and ease of use,
activities were characterised by brevity and flexibility.

The most important initiatives implemented in Italy in 2021 are briefly described below:

[J Management trainingias subject to particular attention: projects were carried out with the goal of
supporting people in a phase of change and development in important professional and personal capé
in a context of transforming business processes as wgleagysdniabodimuity with previous years,
the development project focused on identifying key managerial competencies cemtinued, through an
one coaching sessions for a selected number of managers.

Particular attention was paid to senior manageesimwbloed in two significant projects in order to
support and improve their professional capabilities and to involve their structures in developing hy
wor ki ng medntsceckrgui Théor@Rie i f at t thecapadiyto st r e s/s
handle extraordinary situations that are potential sources of stress, through awareness and care for |pe
welbei ng. The ¢Smart Trainingd course was orgat
model that the Growgdampted. The project centred on a vision of Change Management consistent wi
the concept of a ¢€new nor mal 3, both organisat
values of the Group. The work, in groups organised byssamakes, basirseesl mainly on topics such

as: courage in handling changes, delegation and trust in providing vision and goals and communicati
hybrid context.

The ¢€Leadership Lab: |l a gestione dmagerscol | abo
responsible for resources. This focused on improving skills in leadership, delegation and monitoring, |
particular attention to aligning personal capacities with the requirements introduced by hybrid working

A training cnmougacleviemg irtdleadz idgoPraolbedl Je al so began
personnel, in terms of both age itself and of seniority. The project aims to enhance abilities to reac
interpret the dynamics of life in an organisation, developing gseafttheabanefies of an active

and constructive approach to facing and resolving relational issues that can occur in the Company.

A series of four webinars on the topics of mental antd ghysinagwelt al | ed ¢€Onl i f e We
to all perspal. The initiative attracted considerable participation. It aimed to communicate and consolid
the ability to recognise, cultivate and employ the emotional capabilities of patience, balance and resil
essential for facing and overcoming sittetisine and stress and for maintaining the quality of our
relationships with the people around us.

For the senior managers of the Technology Department, which is undergoing a phase of evolutio
reorganisation in a context where tech projantyedeyngly central role, a course was designed with

the goal of consolidating some innovation and leadership skills in an increasingly effective partnershi
all business areas.

L[J In relation wcational activitiesctivities were carried oateéase technical anddpaddic skills.
Projects of a purely technical nature continued for resources in the Operations Area working on t
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television studio equipment, aiming in particular at learning the functional skills fdogigiag new IP techng
(control desks, audio mixers, new mobile control rooms) and the new Master Control Room based ¢
technology. These projects are of particular importance in relation to the technological evolution that /e
the technical production areas, ieBources have been able to undertake a process of reskilling that
supports both in relation to their professional growth and criteria of greater employability.

A project ran dedicated to people in the Procurement Department, who toioka padhvtf profess
with the aim of developing demand management and negotiating skills. The course had a highly oper
character, with cases developed in line with corporate reality.

A part of the professional training inwveeaedsg|fwitlview to greater individual accountability with

respect to personal training needs. Each employee can access a wide range of courses available thr
Training Portal on demand. There are courses on the Office 365 package, a librdujesf short training n
illustrating the main trends in digital innovation and a collection of video testimonies related to menta
physical wbkking.

Courses ran as usual to keep personnel up to date and informed on specialised matters in individual
with spedi attention to those that require constant adaptation to external situations or legislation. Fina
language training continued with dedicated courses, now delivered exclusively online, through a pla
that offers the possibility of remote videaldsteachers who are native speagersoAikimglish

language workshop was organised for people in the finance arespéxifefitngaatye skills.

[0 with regardsmtutory compliangénitiatives envisaged by legislation wenet cpagedy attention

to the specific issues of the company. In particular, Health and Safety training was delivered for new r
and people with roles envisaged by the Group
Defibrillator (AED¥Waamched in line with thephetattion project, which involved installing such tools

on company premises.

In compliance with Legislative Decree 231/01, the course on the fundamental principles of Legislative
231 continues for everyonenshithgocompany. With a view to IT security compliance, an online course
on cybersecurity was released for all personnel that illustrates the security measures to evade frau
scams, how cyber attacks occur, how to protect privacy and godéhgradticedorpany tools in

domestic settings.

With respect to the GDPR in force, provision of the online course for everyone who joins the con
continues.

With regard to trade union relations, within the context of an approach ofadisngssion with w
representatives, a Bilateral Training Committee (consisting of company and trade union representativ:
been established for many years with the task of:

R contributing to monitoring t safprofessiogalisme qui r e
appropriate to the production evolution of the company;

R formulating indications on projects and mea
reference to initiatives in the fieldoof lifmining, in felatto increasingly rapid technological
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developments and to issues concerning health and safety in the workplace;

R promoting, analysing and signing an-nual an
professional funds within {he sicfunded training;

R carrying out periodic qualitative and quan

In 2021 too, structural use has been made of reseandef nitetici Interprofession@fiter
professional Joint Funds)intpresa for the training of middle managers and employees, and Fondirigenti
executives, to fund a considerable portion of
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AVERAGEANNUAL TRAINING HOURS PERCAPITA BY
PROFESSIONALCATEGORYAND GENDER

Men Women Total 2021
M FE G ROU P No. of Hours per No. of Hours per Hours per
hours capita hours capita Total hours capita
Executives 2,95¢ 12 1,591 15 4,54¢ 13
Journalists 810 4 1,28( 6 2,08¢ 5

Middle managers 2,791 6 2,21¢ 4 5,007 5

Office and Industry
workers 13,24¢ 8 9,687 6 22,93! 7

14,773 6 34,578 7

Total 19,805 8
Men Women Total 2020
M FE G ROU P No. of Hours per No. of Hours per Hours per
hours capita hours capita Total hours capita
Executives 2,47(C 10 1,94t 18 4,41° 13
Journalists 609 2 528 2 1,13¢ 2

Middle managers 2,94¢ 7 2,63¢ 7 5,58( 7

Office and Industry
workers 7,21: 7,80¢ 5 15,02: 5
Total 13,238 12,915 6 26,152 5

NOTE: The training hours per capita use the average figurecategionylayekgander as the denominator. The trainingdodiarsiforkdteewere also included with-théawhiterker

category.

The 2019 data wpsesented following an improvement in the reporting process, to ensure the aufionpaatibifity=of tihe figures published previously, please refer to the 2019 Sustainability
Report published in the Corporate Social Responsibility section of the mfemediaforeurope.com website.

(2NN |

NUMBER OF EMPLOYEESRECEIVINGANTI -CORRUPTION
TRAINING OR COMMUNICATION BY PROFESSIONAL
CATEGORY

MFE GROUP

2021 % 2020 %
Executives 204 58% 112 32%
Journalists 280 67% 91 14%
Middle managers 668 67% 114 14%
Office workers 2,21¢ 72% 298 10%
Industry workers 9 34% - 0%

Total 3,377 69% 615 13%
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In 2021, training on issues refateditorightgvolved, throughout the MFE Group, 71 people in Italy and
159 hours of training were delivered.

On issues related to regulatory compliance, and in particular on the subject of trainitigeand information
Organisation, Management and Control Model established pursuant to Legislative Decree 231, priv
security, specific training, usually through an online method, is provided upon recruitment of personn
recruits are also informed on lomsuib the Code of Ethics of the Group and the compliance programme
Finally, all employees can access this documentation at any time on the company intranet.

Overall, the Group provided approximately 34,578 hours of training in 2021,camiparedde of 32%
2020, a year penalised by the reduction in activities resulting from the Covid 19 emergency.

People training and talent management are critical elements for the corpokéf€ SBadapyirof the
Spairsince they allow a rapid adapttit@godyioamic needs of the environment in which it operates.

More than around 16,000 hours of training were provided in the course of 2021. Among the main initiat
training courses on accidents and risk prevention with respect to teaith amek Jaiety the training

on €antuption practicesd for 307 people in 20
coaching for senior managers and managerial development courses dedicated exclusively to female p
pat cul ar note in 2021 are the Masterds in the

Marketing and Digital Advertising Sales courses, which saw participation from 150 students.

Given the strategic role of innovation, the trdedigai@amore than 20% of training hours to IT courses
and the use of new software. In continuity with previous years, the MFE Group in Spain offers lan
occupational risk prevention courses.

It should be noted that 66% of the workfooce: atlegest one training activity with an average of 10 training
hours per capita in 2021.

The Covi® pandemic had a major impact on the regular delivery of training courses during 2021, wh
adapted (e.g. through virtual remote learniimglinostaaces.

92



\/ F'
471 People ,“ ESUSTAINABILITY RERRQR

4.5 WELFARE AND WELL-BEING

AIIMFE Grougpmpanies have defined various corporate welfare systems in line with the policies on hun
resources that have always put people at the centre of the corporate system.

For over ten yeardfibgiacater has been active at the Milan and Rome offices, the result of an important
project aimed at creating an optimal context to facilitate the best balance between professional and perso
In particular, this is an area on company premiskss thasdnels of useful and concrete services for
improving the quality of life of those working for the Group.

With an area of 3,000 square metres, Mediacenter is considered one of the most useful and welcoming
stores in Italy. The seoffiessd, managed by external operators selected for their specific experience in thi
areas of reference, concern personal care and activities necessary for family management: medical centt
provides the medical services of specialists fraffa¢he (SaspRal to employees free of charge;

[J fitness centre; [0 bookshop;

O mini market; [ parapharmacy;

[0 laundry/tailoring repair services; [0 shopping area;

O bank; [J catering (bar, sandwich bar and restaut
O post office;

As well as this physical presence thenebsatedfaring uip-date details of various deals negotiated by

the company for itsstath banks, insurance companies and over a hundred retailers active online or near i
Medi aset fGroepHYsl mapar oifcul ar, various @ESG3 co
towards supporting sustainable development because they make it possible to promote and pay atteni
issues such as environmental protection, socikbiem@eindvelaste reduction.

The Group has also been working for many years, together with local public bodies, to offer its emp
transport and mobility servidesough company shuttle buses that connect the Group's offices throughout
the day (incind public holidays for production centres) to the main nearby underground and/or railwa
stations. The service is the result of a detailed analysis of the home and work journeys of all Group pers:
the Milan and Rome offices, implementedatiocollatbothe Department of Architecture and Planning
(DIAP) of the Politecnico di Milano, aimed at optimising transport service routes and times and limiting p¢
inconvenience connected with reaching the workplace, both in terms of #nte stpBrisation
accumulation. The Group has put in place agreements with public and private entities for the use of parkin
during working hours and has stipulated framework agreements with local public transport for discounted
tickets for emp@ley with debit to the payroll.

In 2012, @mpany Campu&s also set up at the Cologno site with specific architectural features aimed a
connecting all the buildings and production sites of the Group's headquarters with a more functional apg
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with espect to the use of work spaces and integration of company areas. With this in mind, an agreeme
reached with the Municipality of Cologno Monzese, which transferred Via Cinelandia to the Group in exch
redevelopment of Viale Europa, vivhidh ieadquarters overlook.

MFE GROUP 2021 2020
Men Women Total Men Women Total
FuHltime 2,462 2,11 4,58( 2,47: 2,11¢ 4,592
Partime 71 238 309 58 258 316
Total 2,534 2,355 4,889 2,531 2,377 4,908

The Group safeguards maternity and return to work after the birth of children thanks to an important corj
initiative, tidursery which since 2004 can accommodate the children of employees up to 3 years of age;

solution allows parergsttast their children to specialised educators, at the workplace, during working hours
avoiding the need for employees to sacrifice time and money on the care and custody of their children du
daytime.

In 2021 MFE, in continuity with last year, took\p&et (Witéplace Health Promotion) programme

promoted by the Lombardy Region, allowing the Group to obtain the workplace health promotion (EN
certificate thanks to all the initiativesogtethdlio new initiatives promoted during the year, such as the
gMedi aset ha a cuore il futurod campaigns for | b
and the ¢OnLife WellBeingd training initiatives;

In a scenario with manyyaeplaorking remotely, communication with staff has been intensified, including
through new communication channels, suel asriffany intranktunched in May, which hosts and
communicates all company regulations and organisational psredythstatalffecould use to provide
management with helpful indications on how best to manage the transition of many activities to remote w

BENEFITS

The benefits envisagbtFtoriGrouporkers in Italy are mainly of a social security aatliveelfzor all

employees there is a supplementary health caoeptacidht insurance policy and the supplementary
pension fund. The company also guarantees integration of the statutory remuneration provided for mater
all its employeEsr senior managers, in addition to these benefits, life and permanent disability insurance «
to illness, as well as company cars depending on the role held, are also envisaged.

We would highlight theZZDrenewal of the employee and fanmilygakhtagee policy with improved
services and reimbursement of healthcare expenses.

I n addition to the annu &ublieuropgravides health and tvelfaree mp | 0
benefits.
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We would note that in 2021 Publieurope stipol@ed nessn c e s chemes, i n partic
expenses rei mbursement classesd3, for all its ekl

TheMFE Group in Splaioks after its employees by guaranteeing a wide range of benefits aimed at facilitatir
a better balance betweeranwririvate life. These benefits range from the possibility of using a company:
shuttle or free parking at the workplace, to the company canteen, which benefits all workers, and h
insurances for spouses and children (up to 25 years) and maptiataiynaadital chpsk

There are also-time bonuses linked to the Company's results.

WORKING HOURS

The Group has always identified and implemented specific tools that facilitate the reconciliation of time dei
to private and professibaafdcilitating the equilibrium between demand and supply of flexibility in the
workplace, in line with the needs and opportunities that characterise the television business.

With this in mind, a variety of working hours has been contradtuthly tlafieathiens which flexibly

meets the needs of both the company and its workers. Specifically and for most employees, with various
exceptions for the operational needs of the various organisational structures, it is pitdbgible to clock in f
between 9.00 and 10.30 am. The remaining workers, engaged in production achioily vberkefit from a 7
day, rather than 8.

Moreover, from an operational point of view, reductions in working hours are generally granted to pers
requestingis in all the areas of the company, in the presence of the technical and organisational condition
where the job permits; to date, 315 people in tHESeatipednefit from atjpaet contract, 82% of

whom are women. Reductions in workarg hotast used to a large extent by female workers who, in
particular after returning from maternity leave, ask for a reorganisation of their working life, benefiting from
hours more each day to dedicate to their private life.

Starting in 201% @Group launchedSheart Workingroject, which, having begun with pilot phases,
accelerated greatly in the initial months of the pandemic emergency. Following the requirement of ge
application during the emergency period, the MFE Group assessed it and determitugd ¢hat it could cons
new structural method of working, representing an element that enables increased productivity, di
development, the promotion of professionalisorianttdaebrk, the promotion of social, economic and
environmental sustainability &s waetbol for balancing the production and organisational needs of the
company and wldek balance for workers. In light of this, the Group has defined a new approach to th:
organisation of work characterised by synergy between flexibilippreitditp@ydresllaboration. To

this end, the MFE Group signed an experimental agreement with trade unions in May 2021, with a duratic
to 31 December 2022, directed towards regulating the principles on which the new organisational mett
workig is based.

The New Smart Working Model adopted by the Group provides for a combination of work carried out reil
and activities carried out on the appropriate ¢
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out at least one dagek remotely and at least one day a week on site, through a weekly schedule defined wi
the individual structures, which will take into account both the technical, organisational and production ne
the company and the personal needs of thenserkeds

4.6 INDUSTRIAL RELATIONS

The MFE Group has established and built a consolidated and effective system of industrial and trade
relations at all levels of representation.

The topics typically subject to discussion antbdsstosiuveork organisation in terms of jobs, levels and
processes, the operating performance of the company, the evolution of the workforce and training issues,
as the evolution of the business.

The companies in the MFE Group apply tNati@teVa@llective Agreements or Supplementary

Company Agreements (AdAall of their employees, regulating all the typical situations of the employment
relationship. In particular, for Italian companies, the following are applied: forh@eNamiiddahagers, t
Collective Bargaining Agreement for Commercial Senior Managers and for Industrial Senior Managers; fo
Managers and Wad#ar Workers, the National Collective Bargaining Agreement for Private Radio| al
Television Companies, for CamBwrice Industries and for Engineering Workers; and for Journalists, the
FNSI National Collective Journalists Bargaining Agreement. In addition, a Supplementary Company| Ac
applied to Middle Managers andCtihitéVorkers and a Supple@entpany Agreement applied to
Journalist staff that regulate and improve on the conditions provided for by the national agreements hav
historically in force for the television area of the Group.

Specific provisions that further regulate andidgtaibmeitions, working hours and ad hoc technical
production models for individual companies are usually managed via agreements with the trade L
representatives of the workers concerned.

The Group manages any structural changes to the prgduitioaal] logistics structure that have a
material impact on the employment relationship with employees by following the union discussion proce
governed by current legislation, national collective agreements and company agiesaients. These activit
guarantee a fruitful negotiation phase that limits the impact on workers and, where possible, improve:
contractual provisions.

An agreement was reached in 2018 with the Italian trade unions to renew the supplementary company agi
applid to Middle Managers and®@dhiae Workers in the broadcasting area of the Group. In particular, this
agreement introduced new provisions on the classification of personnel (introducing new professional fig
match technological developmentkengdhears (redefined for flexibility and greater simplicity) for a more
competitive model of production. Dedicated Bilateral Committees were also established for meeting:
exchange concerning the addition of new professional figures stinggaofitesf wgifare and any
extraordinary projects that may affect the boundary of the Group. Finally, to promote generational transiti
Group undertook to bring in at least 100 new people during the effective period of the AlA.
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Finally, the agreent signed incorporates the regulatory provisions established upon renewal of the Nati
Private Radio and Television Work Contract (signed with the Trade Unions in December 2017 and appro
workers' meetings in January 2018), toget@amiiitdubiia RadioTV delegation.

Due to the health emergency in 2020, there was an increase in the number of meetings and discussion
trade unions. The-eatiiblished system of industrial relations has undoubtedly contributedito an effective
prompt response to the crisis, in all its phases, particularly with regkate doirzitishiety,

2021 saw continued periodic discussioCavitndiieus Emergency Commiffeeshe Milan and
Rome areas), as provided for by e, di3aoéd protocol of 13/03/2020, composed of the company Health
& Safety Representative, the Employer, the group Health & Safety Managers and Personnel Manage
periodic meetings at the initiative of the company and/or through infhu&f@afietiye_Ridpadsentative.

On these occasions, the measures taken were illustrated and shared, for example with reference to t
procedures and protocols issued, then published in a dedicated section of the company intranet, u
responsitili of the Prevention and Protection Department (Employer and Health & Safety Managers),
initiatives for screening and sanitising work environments.

An information flow throdghyaBulletin on a territorial baaiso remained active, ippaalls of the
pandemic in particular. It contained the following information:

[0 Update on cases (positive, close contacts and nupredatdiyeddtiund in the company, with split
between employees and collaborators;

[J Daily attendances figures petiBrodnit;
[J Revision of the Schedule;

o Extraordinary sanitisation interventions;
[0 Logistical Interventions.

In September 2021, work began on the renéatalratl tBellective Bargaining Agreement for Radio
And Television, Multimedia and MrititformCompanies

Theperiodic meetings of the Bilateral Commissions (Welfare, Development, [fradieg]) for by
the AIA, also continued and the following trade union agreements were signed:

ONew ¢g¢Make or Buyd Professional Profiles Agr
[0 Trade Union Agreement regulating the tool of Smart Working for MFE Group companies;
[0 Friday hours reductioeemnent for El;

[0 Transfer of the Mediamond Spa business to Digitalia '80 Spa;

[0 Availability Agreement for Technologies OPN.
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The 201821 renewal of the supplementary company agre&tréntCiauiinén Spaias signed in
2018. This agreement improgeme of the regulatory conditions and governs aspects related to plannin
production requirements, internal mobility and notice periods.

Below are the collective agreements envisaged for the MFE Group in Spain:

[J Mediaset Espafia Collegtement (this was renewed in 2018, valid until 2021);

[0 collective Agreement of the Advertising sector for employees of Publiespafia and Netsonic;
[J Madrid Regional Collective Agreement for Telecinco Cinema employees;

[J Madrid Regional Collective Agre€oeetfar5 employees.

4.7 HEALTH AND SAFETY OF WORKERS

The MFE Group in Italy arith8paidopted, implemented and effectively deptaysdianal Health

and Safety Management System (OH&M®Jiant with @dSAS 18001:2007 standtdr UNSO
45001:2018 came into force, in 2020 the MFE Group in Italy updated its Occupational Health ai
Management System to the new standard, obtaining Certification at Corporate level.

The certification of an OHSMS represents the recogoiéditetdyoadya that:

[J the management of health and safety issues in the workplace complies with the applicable pr
regulations, etc;

[J these issues are regulated, as well as adequately and continuously monitored, in order to reduce t
onworkers and pursue the prevention of occupational accidents and diseases, with a view to co
improvement.

The Certification is valid for Corporate and for all the 15 companies that have adopted this manage
includirfg Mediaset S.p.Adidet Italia S.p.A., RTI S.p.A., Elettronica Industriale S.P.A., Medusa Film
Publitalia'80 S.p.A., Digitalia’08 S.r.l., Radiomediaset S.p.A., Radio Studio 105 S.p.A., Virgin Radi
Monradio S.r.l., RMC Italia S.p.A., Radial StiRztim Aut S.r.l. and R2 S.r.l.

The application of the OHSMS concerns all workers operating in all offices of the above compani
activity as well as management of contracted work.

ThdJNI ISO 45001 OHS Management $estembjected tatification audit by the®INvertification
body. The audit was successful and the 45001 certification was issued at the corporate and individ
level.

21The occupational health and safety management system for the Mediaset Group in Spain does not coest [Erplejge < onfpegigs dffedSet and Publieurope do not come under
the Mediaset OHSMS either, but refer to local legislation.

22The Taodue company adopts a version similar to the Mediaset OHSMS and employs an external OH&S service.
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The System envisages the development and adoption of specific types of duaiesci@enechkiding: P
Procedures, Operating Procedures, Operating Instructions and Practical Solutions. Among these thereg
course, some specific ones aimed at identifying and preventing risks and training programmes on health at
issued(whichra defined according to the assessment of the risks to which workers are exposed in the co
of their work).

Furthermore, for the purposes of the systems and rules for recording and reporting of statistics, the MFE
has recoursespecific supportg IT toolssuch as the Simpledo.Net platform.

At least once a year, in compliance with the provisions of Art. 35 of Legislative Decree 81/08, for each
company of the Group, a "Meeting" is convened which constitutes the "Manageahd¢atiReview" refer
paragraph 9.3 of UNI ISO 45001:2018.

MFE GROUP 2020

N
©

Injuries (no.) 24

Fatal Injuries (no.) -
Higkconsequence wetkted injuries (excluding fatalities)
Working hours 8,089,122 7,697,196

Cases ofcupational illness (no.)

Rate of recordable work -related injuries 3.1
Rate of fatalities as a result of work -related
injury -

Rate of high -consequence work -related injuries
(excluding fatalities)

3.6
|

TheNorkers' Health 8afety Representatives (W&BRgsent all workers.

In the case of critical events that may involve employees during business trips abroad, the "Personnel
Security Committee" has been established, consisting of:

O central Personnel and Organisation Di
[0 safety Director
O Personnel Director

[0 company representative of the area to which the employee concerned belongs.

23The PG SIC procedurdddBdtion, education and training of workers in health and safety in the workplace" governs the priageascfrafingipgrsxhreiton health and safety in
the workplace.
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In order to guarantee safe working conditions, in May 2013 the MFB raimsat Guideline"
in order to guarantee the safety of its personnel on business trips in countries or areas considered "at ri

Lastly, the Risk Management Dépaotrites adequirsdarance coverage for business trips abroad
It should be noted that no Group workers are involved in activities with a high &ccident or health risk

There are also specific clauses that cover health and safety3suekiah ¢cbatpacties agree that the
protection of health and the physical integrity of workers is a primary and constant concern for compani
with regard to the occupational safety and health of workers, express reference is méde to the provi
Legislative Decree 81/2008, as amended and sipplemented.

For 2021, confirming the Group's attention to the occupational health and safety of its employees, ther
serious injuries (duration of more than 6 months) nor cases ofesscopedisesbilmjuries for external
collaborators.

There were seven accidents with a number of d
according to INAIL. Five of these occurred outside of the company workjalasedahy werke (3ot

commutirg? when smart working), whereas the two accidents that occurred in the company workplace r
from tripping (saleel fall).

Occupational health and s&ptjrare regulated and guaranteed through the ocskipatveation

plan and the provisions of the individual national collective agreements. The plan is jointly defined by
Health and Safety Committee and by the Prevention Service ("Servicio de Prevencion Mancomunad
which is then apprdwyethe Human Resources Department and Service Management and finally prese
the Risk Officer.

The occupational risk prevention plan ensures compliance of the company with the legislative provisi
prevention of occupational risks aoditemeats of OHSAS 18001:2007 for the prevention of standar
occupational risks.

We would like to point out that in Spain all collective agreements include measures to protect the healt
of workers.

Based on the objectives set out inntenppéue, each year the SPM defines the activity plan. The Risk Off
has the task of approving and monitoring the plan on a quarterly basis together with the Health
Committee. The Committee therefore does not carry out preventatbecteptiesents all employees:

the committee consists of approx. ten people belonging to the different professional categories. Mo
SPM can perform extraordinary activities to meet or adapt to new regulatory needs or changes i
adivities.

240n 30 November 2018 (published on 5/12/2018) two @ngdeigzei®n@l MD/HO 105 anavedé issued, defining the organisational and operating modelSanigptechhyriage
any crisis situations (CRISIS Management Compliance Programme), in order to reduce negative impage ¢o ﬂneﬂmmﬂm Hemih daipersons and take advantage of any opportunities
for the Group, contributing to improving company resilience and its value in time, also for the purf @iy tythegilative Decree 231/@661 as amen

The O.G. states that the "Group's priority goal" is to safeguard life and health for all in the companyt(cevermgempleye¢es, f f , suppl i ers, guests¥), pr
business continuity in areas andgcoceisered critical for the business in various safety and security risk scenarios.

25Mention is made of ArRi2fection of the health and physical integrity of the workers of the National Collective Bargainingf Ryieses Satdiri ErgEssion Companies,
26Art. 3 Environment and Health of the Supplementary AgFESmaun Boivipanies
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In the course of 2021, health and safety training for various categories of workers continued through
courses.

During 2021, eighteen minor injuries occurred among employees of the MFE Group in Spain. There wer
of accidents inirgj external staff.

In 2021, as in the two previous years, there were no cases of injuries or cases of occupational illnes
foreign MFE Group companies.
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8 DECENT WORK AND INDUSTRY, IKNOVATION 12 RESPONSIBLE

ECONOMIC GROWTH AND INFRASTRUCTURE CONSUMPTION

5.1 QUALITY OF THE
PRODUCT AND SERVICE B

FREETV

ENTERTAINMENT

The MFE -Gairoftepntym Italy rcierently consétshahnelsovering all major targets for
advertisers, including threstéomaingeneralist channgl€anale 5, Italia 1 and Rete 4)tremlatie

and semgeneralist channeBoing, Boing Plus, Cartoonito, Iris, La5, Mediaset Extra, Mediaset Italia 2,
Crime, Canale 20, Tgcom24, Focus, R101TV and Virgin Radio TV.

The three main channels of the Group have always been:

[0 canale5 t he Gr o u presschanmeland taggetedeatrthe moderm Italian family. It is a chann
for TV viewers between 15 and 64 years of age, with programming covering all the main television g
entertainment to drama to news.

[J 1talia 1 the leading Italian channel among younger viewers, with particular emphasis on American p
upcoming trends and fashion. It is a channel about innovation, where the most innovative progra
aired.

[J Retequattrdargetits programme schedule at a more mature audience in terms of age.

The great commitmentqwadliced R4 content also continues in 2021. Original products were shown o
network in prime time on 6 evenings out of 7: Veron@anGertirientdicola PorroQuarta
Repubbli@nd then by Paolo Del Debliaticite Rovesditario Giordano Witbri dal Cofeiuseppe

Brindisi witona Bianaga to the gwesenting of Gianlugi Nuzzi and Alessandra Viero intgefcrime repor
Quarto Gradan undisputed cornerstone of the schedule.

Barbara Palombelli remained host gbthé ppee t i me show that opens th
current affairs and politBiagera Italia

Rete 4 believes that part ofa ivechabs r e s p o warld Weiv nd build aicaenmuinity, abovep r
all by employing its own voice.

The MFE Group in Italy has managed to attract audiences frora witerg pgeigutarpfocus on the
coming generatich and social claisanks to its television programme scheduling and selection
programmes capable of meeting all TV viewers

Thebroadcasting strategitsat have led to the success of the channels in Italy through the dissemina
products and contentttieausers like are the responsibilRyagirdreame Schedule and Distribution
General Managemeéntassociation W@tntent General Management
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These two departments togetheritiC timemittesgoprove the broadcasting projects.

Once the broatingslines on which to build the entertainment of channels in Italy have been decided,
relevant Product Arieathis case, the Entertainment Depauntotertds to the selection of projects of
interest through an analysis of the market aéferemitering to make sure they are in keeping with the
broadcasting lines in the codified regulddonsu al of Audi ovi sual and Radi

AUDIENCE SHARES INDIVIDUAL COMMERCIAL TARGET

(medium figures) 24 Prime Day 24 Prime Day
ITALY 2021 hours Time Time hours Time Time

Canale 5 15.4% 14.2% 15.9% 16.1% 15.8% 16.5%

Italia 1 4.4% 5.0% 4.2% 6.1% 6.4% 6.0%
Retequattro 3.8% 4.5% 3.7% 2.8% 3.2% 2.7%

TOTAL GENERALISTIC
CHANNELS 23.6% 23.7% 23.8% 25.0% 25.4% 25.2%
TOTAL MULTI
CHANNEL, PREMIUM
CINEMA CHANNELS
AND TV SERIES 8.4% 8.5% 8.0% 9.0% 8.7% 8.8%

TOTAL MEDIASET ITALY 32.0% 32.2% 31.8% 34.0% 34.1% 34.0%

This manual guides the dissemination of content following the rules for programming, protection o
business communication, equal treatment, privacy and radiophonic regulations.

At the same time, both qualitative (broadcasting charaasengicefsuciyramme, positioning on the
programme schedule, listener target and cast of artists) and quantitative (for example: duration, hours
hourly/total cost, etc.) television product guidelines and objectives are defined.

The Entertainimeapartment guarantees that the product is always in line with the values the Group w
convey and the principles contai@utiz afsEthics

Lastly, constant sharing of the project and shared selection of programming makmisteet that broad
meets the quality expectations of TV users.

To further demonstrate the quality of the entertainment product, some examplesSirsgerammes lik
Notizide lenand~orurvhich, still with the objective of entertaining theit thelsaroe, tme address
social and contemporary topics.
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TELEVISION SERIES AND FILMS

The MFE Group broadcasts TV series that appeal to all audiences. When it selects TV series the grou
thebroadcasting guidelineset and shared with the companydbYs
products that have the potentiahttheeastablisteydet audience

t

When selecting products, the TV series department evaluates the products together with the Content D
and company top management working closely with product marketing in an attempt to find stories that
to interest the historic audience and at the same time try to broaden its user base.

Specifically, the TV series department chooses and develops stories that highlight the principles and pos
of the company today and consequently thisethétkdqprinciples of the Groapver opposing them
and thus guaranteeing a product that all audiences can enjoy.

The considerations on the choice of product also take into account the option to have content not suit
audience wiinors inthis case, one opts for a shared choice with the channel that must broadcast the pro

The MFE GroupbdYds TV series department in I|Italy
selection of its suppliers and turning fargerewember of external production companies, not to mention
various screenwriters.

This opening toward the market has led the Group to receive 400 asgess pbajeteach year,
a number that is deemed sufficient to fully satighytthe Gro e e d s .

The MFE Group also possessestbe lamolwthe organisation for selecting projects and developing th
production of popular drama series. These products are commissioned from major national partners a
cases, are sold abroac@ded via the web channel, thus contributing to covering production costs.

Through its subsidiaries Medusa, Taodue and Medset, the Group ensures production and distribution
TV series.

For thereative lin@fTaoduend Medset, this isedoed by the Chief Executive Officers of each company
who, through continuous exchange with Group broadcasting line managers, guarantee the alignmen
creation activities with the values and policies established by the organisation itself.

Likewse, the alignment of the MFE GroupbdYs ethic
the Company Leaderstd and Group broadcasting |
of artistic content. Even if ndt tificiarocess is expressed in the modus operandi employed for prod
created both internally and externally.

The distribution of the multimedia and television content produced by Taodue ispadgyaged by a
company, as wedirternal shanndisr tlraughlspetific @istritution licentes that satisfy
legal requirements (e.g. film classification).

Medusa Filrs in charge of tgribution of cinematographic wofksainly Italian). The company
produces and purchases filoisngxtghe entire life cycle of the product: from the programming in cine
releases to the sale of television broadcasting rights in all their various forms.
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Me d u s @aps sonstanthnagreed upon with the MFE Group in order to meet pegeTtsning requir
focuses on the Italian product in the ¢€comedy?d
swho in the past few years have helped to redefine the contemporary conceyderhtiakamisomedy

the extreme emphasisype af film that has always shaped the history of our cinema.

The thread that runs through al/l of them r ema
means guaranteed selection, production and distribution of the best theothictgrimate a

national and local artistic and professional excellencsler to face up to the competition of foreign
products, this commitment must always be ensured according to top industry standards.

As with 2020, the year 202devadtatingmpact on the movie industwhich was undoubtedly one of
the sectors most affected. Cinemas remained closed from the beginning of January to the end of A
hesitantly began reopening, arriving at full capacity in the autumn. BiitDkesmbendahattoriously
important period for the industry) saw another resurgence of the virus. Though the cinemas were form
attendance plummeted. Revenue reduced by a fur
be noted thia 2020 Medusa had benefited from one of the best performanceseacteeniednarkse
conditions, thanks to 2 hugely succe3siia fdbysChecco Zalon®diull'estbteMassimo Venier with

Aldo, Giovanni and Giacomo. Compared to the av&2@y8,f20205aw a 71% drop in revenue and 73%

in attendance. Considering only the data &Ibébeniiay period (when the cinemas were open), the
difference comparddtoe t hr ee years before the pandemic i
terms of attendance. While the industry has taken every sanitary measure to continue with content pr
safety, completing its efforts, all companies haag@amedtfapproach to distribution, moving the major
cinema releases to the second half of the ye
aimed at an audience of movie lovers (the first to return to cinemag)f Heeyseranstbatf saw the
release of 6 films (incliidafiicante divirus n t he f orm of a ¢éfilm event
week and almost immediate publication on Amazon). The results were in line with exghlctations, in k
a still weak market.

The only disappointing result wasShpsfigiy Paolo Genovese, with A. Borghi and J. Trinca: due to it
release close to Christmas, it was particularly affected by a lack of cinemagoers. To achieve the ann
goalsit was therefore proposed with its platform release brought forward at a higher price. With resp
Medsettompany, the continuance of the health crisis and the related containment measures adopt
central government have had a sigipficaon the entire film production chain with a significant reductio
in cinema attendance during 2021.

The Company was however able to participgi®dudhiercof a feature film, the shooting of which was
successfully completed in Decembb&ac2024ith reduced activity, the company turned to the partial p
furlough fund for its only employee as of April. The Company also adopted all the necessary recomm
the safe use of workplaces by the employee.
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NEWS AND SPORTS

In 2021, Mieveloped and consolidatetyisted systemodel for News and Sports across its networks
and multimedia platforms.

The system is based on several elements.

The first of these is thenidtional news networksgb, Tg4, Studio Aperto and tHle@aset agency;
each of them has specific characteristics and is geared towards a certain type of audience:

[0 Tg5s characterised by its leading position, completeness and impartiality in its way of making new:
the board;

[J studio Apeiia news network for young people, agile and brief which emphasises the main storie
current events;

O Tg4withacomple restyling of the evening news as o0
(older viewers).

[J sport Mediasetvers sports events and commentary and was set up in August 2018 after the Premiu
offer came to an end.

Studio Aperto, Tg4Spodt Mediaset all referitdesnal news agenéyr the provision of content. The
agency was set up in March 2010 and guarantees uniformity and completeness of information.

A new transition began in 2019: six agencies (TG4, Studio ApdridedigsenPadgim 101 and RMC)
were closed and convertduatantts The Agency ceased merely to be a provider of reports for the agen
and became a producer and distributorptaftforoiticontent through its brands, and in 2020 this
transformati in the production hub was consolidated through the creation of dedicated specials for t
networks and agencies.

Thenfotainment@and irdepth news analysis productions Yfioleatheagency represent the second key
element in the Mediasebrietmformation structdideoneigsa real factory in terms of output, which
creates, develops and produces content for the generalist networks, contributing to-timedaytime and
schedule 7 days a week.

The main infotainment and journalistic analysis productions ioat@dbklave: in

[J canale 5 daytime Mttiino 3PomeriggicaddVerissimall leaders for their own commercial target
audiences. Giving continuity to the information coverage of the network, the following were also
during the summer: Mornimg Ndattino 5 news and Pomeriggio 5 news.

[ the prerimetime Rete 4 sHo®t a s e rhasted ly sBarbas /Palombelli, a reference point for
information both in its weekd&y&nda s e r a  lvérsohd&t @o NN erednidoMemxeca t e A
Gentili o®aturdays and Sunday and the new ptbBramimea par.t e degl i ani

To ensure constant informatiordapthianalysis during the outbreak of the pandemic, in 2020 t
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gStasera |taliad brand mul t étpmk. iThesk cantingedibtheo a d ¢
first 3 months of 2021. To further consolid
Wednesday evening starting from Spring 2021, and hosted by Giuseppe Brindisi, one of the authoritat
of TG4.

[J Rete ih prime time, a strategic challenge in terms of Group Information, also continued with many suc
programmgdd Qu ar t a ,¥ @ R4ab brleipcuab/v | ,idDa i ¢ ¢ b |HeF uRo N @ adbail o
coroas well as the evergreen ¢€Quarto gradod.

[J the second evenings on ChanXStgleahd on Rete 4'©bnfessione Repodead’Pensa in
Grande"

TheMeteo.tiMFE br and represents a significant presen
forecasting system, spread athessdl/,mobile and radio, and is completely free of charge.

Meteo.is a highly renowned and authoritative national scientific leader, made up of a staff of spec
journalists and meteorologists, as shown by over 10 million users WiraridlibfortheastEEach day
across the various multimedia platforms.

The service offers 25 different television productions per day, 365 days a year, to meet all the needs of t
TV channels in the MFE Group broadcast offering.

In particular esmal live reports are broadcast during exceptional bad weather events, providing a public

[J around 8 millfdmiewers every day (unique users, unique contacts) receive the TV information
meteo.it;

[0 daily radio broadcasts, including Mediasatip and other national and regional radio stations;

[J the digital trafffor meteo.it on web and mobile in 2021 was 260,000 unique daily users with 450,00
page views, making a total monthly average of 3.26 million unique useraff@tween web an

As far a®cial medigaffic is concerned, there are mar&8hA00 active fans on Facel@0800
on Twitteandl23,000 on Instagrampresenting growth compared to the previous year.

With referencespmrts informationthe Group was awarded the broadcasting rightslfat & EfA of
Champions League matghersseason on its platforms for three years. MFE will continue to guarantee
the Italian public can view the best match in each round of the léaFAeCIvathpigaseralist networks

until 2024, including the final, and the match will also be free to view online. A further 104 matches
available to view through a paid live streaming service each season.

MFE has also guaranteed that it has the exclusive broadcastuppightalifmr tthee next three
seasons, 282024.

27 cumulated data derived from the meteo.it windows on Mediaset networks
28 daily average on a monthksbasie: Audiweb
29 sourc&#Vebtrekk

109



,‘ ‘ FESUSTAINABILITY REPORT 2021 51 Effectiveness and Sustaioatii@roadcast @ddmmercial Offer

Football is joined by a great deal of content in the motoring world:

[J ABB FIA Formula E World Champiotistilectric sigjle at e r championship
i ncreasing attention from the worl dbds | eadin

[0 Extreme Ehe spectacular championship that usesmisisiae®lectric SUVsrémfcing in the
most remote areas of the world ax@bvhadhin January 2021;

[J Drive Upautomotive magazine.

Starting in 24 September 2021, a UWneed Rugbyc | usi v
Championshjpthe new international rugby tournament that brings the best athlegtanfitpm Italy,
Scotland, Wales and World Champions South Africa onto the field until the end of the season, due on 2
when the Final is played.

We would also highlight all the different forms assi@EOMRthakkws systenthe TV network,

brealhg news on generalist and them#ttiairfnreetworks; breaking news on the RadioMediaset radio
network and the main national private radio stations; the TGCOMZ24.it website, apps for smartphones a
official accounts on social media netwalr&ek(FTwitter and Instagram) and a dedicated channel on the
YouTube platform.

The multimedia performance of News and Sports information should be noted, indicated by the video vi
for TGCOMZ24.it on web and mobile (monthlyla2ensijiermideo viewsn 2021). The multimedia
offering of TGCOM24 is followed by ap@@xmibitatyunique browsers per.day

In relation to mobile use, the TGCOM24 app exceeded a total of 3.6 million downloads, with an incr
compared to the previmar; SportMediaset app downloads came to a total of 2.46 million, a 5% incr
compared to 2020.

The Group assures the quality of the information spread through its genegédnetatasteradtnon
channels, since on its own it produ®@8@bbtite news product disseminated and broadcast live.

The genuineness and quality of the content is guaranteed by the immediacy and contemporary quality,
itself, thanks to the live broadcast of the contedast{madgramming @allusor the broadcast of

the news) and the news channels, but also for the world of infotainment. These products also fall
Videonews agency.

The configuration oNthes Departmeencourages continuous and necessary focus on the research
development of news. This is guaranteed by verification of reliable and true sources while constantl
eye on contemporary events, all in order to guarantee the audiente-datsskivecel up

To this end, the MFE Group encouraggsatiznst the phenomerfakeohewsand celebrates
International FagChecking Day

The creation of the services follows all the regulationsdoupatimeal bealth and safdijis is first
and foremost to guarantee the safety ofedlseamplacollaborators of the Group, and in the specific case
news, to ensure current, true and complete information.
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In particular, those sent to warrmkidgbas, are guarastgpgiementary insurance coveippted

according to the speb#iacteristics of the mission. These needs are monitored through a constant dialo
with the public institutions set in place in different countries (or bodies associated to them) that may chal
provide the information needed to fully guasaiede d¢if the field reporters.

By striving for an objective and effective debate on the arguments addressed in the different TV program
is an attempt to develop a settlement that may be representative of freedom of expressied (in any case g
by the professionalism of the Editors of agencies, who have a trust relationship with the Broadcaster
plurality of voices and the completeness of the news. To pursue these objectives and improve the g
performance of the produpteved fundamental to implement a convergence between television and th
different online media.

Theagency editotsave a function of coordination, with absolute respect for the freedom and autonomy o
individual broadcasts, written, conductgdraseldoiydependent and autonomous writing and
editorial working group3 he broadcasts deal with current events, but always with attention, which is
ensured by the coordination of the General Information Division, to the fadicaliimglussues of

the most vulnerable (at the centre of public, and televisual, debate asratevgngodiiere),
environmentthe risks of climate change and the opportunities offered by a transition to a green econo

Plus, some programmeé3uigkeo Grado, Mattino 5 or Pomeriggio 5 perforraumporigaitigity for
social and awareness campaffprsexample, against the abuse of women or against fraud perpetrate
against societybds mor e v uddnleparscolarghe shawt Quagrto Grade s

is capable of channelling important and necessary messages for the development of legal investigatio
activities have led to active audience participation, at the same time demonstratingral laroad consen
growing awareness of these topics.

In 2021, collaboration between RHuogdéae Commissibat has now continued for a number of years
was renewed through a procurement contract, involving the production of another series of the co
¢ Gi o v a n formatubroadpaat &n thewa TGCOM24 channel. The amount will be pai2l to RTI in 2

With respect to participationaalltheublished by the European institytion2021 the RTI General
Information Division implementgd-thet t i e Mi bsohdaaisting propkdih@émced byptlze 3
European Parliament following partimipaall for proposals COMM/SUBV/2020/M published in 2020.

We would also note participation in call for proposals COMM/SUBV/2021/M/COFOE of the Europeal
with the propogal HEur opa che vorreid

In January 2022, the RTI General Iifavisiatioalso participated in calROAEMPOME of the
European CommigsiBupport for information measures re
f or ,Preseriry a project to run an information campaign on the Common Agricultural Policy.

Taallow its services to be ustb@ Group monitors and makes an effort to ensure that every single one
viewers is placed in the optimal condition to be able to receive the news and stay informed of what i
the world. SpecificallyjnTi@5main edition at 8 PM preutétiag service for the hearing impaired
in order to make accessing the content easier.
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During 2021, the project to implement the new VesairCafl#xy Fisystem continued, with the study
of new wortifls for even more effective and efficient collaboration between news structures.

At the same time, a project was launched tCOROEXeDal et s arti fici al [
provides sped¢oiext automatic translation of agency rsdrigtsoenmendation, suggesting images for

editing based on the journalistbds text and tag
following appropriate training of both journalists and production staff.

With the advent of thegmaiocdmass usenmédirt workingpecame necessary, which enabled production of
all news and sports and infotainment programmes via remote connections, without interruption. All pro
staff and about 200 journalists were enabled to use this Cosbgdio Monzese, the graphic formats of

the various hard news brands (TG5, Studio Aperto and TG4) were uploaded, in order to be prepared for
closure of the TV production control rooms due to the pandemic. At the same tsrig, tak corresponde
regional and foreign offices, as well as some regular guests on broadcasts, weigualityipped with hi
audio/video connections using PCs, tablets and mobile phones. This type of connection has made it
raise the quality of thelssg that the difference between a connection made with a backpack or a mobile p
is indistinguishable. Currently, most connections from the United States are made in this way. In som
Monzese studios, a version of ZOOM was insialiedtti@idetween guests connected by audio/video
from home and the presenter, so as to simulate the presence of the audience in the studio, display
screens of the set. As of September 2021, all desktop PCs (about 600) for stcstibrvenel journal
replaced and production staff were provided with laptops (about 200). Both actions represent a mov
more effective remote working.

We would like to highlight that during 2021 the General Infoised#fivodDiésiaver 11,000 hours
of material 3,500 hours of news programmes, 3,500 hours of infotainment programmes and 4,700 h
original programming on the Tgcom24 channel)

All the main news programmes and all the political information programmes (Mattino 5, Stasera Itali
Repubblica, Fuori dal coro, Stasera Italia Speciale, Dritto e Rovescio, Controcorrente, Live Speciale
grew compared to the prgeiaus

To ensure business continuity and at the same time cope with the issues related to the pandemic,
changes were made to production

[0 decrease in the number of guests in the studio and consequent increase in external connections (
Skype, etc.). The few guests present in the studio always hadrttigageantfselhiegative test
result (valid for one week);

[ limited presence, and in some cases total absence, of hostesses in the studio during live broadc
[ eliminatiorf studio audiences and resulting related activities (studio animator);
[J to limit access of studio staff, decrease in number of cameras used during live broadcast;

L7 limited number of people in the control room during the live broadcast.
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RADIO

The MF Eom@eraraiuradie division ingll@EHRadio 105/irgin Radio ItgliRadioMontecarlo
andRadio Subasio

Each of these stations is characterisediigeipmesed through radio programmes/formats (for example
radio of young target prograRewlésl95'flow" (like format) ragit01 and Radio Subasdical”

radicVi r gi n Radi o:proffecargRME 3} ¢ & d mb howvié eldmartsifrgrhitaliant h  d i
traditiofRadio Subasio).

In relation to this line, maximdapendence and plurabyexpression is guaranteed following the industry
regulations (Radio Television Consolidated Act) and the current com pequyiguiteinemthttring

of the activity carried out by the artistic resources (radio speakers and guests), the topics addressed in t
sources as well as the advertising content aired.

The MFE Group undertakes to maximise enjoymenodtitieviteiedpspread disseminatiboth

in geographical and target audience terms, also thronggirsgstentatiand enhancement activity

on the radio broadcast networgarticularly safeguarding minors by working on the language used on
andollowing tiRadio Television Consolidatedddthe GroGpde of Ethics

Al so to guarantee maximum enjoyment and acces
ones, not to mention to maximise the benefits arising fromingsirigeach@idphonic department
undertakes to constantly and progressively dayétopdizeactivitiescreating services and content
employable through the main digital platforms and media, like smartphones, tablets and smart TV, ¢
speific control activities for these purposes.

The content to be posted on websites, including that provided directly by the listeners, is supervised
make sure it is suitable to be issued; with respect to the content users makaribemdiled g, discl
which for minors must be signed by the individual with custody over them.

To g uar privacyehe messaging systems used hide the mobile telephone numbers of listeners
can only be contacted by the people employmgamyhfer that purpose.

We would note that the current pandemic mesite firabwtional activities for radio programmes in the
country were also blocked in 2021.

Digital activitiesrere boosted to partially compensate for the susperes@ndhagiaund.

In line with company directives, the Radio Group has extendeshaart wairiforgadopting it for

most workers. Social distancing was introduced in order to protect those on company premises to
activities couldtaaue. In line with the rest of the Group, Radio too systematically introduced health mo
for workers, carrying out weekly antigen tests.

2021 in any case saw the resumption of live broadcasts mainly from studios, maintainotg the possibil
broadcasting in the event of critical issues (such as the spread of the Omicron variant in December)
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INNOVATION IN DEFINING AND DISSEMINATING CONTENT

In the consolidated context of multimedia video offering, the MFE Group is workiad through a de
organisational structure to create services and content deployable across all the main connected digital
(desktop devices, mobile and wearable devices, tablets, smart TVs, etdigithdcextepsamote

initiatives for faeair prgrammes (TV and Radio), as well as to make its broadcasting products, like hews
entertainment, accessible across all digital platforms, consequently improving advertising revenue. In r
Social Media Network presence, the Group corigimeel asdie leading European media companies in
creating engagement with its communitieg2z6totdlion followemn MFE netwBdcebookages,

ove® milliorfollowers drwitteraccounts and morezhanilliorfollowers dnstagranaccounts.

The MFE digital product range is divided into two main thematic areas:

[J Video Hutthe chosen location for video content consumption isMleeligsetringatplatform.
The new platform came into existence in April 2021, from the merging of two previously separate se
a single product:

[J On one hand Mediaset Play, which allowed the use of the group's free video content, and on th
Infinity, agdform created by MFE in 2013, which collected the paid offer of films and series ranging f
American series to Italian production companies. Both have merged into a single platform, called
Infinity, capable of offering users both faegecantkpt, through a unified and highly customised
customer journey. Total MFE Properties Video content consumption amounted to around 3.73 billio
year, representing 14% growth on the previous year, with 462 million hours ofotaleo generated
representing 30% growth compared to 2020 (Source Webtrekk). The Mediaset Infinity app achi
million downloads in 2021, representing growth of 27% on the previous year.

[0 Information Hutihe Information hub, und@GEOMDtand, is inteligadivided into News (under
theTGCOM2#ency), Sports Information (uSpeErthediagency) and Weather Information (under
theMeteo.lirand). During the year, the Information hub audience saw significant growth, reachi
average Total Agdief 3,536,000 unique daily users in 2021 (Source Audiweb 2.0, overall boundar
TAL), positioning itself under the TGCOM24 brand in second place in the Italian digital informati
Together, the infor mat i don dotwnioads Dy thiererdeof 201 p s
representing 6% growth compared to the base at the end of 2020. In this context, the TGCOM24
a total of 3.6 million downloads, with the base of installations increasing by 7% compared to th
year (asf December 2021); in 2021 alone, there were 242,000 downloads. The weather forecasti
(Meteo.it) achieved 6.6 million downloads, with a growth of 4%. Downloads of the SportMedi
reached 2.5 million (+7% compared to 2020); in 202sond 58,000 downloads. The TG5 app
achieved 1.3 million downloads in 2021, growth of 13%. (Source: App Annie at 31 December 20
of app installations considered refers only to the active versions distributed in the stores). T
congintly upgrading social media activity by agency staff. In particular, in 2021 TGCom24 cons
presence on social platforms with its Instagram, Facebook, LinkedIn and Twitter accounts an
updated its dedicated channel on the YdafrubéFplat Ra di o Ys deserte spedial f r e
mention. Together, they saw around 1.6 million downloads by the end of 2021, representing 2
compared to the base at the end of 2020.
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Distribution agreemenigere confirmed with all main parg2@238®L(which combines the top 2 portals
Libero and Virgilio),Miithosof{msn.itCitynew$Today.it and all vertical websigsigéCiaopeople

publishing group) SnderguidaTVthe most important Italian digital TV guide. Thesmakiecttments

best use of and promote the content chosen by R.T.l., allowing another audience to be reached,
according to the different needs of the broadcaster or sales house. Taking external distribution into ac
well, the video view totaés to 3.87 billion for the year.

Note thatuditel measurement of digital audiemcedifferent devices continued in 2021, with the aim of
estimating online user activity related to text and video content via PC, smartphone and/or tablet, net o
between the various devices detected. MFE achieved a position of leading broadt@&es, with a share
calculated on the fundamentabfMiEli%c(Total Time Speefarated from the second broadcaster by 5.5
percentage points.

Mediaset also leadke numbenafeo views (Legitimate Streawidf) a shareddt 7%and separated
from the second broadcaster on the market by about 14 percentage points.
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THE GROUP?S OFFERI NG I N SPAI N

The MFE Group in Spain carefully and meticulously oversees the production and distribution of its conte
a qualitatively valid product capable of representing excellence on the market.

Both the entertainment and news contehtiredey to , dé 32 @edn@rzo, General de la Comunicacion
Au di o which regulatés the audiovisual sector, internal procedures and regulations as well as the
Code of Ethics.

Indeed, constantly living up to princigleslitg@anddiversity of informatio sourcedreedom of
expressiomandjournalisticindependendepartiality, nondiscriminatiorandaccurate information
creation of content in line with corphrasas well as the applicatietnioél ruleshat pervade all
company activitiegnsured. This way, independent broadcasting is guaranteed, also through inter
mechanisms so as not to meet with any external interference in the generation of content.

Moreover, thanks to the plurality and diversity of the sources of indsrmatitveime medf individuals
from various sectors of the company, Mediaset Espafia integrates various tendencies and opinio
information and entertainment programmes to offer quality audiovisual services that are representativ
viewers.

AUDIENCE SHARES INDIVIDUAL COMMERCIAL TARGET
(medium figures) 24 Prime Day 24 Prime Day
SPAIN 2021 hours Time Time hours Time Time

Telecinco 14.9% 13.9% 15.4% 15.5% 15.2% 15.7%

Cuatro 5.3% 5.3% 5.2% 6.1% 6.4% 6.0%

TOTAL GENERALISTIC

CHANNELS 20.2% 19.2% 20.6% 21.6% 21.6% 21.8%
TOTAL SEMI-

GENERALISTIC

AND THEME

CHANNELS 8.1% 7.2% 8.5% 9.0% 7.6% 9.6%

TOTAL MEDIASET

ESPANA 28.3% 26.5% 29.1% 30.5% AL 31.4%

In any event, quality in creation of content is guaraBteaddagtthg Committéeat defines the
broadcasting strategy together mihdagement of the Content Departnidrd broadcasting strategy
is then sent to the executive producersesponaible for monitoring and implementing it.

On a weekly basis the Content Commission sees to and monitors the content of the programmes
the groupbds different channels. Li weedlpythegr am
directors of the specific channel and executive producers of the programmes. Later, once the prog
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been created and presented by the producers, they are evaluated on the basis of compliance with gui
Code of Ethics and résipleatnan rights, the rights of minors and the right to privacy. Once this evaluation
been made, the results are sent to the produc
programmes, in addition to the checks mentiongaradp@rentbes sent to the Child Protection Authority
for approval prior to its broadcast.

Innovation in creation of contéstyet another fundamental factor for maintaining leadership in the
audiovi sual i Newl RrgjectrAsga alwayh ia toktact withhthe prodooers and distributors
to stay abreast of whatds new nationally and i

To evaluatewprojects, meetings are held where the content production team afeadwtiorell as the

area DirectaandGeneral Content DireadbtMFE in Spain. During the meetings the different market trends
are taken into consideration in order to identify quality products and services in which all subjects repre
of the audience are shown.

Once the project has been approdetiniteDivisioriakes action to develop programming strategies:
identifying the best premiere dates, establishing the content marketing strategy, defining the launch c
setting up the communication activity being broadcast and more gdrbelbctilafiagginkled to
positioning of the programme in order to get the best performances.

To ensure the creation of content is in line with company values and the Code of Ethics, MFE in Spain
and implementegyaamid control systemherethe content generated is evaluated and monitored
constantly.

To improve the dissemination of the content, the MFE Groamew&pasptattormeus managing
to disseminate its products also on Smart TVs, supporting all advandezpbRisirigrpeatsamance
for mobile devices, guaranteeiefinibn use and allowingdenitte use.

More generally, the MFE Group in Spain can broadcast and transmavies sjgnaf 98% af the
Spanish populatidghrough 2,916 trassion or broadcasting centres.

Furthermore, programming is made available to the audience through the web platform, a tool that
access to audiovisual content and allows interaction and monitoring of ratings for the programmes
offeredhrough analysis of comments.

Finally, given the immediacy of the information delivered with increasing frequency through social
sites, the Mediaset Espafiacageksyts sources thorougFlyr this purpose, the following activities have
bee put in place:

Oweekly broadcasting committee with the comp

[J daily broadcasting meetings to review the content to be broadcast as well as the content alread
analysing that which had not been adaptedrmattEaséng approach in advance.

[J ongoing dialogue among journalists and area managers to update the information.

[J daily check of the broadcast of content subject to intellectual property.
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[J citations of sources when they are public and allowed.to quote the

[ confidentiality of sources when required.

Foraccessibility to conterilediaset Espafia has maintained its commitment year after year to render i
programming accessible to individuals with visual or hearing disabilities, as a toolttoalthe social and
integration of these groups.

We would highlight that, in 2021, Mediaset Espadi4, 8@@dumast of subtitled programmabsut
1,208 hours of broadcast translated with sign larend2g@45 hours with audio description

5.2 THE SUSTAINABIL ITY OF THE BROADCASTING
PRODUCT

Through its broadcast offering in Italy and Spain, the MFE Group generates a positive impact in the c
in which it operates, raising awareness among the viewing audience around issues such as gende
diverisy, environmental protection and contributing to political and social democratic intervention thr
transparent, pluralist information offering accessible to all.

This impact also extends to tbéevision platforms managed by the Grougp athieh raldio and
Internet users to access such content.

In the more than 289,000 hours of programming broadcast on its generalist and thematic networks i
Spain, the Group directly and indirectly supported the achievement of tlretN 208 Agena i n
Development Goals. The analysis that follows aims to identify the main content that makes a
contribution in this area, highlighting the topics covered for each programme and associating them
more Sustainable Devefb@oals.
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INFORMATION

Our TV news

Our TV news agencies have always beer
offering vieweérsn f or mat i on t
plural and accessible to all

This historic pact with the viewer was ren
the advent of the recent pandemic crisis ai
world over the last 2 years, in which the
communicate global events is inextricably
with the missioraofively fighting the fldoof
fake newsnd its harmful consequences.

Covering the main Italian and internatio
therefore combines attdntion to increasingl
urgent and central issues in public debatke
the promise of a better future for future ge
dependingn action to raise awareness.

L) IERD GOOD HEALTH QUALITY
POVERTY HUNGER AND WELL-BEING EDUCATION

|

GENDER CLEAN WATER DECENT WORK AND
EQUALITY AND SANITATION ECONOMIC GROWTH

9 INDUSTRY, INNOVATION 'ID REDUCED 12 RESPONSIBLE
AND INFRASTRUCTURE INEQUALITIES CONSUMPTION
AND PRODUCTION

1 CLIMATE LIFE LIFE
ACTION BELOW WATER ON LAND
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TV news slots

GUSTO VERDE
-'—:. "‘r

TG5 La Storia

A slot dedicated to insights into the Ite
international historic and political past. A n
cultural enrichment for the viewer, busefsl
opportunity to reflect on our present, in
teachings from a past not to be forgotten.

QUALITY
EDUCATION

|

16 PEACE, JUSTICE
AND STRONG

INSTITUTIONS
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TG5 Gusto

With its spaifs Gusto Verde and Gusto D
promotes the richness of Italian regifwed
heritage. It also highlights theblesaifits of
healthy, varied diet with ingredients of ¢
origin.

(((
w

GOOD HEALTH
AND WELL-BEING

e

1G/S

LA STORIA

TG5LUYArca di No e

A slot dedicated to the world of animals. T
the wealth of local and international wild
particular attention to habitats, endangere
and raising public awareness to protect ect
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TG5 Salute

The slot raises viewer awareness of the
prevention, indicating measures to tak
diseases arise and promoting thanoepo
periodic checks through the voices and ¢
experts from the world of medicine and he:

GOOD HEALTH

AND WELL-BEING

Studio Apertg ON AIR

This space is reserved for major cultur
around lItaly. From promoting tradition to di
contemporary culture, a calendar of occi
cultural enrichment for viewers.

QUALITY
EDUCATION

1]

,"‘ F,ESUSTAINABILITY REPOR

SALUTE

TG5 Start

Dedicated to innovation in technoloc
engineering, the slot reports the direct i
research both in making daily ibfe amals it
improving living conditions generally for all

INDUSTRY, INNOVATION
AND INFRASTRUCTURE
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Information Programmes

4

-
mattino S50z ‘
\ 4 :

A
A
{

o

Morning News

Thisnew programme maintains an active
information slot also in the summer,

journalistic insights into the Ilatest ne
developments and lending a voice to tr
experts and institutions.

GOOD HEALTH
AND WELL-BEING

122

51 Effectiveness and SustgiobthiBroadcast addmmercial Offer

MattinoCinque

This daily programme gives informatior
country, its events and its developments
reliable content through contributions
journalistppliticians and experts, in the stud
live connections, in the desire to tac
contemporary issues, including climate
gendebased violence and the relationship
citizens and institutions.

GENDER
EQUALITY

GOOD HEALTH
AND WELL-BEING

NO
POVERTY

REDUCED
INEQUALITIES

10
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N

Striscia la Notizia

The historic daily satinfaimation programi
determined to uncover illegality and hypocr
always on the side of the public.

Many reports dedicated to sustainable life
environmental issues.

There is also detailed public service inform
as slots digital literacy and online scam pre
and to promote food and wine culture.

QUALITY
EDUCATION

DECENT WORK AND
ECONOMIC GROWTH

o

1] ‘SUSTAINABLE CITIES
AND COMMUNITIES
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Verissimo

This historpogramme featuring interview
great guests offers the opportunity to disc
such as bullying and discrimination, startin
lives and events involving the celebrities in
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STASERA ¥

ITALIAL, <&

-~

Super Partes

A programme featuring direct debate with
of politics and ins
for direct dialogue with the high offices of tr
bring the views and feelings of the pu
problems and doubtsthef present, to tr
attention.

PEACE. JUSTICE
AND STRONG
INSTITUTIONS

16

DRITTO E
ROVESCIO
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Stasera ltalia

Daily access to current affairs and

information represents a space for discu
politicians, to address current hot topics
discussions in progress and promote the i
of politics in its relationship with the public.

DECENT WORK AND
ECONDMIC GROWTH

o

REDUCED
INEQUALITIES
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GENDER
EQUALITY 8

PEACE. JUSTICE
AND STRONG
INSTITUTIONS

16

PARTES <

Dritto e Rovescio

An early evening political talk show where
reporters located all over Italy lending a v
public, they can talk directly to guests fron
of politics and beyondadidress the conc
problems of the country.

PEACE, JUSTICE
AND STRONG
INSTITUTIONS

16
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Fuori dal Coro

In the early evening slot, this programme i<
discuss themes and events in contemporar
guests from the spheres of politics, journali:
mass media.

1 PEACE. JUSTICE
AND STRONG
INSTITUTIONS

Quarto Grado

The early evening crime programme: unsg
current and past news, also with contribut
guest experts in the studio.

Many of the cases discussed allowed th
subject of violence against women and the
femicide in Italy to be addressed.

GENDER
EQUALITY

PEACE, JUSTICE
AND STRONG
INSTITUTIONS

16

e

"" F'ESUSTAI NABILITY REPOR

Quarta Repubblica

An early eveninglepth politics and econc
programme, in which guests representinc
positions on the subject for the day discu
topics of the moment.

PEACE. JUSTICE
AND STRONG
INSTITUTIONS

Y,

16
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Zona Bianca

An earlgvening programme on current aff.
reflecting on contemporary events, togett
different selection of guests each episode.

Controcorrente
The new show in the early evening slot on | C e

allows occasions for debate representatiy conduce Veronica Gentil
of different, sometimes opposing, points ¢
issues in current affairs.

16 PEACE. JUSTICE -
AND STRONG
10KS

Sport Mediaset

The sports information programme has alw
staunch supporter of sport as an invaluab
integration and breaking dovensarri

There are also various reports dedicated to
representatives fro

GENDER 'I REDUCED
EQUALITY INEQUALITIES
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INFOTAINMENT

Viaggio nella Grande Bellezza

The historical and cultural heritage of I
episodes dedicated to places or key figave

G IH\IH BH | K77 \_, ‘t made us famous all over the world.

L SATICANS

A programme dedicated to educating view
a higiguality cultural offering.

QUALITY
EDUCATION

|

Freedong Oltre il Confine

The show dedicated to knowledge:

geography, science and curiosities. :
Discovering Italy tardworld, among its find ‘/re.edcgm
riches and universal heritage to protect, pr

hand down to the coming generations.

QUALITY
EDUCATIOR

1]

Maurizio Costanzo Show

The historic late show presents Italian curi
through the stories of the people.involved

It is a space in which episodes of discrimi
addressed and reported on various oOcc:
promote a fairer and more inclusive society

10 DUCED I 6 PEACE, JUSTICE
INEQUALITIES AND STRONG
-~ INSH'iU'ImN'S

4? Z—
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Le lene
One of T-Nrihisg  ifvestigg
programmes.

It acts as a TV megaphone, givimy afvoice
people waiting for justice, bringing importa
of crime, deception, discrimination and vi
light, but also a space to discover different
and personal storie

There are also many repditated to the clim
environmental crime and pollution.

DECENT WORK AND
ECONOMIC GROWTH

REDUCED

INEQUALITIES 12 e

CONSUMPTION
AND PRODUCTION

GENDER
EQUALITY 8

10

CLIMATE
ACTION

PEACE, JUSTICE
AND STRONG
INSTITUTIONS

13
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Buoni o Cattivi

Investigative programmes based around
themes, which vary from episode to ep
discover the darkest faces of contempc
through firsthand accounts: from baby stree
violence against women and the risks of fa

REDUCED
INEQUALITIES
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ENTERTAINMENT

Forum

A historic programme which reconstructs r
proceedings, also offering the opportunity
important issues, like violence against w
femicide in Italy, all enhanced by the testim
byviewers.

GENDER
EQUALITY

Uomini e Donne

The programme dedicated to love, without
gender or orientation.

10 REDUCED
INEQUALITIES

S
(=)

v

Amici

Dance and singing are also useful tools
important messages across to young p
adults. The show openly takes agsias
discrimination according to gender and ol
and has a partnership with Vitasnella tha
using only 100% recyclable water bot
compostable tableware for all meals.

GENDER lo REDUCED
EQUALITY INEQUALITIES

&~
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T Si Que Vales

The show for the whole family, fanubdchbine
with meaningful performances and cont
able to effectively address fundamental iss
present, such as protecting animals, the
victims of discrimination and their pro
emancipation as well as condemnaience
against women.

GENDER
EQUALITY

lo REDUCED
INEQUALITIES
N

"ALL TOGETHER
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.
e

e e

Venus Club
An allemale talk show.

A space to talk abo
through entertainment, and the eyes and
women alone.

GENDER
EQUALITY

g

130

All Together Now

A talent show where, though the founding |
a pluralist, inclusive panel that represents
of society, it is always talent alone that
regardless of origins, socialidleisstgr

10 REDUCED
INEQUALITIES
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LA FICTION

J
-
-
D

-
L4
Al

S
B
4

Svegliati amore mio

Inspired by a true story, the story ofre
determined to denounce a long history o
management and systematic omissions, fo
emergence of many cases of cancer cat
local steelworks in her community.

GOOD HEALTH
AND WELL-BEING

DECENT WORK AND
ECONOMIC GROWTH

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

Ml e

e

Mad
SUSTAINABILITY REPOR

Ciak Junior

Together with @leAlcumiltural association al
collaboratiowith the UNESCO Venice Of
show that tells the story Gigkelurdr cinem
fatto dai ragazzi  project
Founded in 1989, it offers groups of teer
opportunity to tell their stories by producin
film, dealing with key tijedsullying and the
against pollution.

RESPONSIBLE
CONSUMPTION
AND PRODUCTION

QO

1 REDUCED 'I
INEQUALITIES
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Storia di una famiglia perbene

Based on the novel of the same name, a
Bari in the 1980s, its social inequality, the
emancipation and the horrors and injusti
mafia and organised crime.

DECENT WORK AND

10 REDUCED
ECONOMIC GROWTH INEQUALITIES
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SPECIALISTPROGRAMMES

EPlanet

Theenvironmental sustainability magazine
cars, forms of renewable energy, res
industrial methods and research and hum
on the earth.

Dedicated reports on related events and
such as Earth Day, and promotion of s
lifestyles.

noveriswonie | 12 Coreror

1 CLIMATE
ACTION

DriveUP

The automotive magazine, with track test
and updates.

In the last season, many reports were de
cars with hybrid orellgittric systems, also i
desire to promote the use of calgmititicgar
zerg impact on the planet and climate
viewers.

INDUSTRY, INOVATION
AND INFRASTRUCTURE

&3
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Melaverde

Communicating the land of Italy through
riches and heritage.

A space to promote biodiversity and to re
awareness about protecting responsibl
consumption and the actions that bodies
sizes have taken in that area.

ZERO
HUNGER

600D HEALTH
AND WELL-BEING
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Dalla parte degli Animali

A magazine dedicated to discovering the
animals, domestic and otherwise.

Promoting values like condemning abuse &
it also offers a section dedicated to inte
animal news, paying particular attentior
conservation of endangered species.

14 S
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Cotto e mangiato

The cooking magazine,in addition tonef
recipes, promotes appropriate dietary habi
approach that pays attention to res
consumption and promoting local var
promoted by presenter Tessa
environmentalist and Italian Top Green Ini
2019.

T

w | CO

XStyle

A magazine featuring style, in its vario
fashion, art, architecture and much more.

In addition to promoting events and p
around ltaly, it has always had a focus
innovation in the world of style: environ
sustaindd fashion, green buildings and all
of various origins, who adopt -iinutax
production processes.

IMI.ISIR‘I INNOVATION
INI'I INFRASTRUCTURE

% |,
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THETHEMATIC NETWORKS

Cine34

This channel is entirely dedicated to Italian
yesterday and today.

A place for seeing the greats again,
discovering and enjoyingKeesger titles, reliv
the history of our country throudfistii
development of its film production: a
heritage to pass down to the coming gener

QUALITY
EDUCATION

1]

Mad
SUSTAINABILITY REPOR

IRIS

ltYds the home of gr

CanudobdYds ¢seventiewa:
with its stories represent a fundamental r
reflecting on our past and talking about the
values of tomorrow.

In addition to having dedicated titles in the
to important occasions like Holocaust Ren
Day, itNovember 2020 it embraced the a
Hon. Franceschini, the Minister for Cultura
to support Italian cinema in response to the
serious difficulty experienced by all cinem:
scheduling a cycle of early and late evelol
to it.
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INEQUALITIES
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Focus

This is scientific and cultural channel of th
group.

There are many daily programmes, bast
desire to offer viewers tsmhalacontent marke
a high standard of quality.

Talking about a planet to be saved: frol
change to endangered ecosystems, the
people and organisations committed to
them, confident that taking responsibility,
withscientific research, can open the door 1
and more sustainable future.

GOOD HEALTH QUALITY CLEAN WATER
AND WELL-BEING EDUCATION AND SANITATION

9 onemmenre | 12 oenon | 13 o | 14 Gowas

AND PRODUCTION

&0l e

Boing and Cartoonito

Medi asetbds offering
viewers.

A selection of ljghlity animated andalitien
shows whichalg/ays reliable, where each ti
address important topics, such as the fig |
discrimination and love for the planet and
species.

GOOD HEALTH 'ID REDUCED RESPONSIBLE
AND WELL-BEING INEQUALITIES CONSUMPTION
AND PRODUCTION

O | &
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THEMFE GROUP IN SPAIN

Entertainment

In line with its aim of entertainmentgedigegompany, the television schedules of Mediaset Espafia, as
every year, have addressed social and environmental issues that concern and relate to Spanish society,
messages of equality, inclusion, protection and caring for the ealironment or h

El Programa de Ana Rosa

The programme told stories of female °
gendebased violence, who were able to
overcome this situation. It provided
coverage at the Santander Women Now
Il Conference Women and Leadership
supported the first congress 4qioteigtia
startup founders in Spain: FEMMINA F
DAY. With the Taliban coming to [
Afghanistan, it paid particular attention tc
of rights and freedoms in the coun
especially to the situation of women.

A 55 ANA ROSA With respect to diversity and inclusi
problems of the elderly were discussed
cases of mistreatment of patients in cert
facilities during the pandemic, in add
homophobic attacks an@rttblem of phys
barriers and workplace integration amor
wowacsmo | D o 10 tewiins | 13 Senor with disabilities.

F N

1=)

Environmental issues were the subject
debate within the programme, ranging
eruption of the Cumbre Vieja volcano in
to global warming anGlidésgow Conferenc

Finally, in terms of health, in addition to tl
on mental illnesses addpih information
breast cancer, the programme closely fo
Covid 9 vaccination campaign, analysing
and cons with the help of eapdrtsisin
viewer awareness of the importance of ¢
vaccine.
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Viva la Vida

The programme broadcast stories related
against women, gender discrimination, ¢ %%

shaming.

It also dealt with topics related to disak » ™ -
conditions such as Down syndrome, auti ';i'_ /Y VI_VCI la
syndrome and Tourette syndrome, as w oy VIda
social problems deriving from it, also offerir  * - . &

examples of integration related to the worlc fem S ,k’ 1

GENDER REDUCED
EQUALITY lo

INEQUALITIES

N
@’ =)
v

Salvame

I n the weded&kl|Mujsdrod (
it analysed issues related to feminism, eq
womends empower ment
everyday chauvinism that pass unnoticed
and block the path to equality. In addition t
equality and inblamess, the programme des
various issues related to public health with
reference to preventing some of the mos
diseases today (heart disease, breast cant
conditions and preventive activities for
patients).

It also addressed the situation of women in
industry and provided media coverage
I nternati onal Me nUYs

GOOD HEALTH GENDER
AND WELL-BEING EQUALITY

_M/\ I n the ¢éUna pregunt
* @’ JeslUs Séanchez Martos, it addressed
healthcare topics wispexific focus every v
how to perform cardiac massage, how t
heart disease, how to perfopalgation agait
breast cancer, how to recognize the flu vir
prevent hearing conditions and how to
preventive activities fortartpatients.
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Ya es Mediodia

The programme has given voice to the ac
of womends sport, g
time denouncing the gender discrimina
present in this sector.

The problem of violence against wolwdsno
addressed with the opinion of police inspe
psychologists. In connection with this,

increase in calls to telephone support nu

victims of gentlased violence was annour §

the end of March, following the publicatic
documentary ¢Roci o,
according to data from the Spanish Ministi
Opportunities.

On the health front, there was constant ma

the Cowtd pandemic situation, with the s
support of doctors, pégdans, virologists
haematologists. It addressed the issue

health, informing and raising the awarene
public around ALS on Global ALS Awarene

GOOD HEALTH GENDER
AND WELL-BEING EQUALITY

| g

)‘iy"  ge ”
mediodia
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MUJERES
AL PODER

\
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En el Punto de Mira

Four wetihown women in Spanish journalis
been included in the hosting team: Samant
face of some of the most innovative r
journalism formats; Ana Terradillos, a
specialising imternational terrorism; M
Navarro, crime expert; and Carme Chi
journalist engaged in reporting incidents-c
based violence.

Of note are two specials, live from La Pal

the eruption of the volcano, which alsc

considerable harm to the local economy. ,
guests were researchers and experts
seismologists, volcanologists and geolor
discussed the event, offering their
perspective.

On the health front, great attention was palc
health issues, with particular reference tc
and fears that have arisen as a result o1&
epidemic, to the role of social media for tt
generation and the reckless use of cosme
Finally, the issue of nutrition wassaddfrol
various perspectives, promoting a healthy
diet and cooking food.

140
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Mujeres al poder

With Carme Chaparro as host, the 26 fig
second season of documentaries on
empowerment and leadership shared their
not backing down and facing the great chal
society sets before women, wives and mc
the pulii

GENDER

EQUALITY

g

600D HEALTH
AND WELL-BEING

GENDER
EQUALITY
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Todo es Mentira

In the 2021 season, the programme
various cases of chauvinism or violenc
women to its audience. In particulaveth
reports of obstetric violence due to the r
of certain doctors. This problem was &
with interviews with victims, doctors and
Women who have distinguished themse
professional field were also interviewed
couse of the episodes: scientists,
researchers and political representative
parties.

The programme reported cases of disc
against people with disabilities in the °
work, as well as episodes of homoph
integration @fugees and migrants into sc

It also investigated the phenomer
environmental data manipulation,
management of certain environmental
and gave an account of the recent envi
conference in Glasgow.

On the health fraldngside problems relat
Covid9 and vaccination, the programr
ample space to the topic of depression a
illness, urging the public and the country
the need for a national plan to trea
conditions.

GOOD HEALTH GENDER 'ID REDUCED 13 CLIMATE
AND WELL-BEING EQUALITY INEQUALITIES ACTION

| G|
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Cuatro atlia

The programme gave a voice to female
gendebased violence and the situation of v
Afghanistan and produced a detailed study
gap between men and women in Spain, by
geographical areas. It also provided megi
for the Iberdrola SuperA Awards, an ini
recognise and give visibility to the besi
carried out in Spain to promote gender eq
female empowerment through sport.

With respect to the environment, the topics
change (Witeference to the recent storm Fi
depletion of fossil fuels, electrification of ve
impact on environmental pollution were a
as well as the climate change unde
devastating meteorological phenomena.

On the subject ofthgallongside the issues of
19, mental illness and ALS, the programm
an irdepth report to sleep medicine on the
of World Dream Day. Finally, it promoted th
of healthy eating h
e at 3 phariegl hedlthy recipes, explain
benefits of eating seasonal fruit and rais
awareness of food waste and the risks of [

600D HEALTH GENDER
AND WELL-BEING EQUALITY

13 Tooe
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Cuarto Milenio

The programme analysed migration crise
hidden niterests behind this phenon
immigration, mafias, even in areas such as
Islands or in the autonomous city of Ceute
seem to be uninvolved. It dealt with the
inclusive language, following the social d
arose afteoraments from the Spanish Mini
Equal Opportunities, Irene Montero.

The Sunday magazine also addressed en
issues, related to climate change and tl
world, denouncing animal trafficking, the fo
important industry affiter black market, be
guns, slave trafficking, and drugs.

The real strength of the programme is co
information on the pandemic in Spain,
multidisciplinary scientific contribution of
economists and mathematicians, whoafess
of data analysis for understanding the deve
the phenomenon from its origins in Chir
advent of new variants and vaccines.

GOOD HEALTH
AND WELL-BEING

REDUCED
INEQUALITIES

CLIMATE
ACTION
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13

,"‘ F,ESUSTAINABILITY REPOR

Got Talent

The showYs epi sode:
artists with various foraisaigility, who were .
to transform their limitations into a tale
amazing vocal and dance performances
their personal stories of difficulty and integi

REDUCED
INEQUALITIES
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Horizonte

Storms Filos, Hortensia and Justine anc
temperatures recorded in some Spzas af tr
beginning of the year led to analysis and
climate change. During the programr
researchers in Antarctica talked live a
evidence of climate change, in particular tl
and mortality of some animal species
penguins. When viewers were asked ¢
subject, they considered human activit
responsible for climate change.

Ample space was also given to the erupi
Vieja Summit volcano on the island of La |
live linrkips, to understdmel\tolcanic situation
the consequences for local vegetation

supported by rigorous analysis of how to de
new form of the island, environmental dar
risks deriving from the inhalation of toxic gz

Monitoring of the pandessioow become a fi;
of the programme, w
slot. Along with the pandemic, mental ill
suicide drift have been the subject of ¢
within the programme.

GOOD HEALTH 13 CLIMATE
AND WELL-BEING

ACTION
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Viajeros Cuatro

In its fourth seasonptbgramme has once .
chosen to support the national tourisr
rediscovering its riches through symbolic
revealing some of their secrets straight
mout hs of the peopl
unknown or celebritiesviglidhese internatic

destinations of particular interest becaus: VIAJEROS

nature cuatro

LE CTES l CLIMATE

ACTION

Planeta Calleja

In the new season, the programme took its
viewers to incredible places, promoting the
of nature and timgportance of preserving
cultures.

Campeones del clima

Communication initiatives ran on different
channel, app, Facebook and YouTube) ai &
channel s viewers. @
produced based orctiea nne | Ys
which addressed different subjects, from c
environment to the

12 G | 13 Fé
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es |[atuya

Boingbds ani mated se

During 2021, the channel broadcast some
series that convey values related to scienc
a healthy lifestyle to the audience of young

The ¢Appl e & Oni ooted
the consumption of healthy, natural food

food. In conjunction with the Tokyo Olymg
an animated series was broadcast that fea
as a means of bringing people toget
integration, promoting fun with resp
competititoand emphasising the values of fr
and teamwork.

600D HEALTH
AND WELL-BEING

REDUCED

2 ZERO
HUNGER INEQUALITIES
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Mi casa es la tuya

The programme with Paz Padilla, togethe
Gutiérrez Rojas, a dspémialising in psych
and Rafael Guzman, a psychoimmunologis
the psychological process that a person
through after losing a loved one. These
offered tools to alleviate situations of loss
perspective of etlanaand information.

GOOD HEALTH
AND WELL-BEING
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Drama and Documentaries

Sefioras del (h)Ampa

This is a noir in which roles normally play:
(murderers, criminals, etc.) are played by
without neglecting the tgharalcteristics of fel
characters. In the second season, the 4
series were joined by new female charac
play new social and employment roles.

GENDER
EQUALITY

Madres, Amor y Vida

The series addressed delicate issues not
area of gemdsguality, but also from a divers
health perspective, like domestic abuse,
violence, surrogacy, etc.

GENDER
EQUALITY

Rocio. Contar la verdad para seguir viva

Rocio Carrasco brokgea@Silence, speakin
the first time about évents that marked
personal life, brining the issue ofbgsac
violence into public debate.

GENDER
EQUALITY

g
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Tetas y tetinas

The documentary, hosted by Noemi Fidalg
the topic of breastfeeding and investig
problems and barriers faced sy Smanen.

GENDER
EQUALITY

Besos al aire

The topic of the C¥ipandemic was at the «
of this Telecinco drama: eight stories a
backdrop of the most difficult days of the
and with love in the starring role.

GOOD HEALTH
AND WELL-BEING

Information

In addition to performing their workfofo r mi ng i mparti ally and objec
broadcasts brought important social and environmental issues into sharper focus in society, acting a
raise awareness and invite reflection on topics such sigswilgitifyame care for the environment.

Finally, the Mediaset Espafia Group networks gave space to the relevant topics in their schedules an
and entertainment programmes for the following commemorative days:

OInternational WomenYdYs Day
LJ Interndonal Day for the Elimination of Violence against Women
[J world Breast Cancer Day

[0 world Suicide Prevention Day
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5.3 RESPONSIBLE ADVERTISING AND MARKETING

The MFE Group operates throughdwoefibiiivertising sales agendiedtalyP u b | i tthd i a Y80
exclusive sales agency for-tbaifréediaset networkspDandy i t ,avhiagh Aandie® @dvertising sales
for the pay TV platform.

The Group also owns a 50% intéed&rimonda joirtenture with Mondadori, which sells advertising
space on the MFE Group websites and radio, the websites of agencies in the MondgaltyGroup and via
publishers.

The GroupbYs a dstrategicsandcommgrcidl @licidsansvarius peniods df the year
which define the sales methods to investors for all advertising spaces on televisiberebbanels (general
specific).

Advertising sales take place througlodiffatent
[J Displayadvertising: commercials adviergising breaks within or adjacent to programmes;
[0 sponsoregrogrammes (such as weather forecasts);

[J Long videst86090second videos created for the client and aiming to explain the product in greater d
than a classic commercial;

[J short formathaacterised by the prestigious position and the graphics frame (Top, Best last position,
video);

[J Animatealerlaysn programmes (inlogo).

The maforms of salder display advertising are organised by programme and by setaafetommercials (
moduleg, while a relative price list is crespedifbmpositionsithin commercial breaks (very first, first,
second and last).

Another way of advertising and selling products vigredensgadement his form of advertising
sales takelsge through the definition and creation of projects in collaboration with the client. There
forms available: product insertion in programmes or the construction of programmes fully financed by

From an internal control point of &i®ngup takes special care to select which advertising campaigns
broadcast. To this end, the main catenipinisce with current legislation on advertising

Compliance verification i s apptivead communidatioh | r
choices and is aimed at protecting the company (as well as the advertiser) with respect to the legal
communication to be broadcast. This is expressed in the preliminary assessment of what might be
elemestof the message (as well as in the identification, where possible, of the actions necessary to
the advertising complies with the rules).

These control procedures aim to avoid any complaints that could lead to the early tégmiaation of the
well as fines and civil/penal sanctions against (also) the broadcaster.
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Refusal to broadcast the advertising message can only occur in cases where obvious critical issu
communication of a legal nature cannot be avoided.

Another assessitigterion that would affect an advertising campaign being broadcast on Mediaset networ
theconformity of the message to the broadcasting gfdlieynetworks.

With respect to its target audience, the MFE Group applies strict seletizdmedatasvertisimgjongs
to certaiproduct sectorehich even if lawful and legitimately publisbaliiebe considered as not
compliant with the broadcasting policy (e.g. the Group does not advertise weapons, funeral servic
cannabis, dgj sites for sexual purposes) or in relation to the content of the message itself (e.g. vul
violence, etc.).

This editorial judgement varies depending on the characteristics of the medium and therefore also of t
audience for which theteivg is intended.

The dispute regarding the inclusion or exclusion of promotion of our radio channels within concentr
advertising limits within TV programming, which began 2018, is now pending at the Court of Justice
transfer by theu@al of State (25 March 2021).

The Court will have to rule on issues of compatibility with European Union law in relation to identifying t
able to broadcasteselfv er t i si ng messages and t hadvepossnigidl

messages relating to programmes broadcast on platforms (radio) other than the one transmitting such
(TV) croptatform.

In 2021, AGCOM did not initiate any investigations to verify breaches of adwartisitigmeguiations in
the Audiovisual Media Services Directive.

The MFE Group is committed to broadcasting messages that have more than just a commercial pur
effect, MFE is a founding membeormdakzeone Pubblicita Progressaresented byliRalia 80 along

with the major players in communication in Italy. This foundation aims to contribute to solving t
educational and moral problems of the community by placing communication at the service of society

Pubblicita Progresso pranaitésg initiatives on social communicaitdeading Italian universities; it
sponsorsvents, exhibitions and initiativéedicated to important social issues; it Spoalsors
communication campaigoarried out by fwofit organisations; andds liloé-estival of Social
Communicatiofor training and public educational purposes. In addition to paying a membership fe
sponsoring members provide their work free of charge for the implementation of the Foundation's ac

Every year, PalibliProgresso draws the attention of the authorities and public opinion to create
awareness on a specific theme by implementing communication campaigns using contributions fro
partners; by way of example, past themes have inigosiexh castipaking, organ donation, gender
equality, amticism, sustainability and volunteer work.

In terms @roduct innovation Pu bl i t al idedicidet Mewhntemal strucefe the d a
research and development of exploitingamtectext TVs to offer the market new advertising products.
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The most significant developments are based on the an&igiBanthissaativity offers increasingly
targeted and effective advertising products.

An example of this is theDEwPLB@8dADD+OVERmMats which allow the segmentation of the audience
and more-itepth content depending on the product advertisedabsitdsraitiessible via interaction
with internebnnected TV; theseeted®s a report revealing the results of the campaigns in detail.

In addition greater profiling and more effective communicaitidernetonnected TV also allows
specific interactivitwith advertising content, which can be accessesitdsmardl'specifically to

meet the needs of clients. When the advertising campaign has ended, the client is provided with
containing the main KPIs achieved through schedultanordtedrn®ts.

These forms of innovative advertisingatbrengibl a TV application that can be accassedhdtrough
connected televisianglediaset PlayThis product extends the potential for contact with the public by
providing a range afeanand services. Mediaset Play makes it possiblenothatdias@iteady been

aired again, restart a programme that has already begun, consume exclusive live content, consult and vi
from the catalogue of films and TV series available free of charge or access other information service
with MFE. The service already has several million effective and potential uspersf néth fpisketake
featuring interactive technology expected. Thanks to this TV application, Publitalia has increased its p
can propose po# and iroll video advertising within the content available on Mediaset Play. Video for
can also be addressed with the same technologies that support the addressable advertising of ADD+pl
Publitalia launched thé&DSubstitutioservice #020 and this continued in 2021, extending the possibility
of more targeted addressing of commercials also on linear TV.

TheMFE Group in Spaiglieves that the responsible emission and management of advertising are
fundamental elements of theedsusind has therefore implemented specific management and contr
mechanisms.

PubliespafiaS. Amdlanages t he GroupYs advertising activi
and with the specific guidelines defineddspdiagon fothe SelRegulation of Commercial
Communicatigrwhich the company has been part of since 1995.

In recent years, Publiespafia S.A.U. undeeoekt erorganisatioprocess to create as uniform a
structure as possible with the DirEeeatifdContents; the central figure in this reorganisation is the
DirecteGeneral, who is responsible for the management and sale of advertising and constantly wor
liaison with the Chief Executive Officer.

For the purposes of the internal symrsiem, a commercial policy has been implemented which allo
improved monitoring of the advertising content prepared. This is examined and monitored weekl
Directorates General (Sales, Digital Media, Marketing, Operation and Satmisentloes)onmect
broadcasting of the content.

These Directorates work in close collaboration with the Group Legal Department.

In order to avoid any proceedings for misleading advertising, MFE Espafia voluntarily submits any
in advance to the Association foRtbguelbn of Commercial Communication (Autocontrol). In 2021, 1,
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requests were submitted torAnaidios an advance opinion and 57 requests for legal and ethical advice befor
the commercial was aired.

Thenternal monitoring process of advertising coatsatprovides further verification, in collaboration
with the Legal Department, everinaft@n dire event of disputes or claims for compensation).

The MFE Group in Spain performs further internedgelaevielevised content for chilciriais
monitoring and control includes issues regarding the advertisement of céttaprduedtmbesity3,
messages on the environment, advertising toys, and the promotion of medicinal products or alcoholic b

Further compliance checks are carried out with regard to advertgamgbdipots tbettiegsector.

From theespective of new strategic advertising communication models, we note that Mediaset Espafa
the last 2 years and following the acquisBieradfidtm®mpany, a leader in the digital communication
sector, has proposed new initiativesoier tinaetend to maximise return in terms of brand awareness thanks
to a crossedia system of advertising that combines the force of TV content with the innovation of the
world.

5.4 PROTECTION OF MINORS

The MFE Group has always beetodatieriagection of minors. For this purpose, the company continuous
assesses transmissions and pays close attenti
years.

Below are a few ofdnemitments that the MFE Group hastakdarto protect minars

[0 compliance with all applicable regulatioinsluding th®elfRegulation Code Concerning
Television and Minesi gned i n November 2002, which com
of programmes offered to make sergaesdbs constraints in place to protect young viewers. Throug
the application of art. 34 éluthievisual Media Services Dire(tiggislative Decree 177/05), the
Group has implemented a series of organisational processes aimed at@ssesathey) ideaiify
indicating any programmes ¢t hat may damage
providing users with detailed information;

[J notification of the nature and contents of the transmibsiar and Rlimear, free of cleaagd
pay per view, using coloured dots at the beginning of each fiction programme (film, series, TV
and after each advertising break (green dot: suitable for everyone; yellow dot: recommended f
accompanied by an adult; flaskiog redommended for adults; fixed red dot: potentially harmful fo
minors or prohibited for children under 14). Further information on thespfogfanditesting
users' choices also in relation to the protection- & priowided througformation tools
accompanying the content (e.g. EPG for digital terrestrial, programme information on the web an

[J theoffering dedicated specifically to mintiranks to-Bdur programming of the three-diee
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channels Boing (from 20@dpn@ar(from 2011) and Boing Plus (from 2019).

For the sake of completeness, it should béegitddtiabDecree No. 208/Z0Rddiovisual Media

Services Directigdpublished in Official Gazette no. 293 of 10 December 2021) was iath@pted on 8 Nove
2021, coming into force on 25 December 2021, following the process of transposition of European
2018/1808.

The European Delegation Law, in April 2021, initiated the transposition of Directive 2018/1808/EU a
Directive 2010/13/EU, on the coordination of certain provisions laid down by law, regulation or admini
action in Member States concepriogjgioa of audiovisual media services, in light of evolving realities of th
market in order, by revising the Directive, to adapt the reference legislative and regulatory framewor
altered technological scenario of the audiovisual medielbpsténe, series of rules applying to subjects
that operate within it.

Following the changes introduced by the new Directive, the Gpoopelsaobagatysisassess the
impact on its programming not only with reference to the linear offering but also wittereéerénce to the on
content offering; the new developments introduced will produce effects starting from 2022. Among the
developmentsiglation to the protection of minors, we note in particular:

[J the extension of the regulations on compliance with the provisions for the protection of minors cont
the SeRegulation Code Concerning Media and Minors (previously appliealdéoronly to te
broadcasters) to é€suppliers of media serviec

[J the provision, in disciplinary proceedings and application of sanctions in the event of rule violat
AGCOM, of the involvement of the CommitteedaticheoAihyai S&tigulation Code Concerning
Media and Minors.

The MFE Group is also commitedoting responsible TV consumption by, pd&nsing periodic
campaigns on the ugarehtal controlin which the viewer is reminded of the pbasifditiiing the
blocking device through o d®ix settings to prevent the viewing of V.M.14 content potentially harmfu
minors.

There is also a link that takes users straight to the parental- emtrty fhat@emmittee for the
Appliation of the Media and Minors Code web pages and Internet Wavkilddbgtdatisars on the
Mediaset Group website (www.mediasetplay.mediaset.it).

Appropriate corporate structur@irectorate for Documentation and Institutional Analydis
Directorate for Regulation and Institutional Require)nargsresponsible within the Group for the
dissemination and compliance with legislation for the protection of minors.

From the date of signing tRe@dHtion Code Concerning Television(Blod dintas2002), the Group
has always participated via its own representative (as Vice Chairman) to help the Committee apply t
participation was also confirmed upon composition of the new Committee, appointed and in office fr
of 202.

Mediaset Italia S.p.A. and its subsidiary RTI S.p.A. wereeglsoiqarivoikiveg grodpat drew up
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the draft of the newFBadilation Code Concerning Media and Minors, with the aim of reconfiguring th
requirements for the protectiameo$ in the complex reality of the contemporary mass media (the proposed
revision the Code was sent to the Italian Ministry of Economic Development to activate the procedure
by art. 34 paragraph 6 of Legislative Decree no. 177/200%dais ameitidgdjrzal approval).

The same companies also coordiopg¢egdtianal discussion with the other national broadcasters
concerning the definition of shared TV content classification criteria, as envisaged in the draft of the n
this prazss which saw the collaboration of experts from the fields of Communications, Law and
Developmental Age as well as representatives from the Media anddMesuiseGomangteposal for

a new programme evaluation system.

At the end of AZ0R1, the document was presented in plenary session to the Committee and sent, in it

Ministry of Economic Development.

Over the course of, 202 Committee initiated proceedings against programming in 4 cases, none of
closed with acknowledgment of infringement.

I n the same year, AGCOM i mposed a fine of 9812
the Direcélv, in relation to two episodes of the rad
and 11 December 2020, from.12 tofdr the use of vulgarity and foul language.

Following these proceedings, the measures adopted to preaefrosucecgigothg were strengthened
further.

The Group has confirneeaniteitment to make the web a safer fdacgrinors, also at European level.
Thez YouRayel é;m was successfully testedcatom Medi
tool for usgenerated content produced between 2013 and 2015, in collaboration with the British BB
Dutch Nicam (two of the leading organisations assessing audiovisual content in Europe). Following thi
European Commission di¢cid@roduce content classificatipriAtbd®8 ter 3. letteg gnong the

measures in the proposed revision of the Audiovisual Media Services Directive (Directive (EU) 201
November 2018, effective from 19 December 2018). Thiessmedaqpespriate for the protection of

mi nors on video sharing platfor ms, may i ncl
Commi ssion explicitly cited the experience of
minors from harmful content on Internet platforms, as part of the Impact Assessment docume
accompanied the proposal to revise the Directive.

The Group has also kept its role on the Advisorg&ealdteftiet Centre for the It&8eneranni
Connesgeroject, coordinated by the Ministry of Education, University and Research. TV news and pu
and irdepth information programmes focused continuously on the issue of cyberbullying and the pot
connected with the Inténnedrticular, collaboration with Generazioni Connessesioaiditigdarto

the institutional ¢Pensa prima di s csalsower el
the occasion of the broadcast between Octoberband®Riveon Italia 1, of thevamrsind
#MartylsDead series, focusing on online violence and the dangers linked to the web and social m
greater threat to younger users.
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Finally, between July and August 2021 and as pairiteegiestitaizdnal initiativesfg Me di as et
ha a c uo,theCompanyfcredted-aadidssocial awareness campagi\called cader e nel
r e tagaidist internet addiction. This phenomenon is growing especially among the cortiisg generation an
period of pandemic and mass use of tech devices, also for educational purposes.

Regardimpmmercial communication t he adverti sing sales house P
with the provisions containe@wiffRegulatory Code oh@oercial Communication

As for product placement, with specific refereettmgsdhtor, the contents are shared internally with
the Group legal office before each televised broadcast.

Regarding the participation of minors in the content M&&uGedythien Spaimaddition to following
the procedures issued Bothmunity of Madrid Labour Departpieas drawn umanualin which
all necessary information concerning thergi mi nors i s coll ected to e
are suitable and to ensure that their right to education and enjoyment of their leisure is not violated. Thi
is available on the intranet and is provided to all proaietsowlommploy minors to implement the
measures presented.

Furthermore, tbede of Ethio§the MFE Group in Spain states that, as a basacqreshpie)d behave
in such a way as to induce, promote, favour, permit or allatvcactisl dreattitaidesarised as prostitution or
corruption of minors

As for the impact of the content transmitted to minors, the Spanish regelassificatjoimexf the
audiovisual content to be transmittddfined in the framework oftcseifegulation, signed by the
operators of fiteair television in 2015 and under the supervision of the Spanish National Commissi
Markets and Competition (CNCM). Accordingeguibitoreifamework, all televised content must be
class#id, except for news and events broadcasting (sport, music, culture, politics, bullfights and bull ru

For these purposedépartment of Institutional Relatisrgks continuously in close contact with the
Antenna Departmeint order to clarify andlity any content that may have an impact on regulations for
minors.

The age classification established determines the time slot in which each programme may be broadc

Furthermore, prior to the transmission of programmes involving children, a prelimiGaijdapproval by
Protection Authoritig required in addition to the aforementioned verification.

Finally, thanks toRtheental Control systethe Group ensareafe browsing environment for registered
users on the Mitele platform and on all devices. On websites with specific content aimed at childre
people, the advertising used is segmented to avoid the risk of promoting unsuita&si¢hatodioicts or ser
not comply with the rules described above.

We would note that there were no sentences from the CNCM on marketing communications during
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5.5 PROTECTION OF INTELLECTUAL PROPERTY

The MFE Group considers respect for and protecticad pfapieity to be of strategic importance and, to
protect its audiovisual rights, prosecutes those responsible for pirated transmission of its content, rega
the medium.

We start with careful monitoringpesiatised companaesd, once Wwave identified pirated content, we
proceed tautiorthe pirates, with the helgtemal legal firmghere required, and in the event of repeat
offences fielministrative actions with AGG@Ativil and criminal lawsuits, both to preveanaffences
to obtain compensation.

These actions have resulted in judges taking measures with significant compensatory obligations whic
pending further stages, confirm the legal direction of copyrigattrol@cttention was also paid to
antipiracy activity for Goouped films in cinemas.

The same level of attention for intellectual property is also recommended to internal production facili
which th€ollective ManagemaearitCopyright and Related Rights provides preicentativegaest.

The Group is also present in all national and European institutions that deal with copyright legislation.

As evidence of the importance and care that the MFE Group dedicates to the protection of intellectua
theCode oEthic¥ has a specific article on this subject stating that anyone processing data, informati
documents regarding intellectual and/or industrial property rights within MFE Group companies must
the utmost diligence, accuracy and dimpfidentia

In the case of foreign subsidiaries such as Medset, external legal firms meeting the local regulatory re
act to protect intellectual property and copyright.

In addition, RTI. has a Sp&sificProcurement of television productionguandase of formats and
licences"Wwhich governs this case.

The reporting activity already undertaken by our group from 2014 in accordance with AGCOM ruling
gRegul ation on protecting copyr itndg downwpirdteh i n
websites who transmit cinema and TV series content to which we hold the usage rights, continues.

With ruling no. 233/21/CONS of 22 Jéjn@0@ments to the Regulation on protecting copyright within
electronic communication netwWABGOM has adopteelaRegulation on protecting copyyight
foll owing the changes introduced by the ¢Rel

The new Regulagiont ends t he Au tolkases oftuplawfil disseminatsom of conténbom
networks thréqug i nst ant messaging services that use,

30Both the Code of Ethics adopted by Mediaset SpA and its Italian subsidiaries in 2019 and the "Code itttz eifapprd bgidtEh the protection of intellectual property, according
to which, considering the extensiveras#letd\rdliand/or industrial property rights held by the Group “all Addressees whose activities, \datie Verymti gingnyata, information

or documents regarding intellectual and/or industrial property rights withtn$Groaprca@mpaniher ef or e obl i ged to protect them with the
that “the intellectual and/or industrial property rights on products, works and/or knowledge developedentthelory iregcamvpranies of the Group that hold the right to exploit them,
according to the methods and times deemed most appropriate, in compliance with the regulations appidahde fiothésene twvag, the MFE Group respectsaimigiextacis th

and industrial property rights of others, ensuring that only original products and works, duly liceresschby treek gitecatedamte with the authorisations received, are used in the company's
activities (both productidrcammercial)"”.
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restoring the possibility for AGCOM to impose penalties on those who do not comply with orders to
unlawfully disseminated content.

The MFE Group followeaatéparatory work for EU Directive 2019/790 on copyright and related rights in t
digital single market and its transposition into the Italian legal system closely. With the publication of L
Decree no. 177, 8 November 2021 in the @Hfididlledfazeer was added to the Copyright Law, entitled
gUse of protected content b ycontamihgipreadse requlationsont s h
the responsibility of large online platforms for uploads of protected wousersrried out b

Among the most rgoeitial rulings on the topic of copyright protectienrefer to ordinance no.
39763/2021 (RTI vs TMFT ErBegatisdeiedia), in which the Supreme Court of Cassation, recognising in t
conduct of thd ponttalfl etboselgal grady addresse
recognised the active nature of the provider and enunciated important principles connected to notificati
offence by rights holders (excluding a necessity to isdiekttnteo tRe content deemed violated) and

to the quantification of the damage sustained by the same (which must be assessed using, as a minimu
that of the ¢gprice of consent 3d: ttheeontent)i ce t ha

TheVIFE Group in Splads defined procedures to control the flow of content to various platforms to guara
the exercise of its intellectual property rights, while carrying out technical audits to review their correct a

Mediasdispana has always been at the forefront of all initiatives aimed at combating piracy and pr
intellectual property.

In addition, Mediaset Espafa baternal content monitoring service on Youwhibtie tracks and
removes all content ownedliasdid=spafia from this channel.

The intellectual property rights of programmes broadcageniigadmih@nline platforms are protected
by specifiaternal control systentisat the company applies before the programmes are aired. The Gro
examirgeand defines the different contractual clauses of all the contents produced and transmitted on t
channels with the support of the Legal Department.

Thenanagement of the Mditlatform Departmeatsures that all content offered via vatiesifagebs
the appropriate broadcasting rights in the contract with the producer in question.

Mediaset Espafia has adoptechatual monitoring systéon films produced by Telecinco Cinema which
combats illegal access to content produced while the film is shown in cinemas (from film release unti
DVD/Biay).

It should be noted that the MediaseC&spafidthiasso regulates all aspects relating to the defence of
intellectual property.
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5.6 AUDIENCE INTERACTION AND CUSTOMER
SATISFACTION

FREETV

The Group continuously monitors customer satisfaction to improve its services and allow its viewers
excélent pr odu c Auditel pdndhét the MAE &rokpan track the bbehaviour of the television
audience continuously throughout the day; it is also able to detect the number of people watching tele
each time slot, which channelfpnogis viewed and for how long. Each viewer is classified according to so
demographic variables such as sex, age, geographical area and level of education.

Consequently, botlyulatitativeandgualitativeappreciatioof each individual transmassi@nown.
This analysis also allows the individual items of content offered to be assessed at a quantitative level.

Additionally, the Group is acih@abmeditd maintain a relationship with its Usaecebadak witter

andInstagramand ometwork sites and radio and television programimes establishing direct
dialogue with the public to collect comments or reports, also in the event of any sudden change
programming schedule or sudden cancellations.

NEWS

As for the world of Neah production Isasial media activitiyat is manageddbgdicated company
structure which constantly interfaces with the programme lines for sharing content to be published
individual Videonews programmahbastanwhich viewersseard reports.

TGCom24 is constgmgirading social media actiity agency staff. In particular, in 2020 and 2021
TGCom24 consolidated its presence on social platforms with its Instagram, Facebook, LinkedIn
accounts and constantly upslaledicated channel on the YouTube platform. The Brand also has a live i
(tgcom24@mediaset.it) available to viewers and users for reports and requests for clarification.

Interaction with TGCom24 readers/viewers takes place on 2 levels:

[J website reders can comment on the news published after logging in to the Mediaset Com
Comments are moderated and inserted at the bottom of the articles; the most interesting com
shown on the site home page. Note that TgCom24 is the only pews siiethae ader s 9 ¢
home page.

[J Social mediaeaders can comment on posts in relation to news, videos and photo galleries on T
agency staff moderate the comments. From January 1 to December 31, 2021, there was a signif
in traffic on TgCom24 social media platforms. Specifically, the official Facebook page has ove
followers (up 1.3% compared to 2020. Data source: Facebook Insights), the official Twitter pro
million followers and 1.03 milligmdmstallowers (Data source: Twitter Insights).
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The LinkedIn profile has also been active since the end of 2019.

Finally, note thaditel measurement of digital audienceifferent devices already began in 2019. This
measurement will lead to Auditel identifying the Total Audience in 2022.

The main television ratings are analysed to determine the visibility and following of news products.

These quantitative researamarsis perraitalysis of their receptiomhich in turn allows the handling

of the content on offer to be optimised and assessmenteviatidferdndm the broadcasting
objectivesQuantitative analysis is a valid tool on which to laynthéofouisigaiging investigations as

well, enhanced by qualitative assessments and assessments of the competitive context, with the aim
the best product to the end user.

The same reporting is also used on a B2B level asaalvelisiioglifvestarghe investors are thus
able to understand the true potential of a product and its ability to speak to the target audience of the ad

RADIO

The Group radiarmels colledback and commefram listeners miassagin(SMS and WhatsApp,
Facebook, Instagram, Twitter, voice mail, direct contact via the radio channel phone number) and in
users are even contacted to give their opinion$ tigdemdback collected may concern topics discussed
on the air, the selection of music tracks, or guest speaker interventions during live broadcasts. To guar
privacy, the messaging systems hide the mobile telephone numberarobligydre mmdncted by the

people employed in the company for that purpose.

Social manageedmoderatorsconstantiyonitorthe content published spontaneously by users and
censolny material that is discriminatory, presents risk of childgpoffergpisptip, public sensibilities

or that could be harmful to an audience of minors. Any content uploaded to the sites by users is
disclaimers, again to guarantee privacy and protect minors.

The radio sector alssurasys on public appet@n, througfER (Tavolo editori radi@nd in
collaboration wafk IpsosandDoxa The surveys consider the listening figures (on an average day, seven
and average quarter of an hour).

ADVERTISING SALESHOUSE

Publitalia '80 and the GroupbYs ot her sal es
satisfaction.

%IThe RADIO TER survey is a representative sample survey of the Italian population (aged 14 anddpei Irsa6inimeg) endubtielaadio broadcasters.
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One of the main waysiaribor listenerand this takes place via:

[J The daily submission ehail ® the entire sales force withstisignificant data of the television day
and a summary of the weekly listeners;

[0 The weekly submission to more than 10 thousand customers of the Top of the Week on Mediaset n
which collects the best audience results of programmethbrGaolecp'st iaadcast companies.

Analysis of the effectiveness of advertising camipaignged out through:
Marketing analyswsith:

[0 Investment analysis

O Listener trends

[0 Post campaign assessment

Complete analysis of the MFE offeithg

[0 Target ansity

[J Multimedia plan development

O Performance measurement

Ad hoc researctith:

[J Efficiency and effectiveness of the medium

[J Awareness monitoring: phone surveys to monitor what people remember, whether spontaneousl
assistance, abmarnpaigns/products/companies. These surveys are ezangrdigat gomd post
campaign.

[J Qualitative assessment of the audience

TECHNOLOGICAL INNOVATION FOR USERINTERACTION

The MFE Group has always been in line with the most recent tepmesitgyidahaeaelopted one of
the leading and most innd®2Gvieteraction topBendeskand thielappandAccengagsolutions for
handling outbound communication.

The tool was already active on Infinity from the launch of the service itself, and has enabled a relat
users that both enhances the experience of using the services and allows the reporting and mal
technical issues.
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It allows varidaschpointdo be activated, incllidimghate-mailandSMSThese channels are already
active on Infinity and will soon be extended to the other platforms as well.

Interaction with customers is therefore an important and effective ddsljrasavsgrlrepses have
helped solve significant problems in a short time.

Interaction with users also takes pla@pitiicatign modules within the apbsch allow, for example,
the expression of approval towards participants in a pregtesoeny. |

TheDigital Business departmeminitors the consumption behaviotidigital users to measure the
performance of individual content items and brands, as well as to improve the usability of digital desti
This monitoring is perfargiegl tools suctabtrekk

Optimised presentation of property offerings is also achieved thecoginibedesttoof enginggh
the ability to offer the content mo gelatedc onsi st
marketig communications.

With particular referengaidoserviceMFE constantly monitors customer satisfaction through such tools
NPS (Net Promoter Scarajsurveyof the entire customer aogstomer base, aiming to identify the
main actions forecting and developing the service and ensuring the highest standards of quality for cust

In line with the Italian companies of the MABd@s®IfE spai&in constant contact with its users via
various applications, as well as thstaghatideaudimetric measurement methodol&gleghis way

users can take part in the programmes broadcast and make their voices heard, thus influencing and m
decisions for programmes in the early evening slot. Moreover, the usesairdéuioatsul [gptfoem

has led to the launcbrapetitions or initiativés collect possible content offerings from the public such as
photos or videos. All content is viewed before publication. In the same way, users can send their
complaintsyiggestions or questions to theddressest Mediaset Espafia S.A., thrapghdhgons

created for specific individual programmes or thrdeligly Buzgiatiorm which allows users to interact
anonymousl!l y. On oesrdactfiorntweughswhitheisers tah gravideth surtheerlinslicatioa
of their opinions, complaints or suggestions. A tandgemerd of the Multiplatform aasaesses

all the comments received, responses to surveys and the ratingdi#gprassednnelse Depending

on the type of comment, the team decides on the replies in coordination with the producers of ea
content.

In recent years dedigateking groupwvere created, under the supervisigkntdriha Directpin
collaboration with 8edfPromotion DepartmeandMarketing and Programming Departmant
order to develop esestional product promotion strategies for all Mediaset Espafia media.

In particular, during 2@gualitative studi€$l focus gps and 7 online marketing studies) were carried
out on the Mediaset Espafia audience?, 200Ipewple

32We would also highlight that targeted qualitative audience stutes ime262famieollaboration with leading research and measurement companies.
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6.1 RESPONSIBLE MANAGEMENT OF | 8 o
THE SUPPLY CHAIN L] ﬁ/i

In carrying out its own characteristic activities, the Group interacts with a
multiplicity stippliersfor the acquisitiorcafrent goods and serviesswell as favestments in
tangible and intangib#ssetsthe latter consisting mainly gearutights to use audiovisual®ontent.

Given the peculiarities of their products and services, all Group companies use Italian and Spanish suppl
possible fwomote local business in the areasiich they operate

PERCENTAGEOF SPENDING BY LOCAL SUPPLIERSBY

PRODUCTCATEGORY (¥
ITALY 2021 2020
Other Other
Total Italy countries Italy countries
Purchasing costs fo
goods and services 1,06 981 83 966 938 28
Investments in movi
and TV rigfits 219 124 95 30 201 102
Investments in othe
fixed asséts 81 80 - 50 50 -
SPAIN 2021 2020
Other Other

Italy countries Spain countries

Purchasing costs for

goods and services 37 311 64 316 305 11
Investments in movi -
TV right8 112 65 47 88 48 40
Investments in other- -
fixed asséts 7 6 1 11 10 1

(*) Suppliers considered to be local are identified on the basis of the country of origin. In terms lotelsuppbersgéfedmnfpbBroup companies operating in Italy and for those in Spain.
(**) The item refers tintlreases in the related categories of tangible and intangible fixed assets.

33This item refers to operating costs (costs for acquisitions, services rendered, leasing and rentals ged)atheontednage¢heeiniconae statement @ basacanet of inventory
changes, increases of internal work capitalised and provision for risk.
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As for theurchase of muljiear broadcasting rightis is necessary to underline the high incidence of
expenses towards theAnmancan majoend towards thaders of spts broadcasting rights the

total investments of the Group. As can be seen from the tables, in 202H; sdaquipQ6hasiels] of
goods and services in Italy were from Italian suppliers, i Ap%buotiMises of goods and services
in Pain were from Spanish suppliers.

FAIRNESS IN SUPPLIER RELATIONSHIPS

Collaboration, supply and contracts regapdirty thisiness relationships with MFE Group companies in
general contain an explicit referenCade thieEthi¢see also paragsap.3 and 3.2 and the Corporate

231 Compliance Programmes) and state that failure to comply with the rules set forth therein may co
breach of the contractual obligations assumed, with the consequent option of cancelling any contracts
any company in the group.

Furthermore, the Group has joined the initiative pAssatedblaydéextended to the main Italian
companies of the Group), which started on 27 May 2014, $igliemgResmtistble Payment Code

the first ever cadtaly for responsible payments. In taking this step, the MFE Group has committed to
the payment times agreed on with its suppliers and in general to promoting a culture of prompt, tra
payments.

MFE is part of the first group darithlanltinational companies founding the Code and, in compliance wit
its provisions, it has declared that average payment times contractually defined with its suppliers for
6390 days and relative payment dates were duly complied with.

Note thaheselectioff of suppliersind the goods or services to be acquired is based on the evaluation
variouparameterssuch as the quality and price of the good or service, guaaleteeswicaiteras

well as promptness and efficiencyel®¢tieg suppliers, great attention goes into verifying their reliabilit
and seriousness in terms of compliance with current legislation and regulations governing their
Purchasing processes are governed byorapeaticprocedures (QGshib ensure the timely

identification of suppliers and the traceability of supply channels, which thus helps guarantee the q
legitimacy of the goods and services purchased.

Furthermore, all purchasing processes are Isasedoiotiiee maximm competitive advantaipe
the MFE Group as welpastialityand thgranting of equal opportunitiesvards each supplier who
meets requirements.

The preparation of standard contractual texts or those with specific legal issGealipagssired by thea |
departmentand by external lawyers where necessary.

In a bid to make the procurement process more efficient and standardised towards third parties, the
in Italy operates specialised purchasing centrediose processes are didoriliee following
paragraphs.

34Art.19 of the Group Code of Ethics.
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In addition, the Group aims to oversdditiadion activitiesf the various categories of suppliers with a
single organisational unit, thus facilitating the identification of any factors that influehce the selectio
management of the portfolio.

Given the particular business of the companies in the Group, the main purchase activities of all compani
three macro areas:

[0 Acquisitiontbadcasting right§ilms, series and sporting events):;
[0 Acquisitionaintent(entertainment, news, drama) for the various distribution platforms;
[0 Acquisitiongdods and services to supfeevision production andpeomisction.

The related procurement processes for each of these areas are dessiithenceadduhaiitimain
purchase poles.

TheCOVIR9 health emergencgpresented an unprecedented discontinuity in economic, social and
geopolitical terms on a global level.

TheProcurement Departmdrad to take on some of the additional requistetetasoshplying with
two absolute priorities:

- protecting;peopletds health

- reconverting almost all operations ¢heoggh | e , which &llowedyhklisiness continuity to be
guaranteed.

In addition to tlesimposed on its employees itbadeess the workplace, again in 2021 the MFE Group
took charge of identifying which suppliers ha
and how many and whictpérigdemployees therefore needed access.

Also in 2021, prior to the access date, agmfopridieationcontinued to be requested in which the
supplier declareassuming full responsibility for the issue of false -dbelaedtistast employed to
perfor m s er vsiscle seElBCatificate anfgl Gad andibody Rests with negative results.

ACQUISITION OF RIGHTS

The MFE Group acquires the followirg.Thro8gt:Aserial content (TV series), films (also through the
subsidiaiMedusy, as well as documentadesparts, depending on the programming needs of free
and pay TV.

These acquisitions are negotiated directly with the owners of the contents or their broadcasting right

Thevendor lisfor theselection of supplieis prepared, updated andtsditoi the Risk, Control and
Sustainability Committee every six months, and annually to the Executive Committee and the Boar
of MFE, in compliance with the corporate organisational guidelines.
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The assessment includesyiffeation of angngoing proceedingsuch as liquidation, bankruptcy and
mergers, and also includes the transparency of the corporate chain.

Furthermore, suppliers resident in countries with preferential taxationBést&rédsame thet
considered for the purposes of this selection.

The selection of suppliers of broadcasting rights takes place through the widespread coverage of the na
international content distribution mdrketalso participating in majoesgentsgiving preference to
companies with consolidated experience and expddite American majors and minimajors, European
studios, leading Italian and international independent distributors.

Special attention is p#aliem worksind is aimatboth current and library works, through the acquisition
by a Group company of cinematographic works from independent producers, and through com
agreements with companies outside the Group who are specifically dedicated to domestic production.

ThePurchasing Rights Departnmeaintains commercial relations with all the major Italian film distributors,
through mu#thnual volume agreements and prompt procurement.

With regard noulti-annual agreementshe Purchasing Department envisagessenaqiujasiaof
individual contents, but stipulates "volume" agreements that include varied product categories, base
annual production of the supplier. For this reason, the selection and acquisition of individual cont
conditioned by theraghial terms of the 1ye#dti agreement which define the minimum volumes by product
type and the methods for selection. There are currently two volume deals, one with Warner and a s
Universal.

As faad hoc acquisitionselection is carri¢dased on the approval of the product by the market, or based
on the interest stirred by content in countries that are continuously monitored, via information that the
send to the Purchasing Department and by assessing the prodhadhéimacthjtdhimg of satisfaction
ratings in cinemas, paid channels and streaming networks.

Once interest has been established for that partigulariprodeajuigitibntusudlly takes place in order
to ensure that this is available on plidtfoemts (e.g. Infinity, pay TV and free TV). Given the different nee
of the platforms, a percentage of the budget is then allocated to exclusive purchases for each of thes

In 2021, tivelume of investmenigas 2 6 5 . 1, ofrwhidh [75%ofemeédseries/doc broadcasting
rights and 25% for sports broadcasting rights. 85% of suppliers are Italian or European.

The followikgy eventsccurred in the year:

[J in addition to the confirmed commitdERAtChampions Ledgaadcasting rights, wethirst
year of the new 282024 thrgeear agreement, relating to exclusive Free TV broadcasting rights and
exclusive Pay via Internet rights, the Group has been awarded $862kEltesvE\20Rdadcasting
rights for the Coppa ltaliaad Qupppa | taliana. Therebds al so
alongside football, such as the Italian Open tennis tournament, which the Groug2@&3secured for

[J with regard fitms and TV serjebe portfolio of content providerpavas consolidated, both with

167



,“ FESUSTAINABILITY REPORT 2021 61 Community and Terri

respect to US majors and to European and Italian operators.

[J with regard to majors in particular, the agredfiaeotv@®S purchase the historic library of the
NCI'S franchise, on ¢lcameitoforcepds channel s for

[0 The strategic relationshipMaitrerMediavas also renewed through a nepeahmmtent supply
agreement.

[J The commercial relationship with all studios was confirmed, with the Framevunkégatement with
continuing and niagioh of the first content package with the new entity resiisrgejfar the
merger.

[J Finally, the Free broadcasting rights for the complete James Bond film cycle for one year were acq
MGM

[J On the European production front, relations with major continental players were consolidated. This
both to strategic daytime assktasghe new oap Vidasquired froftudioCanabnd to event
content for the early evening slot such as th8issinipeziagere frBeta Film

[ Finally, the commitmelttdiomentariewas reinforced with the purchase of 490 hours from a very wide
range of nearly 50 suppliers.

[J The focus on rettatian cinemavas confirmed, both with respect to films produced within the Group
and those made by-fiairty partners; in particulaigivigiht the acquisition of the broadcasting rights
for works distributed bilgthisa FilmndVision Distributiosubsidiaries respectively.

[J The commercial relationship with the maidepaliatent film distributovgas confirmed, such as
Eagle BiuresLucky RedndLeone Film Grougmong others. This commitment towards focusing on
national products is justified by their greater appeal, especially in prime time, compared to inter
series and films.

As highlighted previously, pariw#dtraent in film production is made by the subsidiary Medusa Film thro
purchases orco oducti ons i n order to supply the Co
broadcasting rights chain, starting with cinemas.

The latter is the startingfpothe exploitation of the product life cycle, as well as foundation for the cre
of value through subsequent exploitation that can be managed bgxtieasBrelyp (loomxample from
market practice, TV on demand, pay per viewglgt (8XDi3j\iree).

Alsoconstant market monitorimgy carried out on film content to identify the main trends and products
interest (at international and local level) and to gather useful information in general to guide the
offering.

The mayrights acquired in 2021 come from lItalian producers, since the publishing line established b
for Medusa envisages a focus on Italian cinema, typically comedy. In 2021, given the strategic busi
of Medusa, the "core" supplierpredominantly Italian. These suppliers, as executive producers or ori
producers, have an almost entirely Italian supply chain. Film shooting and -plodubsequent post
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processes take place in Italy.

The close relations between Medusa IElaracinema is a guarantee for the selection, production and
dissemination of the best product, given the constant commitment of the Medusa Film and its supp
enhancing local artistic and professional excellence. This commitmeniananseativaythedighest
standards in the industry in order to withstand competition from foreign products.

Lastly, note that @rganisational Guidelioag Pl anni ng, acquisition and
r i g states that supply contracts forithsepoi@lm rights from Italian counterparties must contain clauses
that demand suppliers obtain approval for public programming. In foéilevent of thos clause,

Medusa Film has the right to withdraw from the existing contractywiihany jeogsible claims for
damages or, alternatively, to apply further specific clauses (for example the reduction of the fee).

In the event of acquisition of movie rights by foreign counterparties, the contracts drawn up must contai
thatprovde f or Medusa Filmds right to make the cu
prior approval of the supplier.

ACQUISITION OF CONTENT

EntertainmentThe creation of entertainment programmes requires théaopisitiensigning of
executive contraceésd the contractiraytidtic resources and collaborators

Suppliers are selected on the basis of the television broadcasting guidelines and the purchasing requir
defined by Programme Schedulgrdnudid» General Management in collaboration with Content Gener
Management.

TheEntertainment Departmesglects broadcasting projects of interest and manages negotiations with
supplier. At the same time, the Legal Affairs Departmesticandeyg cloegks to ascertain the effective

ownership of the broadcasting rights (brand/titles) granted by the selected supplier and the usabili
proposed titles.

The Provider Certification DepartmerRrafutleenent Divisids responsible fwarrying out the
accreditation and preliminary qualification of suppliers.

The management of the process of contracting out television productions and acquiring formats and li
be carried out in compliance with applicable nationald@uriopsmaatiorrales and regulatioms
force, with particular reference to offences remotely relevant for the purposes of Legislative Decree

In contracting out television productions and purchasing formats and licences, théntamtertainment
operates according to the principles of lawfulness, fairness and propriely ézmeEHedgayting
particular attention to the provisions on conflicts of interest contained therein.

When commencing collaboration with a nethesagpliedjtation and certification process is managed b
the Procurement Division through the dedicated department.

169



,“ FESUSTAINABILITY REPORT 2021 61 Community and Terri

The Entertainment Department informs the relevant Purchasing Hub of the qualitative and quantitative ta
the television produisetpurchased/produced.

At contractual level:
-there isspecific clausan guarantees and adherence to the Code of Ethics and compliance programme;

-there is a genbeal on subcontractinand where subcontracting takespifécatjon of subcontractors
is required.

The following obligations in teongadftual clausese also provided for:

-compliance with the provisions of theihaferce on contributions and health and safety in the workplace
pursuant to Legigtaflecree 81/2008, as well as an indemnity in favour of R.T.I. with regard to all the oblig
necessary for this purpose;

-compliance with the obligations laid down in current legistgtiogroerihef staff who are o
nationals

-compliace with currentvironmental regulations

Starting from 2021, a clause directed ®wardé§ yi ng t he suppl i adsdgal obl i g
security was also added.

Suppliers are always chosen with @oalys€isgaihodelsat make bese of internal structures and skills.

About half of the suppliers/collaborators dedicated to entertainment content production are studios
agencies from across ltaly, particularly around Rome and Milan, which ensure the services o
documealists, directors, costume designers, set designers, directors of photography, choreogr
commentators, hosts or guests. The Entertainment Purchasing Da&fiBjreemd @&otistmnResources
Department (for VIPs) provide for the ressgrglatiord of contracts with the various artistic resources
employed by the various Group companies. In 2021, the Entertainment Purchasing Department m
contracts relating to procurement, licensing and supply of services. Witoltehardtionartistice
entertainment area, it finalised 13,748 contracts, plus 700 in the music sector.

In 2021, the Artistic Resources Department concluded 6,242 contracts for a total of 1,005 collaborat
hosts, commentators, guests, ralsorterthe News, Sport, Digital and Radio areas).

Of these, about 40 are annual andéoml@ogtracts relating to strategic artistic resources (the main fac
linked to the most important broadcasting products in the programme schedule).
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News The journalism and infotainment area of the iNMREl\Grefigps toedeonewagency, whose
supply chain mainly consists of collaborations (about 90%) wptiofthesfohahakgls

O Journalists; [ Graphic designers;
[0 Documentary makers; [0 Speakers, graphic designers and
animators;

[J Directors and authors;
[0 Supply of public, participants, hostes

[ casting organiser; stewards:

[ Costume designers, second desigmer: 17 —oniracts to companies for various suf

makeup artists, hairdressers; as graphic support, translationssand

surveys.

In addition to these collaborations, the News ardiagnoebdsetechnical mater@lsarious types,
as well asgional suppliers of materiafgl lastly part of the purchases goes to press and video agencies.

Videonews has also devefmpétkaship withMercati che Fasecompany specialising in the provision of
sector content broadcast on the TgCom24 programming schedule.

The suppliefgoods and services in the news area, in 2021, are almost entirely Italian or European, wi
exceptions for international press and video agencies.

Selection of suppliers, both for content and collaboration, is determined based onathténdoroadcast ne
programme while also assessing the professional characteristics and experience of the collaborator.

DramaThe drama products featured in the MFE Gro
the subsidiafaodueand throughetluse of independent-plirty productions; this activity generated
around0 hours of finished prodower the whole of 2021, mainly for early evening slot programming
Canale 5.

The selection of independent producers is fundamentally based on the projects selected by the broa
broadcaster decides based on the broadcasting potential of the identified product, or on the congruen
the project examined and tldedstiag line of the Group.

Historically, drama productions altalgaeily origin

Furthermore, remaining on the topic of changes in the supply chain, it should be noted that the
template predominantly used in the pastomratttag template has gradually been replaced by
templates of eproductionand prpurchase due to the new legislation on tax credits for audiovisu
production, thus entering a residual category.

Almost all Taodue suppliers are Italian. In geneatk toeiesaih suppliers used by Taodue for the creatio
of their drama include: actors, screenwriters, directors and copyrights, all selected thanks to continu
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in the reference market which makes use of the experience of the Tasdar tieindea) asoduction
personnel and companies supplying goods and services.

In cases whereuse of minoris expected in the production, the company, which is required to comply with
specific provisions of the law that regulate its enpkgtmgnadeguate organisational procedures and
contractual model s shared with the Groupbds | eg

Digital- Acquisitions and investments provided by the Digital area of the Group fomescom the following
areas

[0 acquisitions in dezelopmensf technological produgts
[J investments inpheduction of contents
[J investments to promotdigtrébution of contemroduced internally by MFE agencies and productions.

The total number of suppliers involved throughout the year forities isaabastaciy, mainly resident
in Italy, while some are from the United States.

Given the speed of changes the digital sector is particularly prone to, selection of suppliers is alw
whichever partner companies demonstratpredmsgpisition to technological and product innovation.

RadioThe core activity of the MFE GroupYds radi
content and musical flows aimed at Italian radio listeners.

For the conduct of its beigimaginly relies on the service prepiggkebgostsandauthoremployed
for the creation and management of the programming schedule on broadcasters 105, Virgin Radio,
and Radio Subasio.

These inclubg? Italian freelancemmost ofhem are known within the radio and television scene.
Most collaborators are Italian, but a limited number of foreign resources are also contracted.

The main radio content is Italian and foreign music, which is indirectly recquitedfipenibe
with repayment of broadcasting righitsctiag companispecifically appointed for this purpose (Siae,
SCF, etc.).

The programming schedule produced and distributed by the broadcasters aslerdidiatesaleg the
houseMediamond S.pmppointed on a national level by virtue of specific advertising concession agree
through the sale of space (commercials, mentionspatty)itedishars.

The actual selection of suppliers takes place, first afoalitahtangrket omitoringand careful
assessment of company neadd their reliability is certified through a Gotiiedason process

3All suppliers are selected in compliance with the laws and regulations in force, such as Ledi38atind Decetiai@8 bendi@es of the Group.
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Offers are made, suppliers selected and services contracted according to the needs identified.

In the artistic field (mdin speakers, hosts and guests), where each broadcaster uses different resour
depending on the specificity of the radio business, target listeners and audience response, the main f
the selection are the individual characteristicsofMahgeherally, the direction followed would be to
make the selection both using the criteria for the dynamics of the competitive scenarios in which broadc
and also via the parameters of adequacy and consistency of remunendtiotifeanaikatiprices of

that particular professional category.

In addition tboadcasting and creative activjtibere are atsghnical activitiedow frequency and

control room, carried out by employeeslsirdutien of the national sajithigh frequency) through
stations (equipment and pylons) and radio relays spread over all regions of Italy. The maintenance of t
(1,798 between Radio Studio 105 spa, Virgin Radio Italy Spa, RMC Italia Spa, Monradio Srl, Radio Su
Radio Aut Srl) and of the transmission equipment is entrusted to external professional maintenance te
(local suppliers), a total of 89 maintenance companies. In addition to these maintenance service provi
are lessors who lease outihiessta total of 271.

PROCUREMENT OF GOODS AND SERVICES

The procurement processes of products and services sypgratimmpteatsvities refer to the following
supply categories

[J systems and technologies
[J General servicefacility / crefisctional
[J TV production

The Group in Italy operates exclusively with accredited third party supplier¥erdmtdigd on the
checking preliminary details (company name, country of residence, address, etc.), overall corporate tr
(identifidan of the final beneficial owner) and the level of concentration of revenues (monitoring whet
exceeds 50% threshold for a single customer).

In 2024 despite the critical issues and difficulties related to the state of emergeg@fftinits has arisen
continued to improve the efficiencgupiptiee accreditation procesghich now includes a greater
number of morelapth checks on active suppliers.

In 2021, the functionality implement&gnetinadsupplier management platform was consolidated and
improvements were made regarding automatic data updates from Synertrade to SAP (accounting sy

The nestructured subcontracting managenpentess was also introduced, so it can now be traced on th
Synertrade platform.
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Furtherationalisation of the supply chais carried out based on critical issues linked to expenditure, the
regulatory complexity of the merchandise sector involved in the commercial relationship (e.g. suppli
provide additial legal obligations), the type of contract (e.g. subcontract) and according to the employm
personnel (employees or direct contractors of the supplier or staff of third parties to whom the ser
subcontracted).

In 2020, tMendor Ratingas set up; this qualitative assessment of the supplier was used to select the par
to be invited to tender for the renewal of some contracts of significant amounts.

It became a requirement to obtzéntisietition on a monthly basis fromitr€@upmhtracts involving
work services (contracts), signed by the legal representative, stating that the personnel employed in ren
services are regularly hired, paid and insured, and ensuring compliance and correct fulfilment of
oblgations regarding worker protection.

Lastly, the management of these processes aims to impleoreover griadupplieiis order to
diversify total expenditure over several parties, thus reducing their concentration.

MFE has also establishedl thatpliers must complete all registration phases including the approval a
acceptance of the terms and conditions of the contract, the privacy rules, the Code of Ethics of the Gr
Compliance Programme in order to be classified etibat@dtatidem.

In the management of its supply chHHE, Giup in Spphomoteesponsible practic@sthin its
sphere of influence by transemttimgimental, social and ethical standardits supply chain. Since
2010, contracts with supplh the MFE group in Spain have contained a clause that establishes t
commitment to carry out sustainable actiyitiasely: respecting workers' rights and union membership,
refraining from using child labour, refusing any kind of sldubitialgoamy gtimd of discrimination,
complying with the legislation on the prevention of risks at work, ensuring the safety of employees duri
hours and prohibiting any conduct involving corruption, blackmail or extortion.

The contractors alstaethat they comply with environmental regulations and promote the efficient u
limited resources such as energy, water and raw materials in the course of their activities. In this wa
declare their commitment to ethical and re spagstipheint.

With regard to the types of suppliers and the main items of expenditure relating to the MFE Group in
IS a greater concentrationpurtihase of television broadcasting rayidscontent, 77.4%, followed by
technological, proféesal and production servicesich together account for around 22.6%.

Technological services contracted are linked to the purchase of technical materials (essentially
software, cameras, mixers, matrices, audio and video equipment).

Professidngervices consist mainly of maintenance and development of computer applications and c
and audit services.

Production services mainly refer to services of set design, lighting and subtitles.
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Contracts with national suppliers cover tleityast guajds and services purchases, where international
suppliers correspond mainly to the negotiation of technological services.

6.2 THE SOCIAL IMPACT OF THE GROUP

ADVANCED TRAINING INITIATIVES

The MFE Group education programmemfdoyess, designed to develop skills linked with the world of
commercial TV, continued in 2021 as in earlier years.

There was further consolidation of the collaboratidhMdtneensignd the Mediasetup, in order
to develop and improve the organisation and manafjeanent oétheds .in Jour nal i sm

Thanks to careful selection and excellent tra
journalist. IULM and Mediaset coairbiegptibctive expertise in the world of communication and information.

The professional training coecsgissed by the National Association of Jourfoalisespurposes of
an apprenticeship.

The Master ds c our s eththdprofessibnal skdlgthat wil enaldeuthem to pcoess ath
broadcasting markets and produce multimedia content for the various platforms. The effectiveness of t
is validated by the Joint Scientific Committee.

There is alseehnology worksiprun using professionals made available by the Group. It stands out am
Italian journalism courses as the only one of its kind.

The Gener al I nformation Division has also rei
throughasticipation in the Scientific Committee, in managing the Journalism Workshop and in internsh
agencies of Mediaset TV news and programmes.

I n 2021, 13 students from the | ULM Mag®Ver Ys i
web, mobile and radio), between September and November.

In addition to tikernshipg hat are part of the | ULM Masterd
severgburnalism schooddl over the country (Universita Cattolica, tatalediitdiano IFG, Universita
di Torino, IFG Urbino) and in 2021 it offered 18 students the possibility of an internship.

The MFE Group also offers its experience and professidiaismt wartiés i n  Mar ket
Communication and Sales Managéwhich was established in 88lby i t al i atd80

The Master's in Marketing, Digital Communication and Sales Managamestgsaal t8te course with
lectures and internship and limited admission, targeted at graduates whiatidheidpoideskional
future in the field of marketing, trade marketing, sales and digital communications.
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Through the two editions launched in 202ldyamcB8eptenibecember), the Master's offéded its
participani¥Ocourse days foral tuft 19Chours of training; with reference to thd/dgr2@2y edition,
the31participants were able to approach the world of work through participatiéddays obtal of
internship, a total 42Chours, at the end of which all gnaduatgsle to find permanent job positions.

The companies that collaborate on this initiative contribute with teaching and practical sessions and p
reference point for the labour market as an employer, as well as elements that eataigeotitaengoing upd
training programme. As a result, the Master's course alwaigsoates asdgelpetween Universities

and the Company.

This takes place thanksathing staff from leading Italian and international univesities
contribution@fmmanageri key roles within Italian and multinational companies.

t he Ma st e Huhsing experimentalabbrationdoetvgeen Milanese universkiesn the
beginning of the initiative, the Rectors of si
Committee:

0 Universita Commerciale L. Bocconi

LJ universita Cattolica del Sacro Cuore

[J 1ULM Libera Universita di Lingue efiomeunic
O Politecnico di Milano

[0 universita degli Studi di Milano

[J University of MiBinocca, and were joined by the main local associations and representatives 0
financial and business world.

The Mast ghirtygfeurth edittovhas to datiueated more than 1,000 graduates, many of whom
now hold top management positions.

The coursacsredited by ASFORt he | talian Association for Ma
course.

Furthermore, the MFE Group has hambbalgoiatpns with leading Italian universif@ssome years
now, offering students of the main faculties opportunitiestoricuégraiednshige complete their
studies. During their internship experience, the young undergraduates rauaityitereipeoppee
the world of work while building professional relationships, interfacing with the organisational dyna
company and using the knowledge acquired during their studies to further hone the skills and expe
will factiate their entry into the labour market.
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INITIATIVES AIMED AT THECOMMUNITY

MFE Group agencies receive daily information on philanthropic activities, events-pirrditinitiatives by n
organisations and charitable associations for the propadibfagithrsic minorities, voluntary groups,
and institutions of medical research.

I n addition to thi Us desi
put its communicative power and the sk Mediaset ha a cuore

collaborators at the service of the comm il futuro

gMedi aset h a indiative wab: e 1 1 UL ur ugyg

launched in September 2019: communication campetigies dbedrding to an integrated multimedia
scheme featuring TV and radio as well as digital and social media coverage give visibility to issues
importance.

The numerous awareaisasg and exposé campaigns involve a strong media respbnise t he Gr
generalist and thematic netwofkedssléd commercials are accompanied by TV news reports, spaces wit
information, infotainment and entertainment broadcasts, programmes within the TV and radio schedule
and detailed imfation on websites and social media channels, together with other social initiatives.

During 2021, there were ten campaigns:

St core World Water D22 March). World Water

A = (8] established by the UN, is celebrated
Lacquaﬁ‘:'ta: institutional and public awarénikesroportan
prOteggl o of this resource and reduce water waste
occasion, the Mediaset Tower turned ¢

22 marzo symbolise the Compa
e RGNS line in identifying solutions to safeguard
thattds essential to

12 oo [ 13 2o
AAND PRODUCTION

cO | &
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lo nonla beva(from 2 to 17 April). The car
kicks off on Fahecking Day (2 April) ¢
dedicated to the fight against fake news,
presence on the web and in the world of so
The initiative consists of three different ¢
usefltips to expose fake news and the doc
Dietro la notizselproduced by Infinity Lab
available on the Mediaset Infinity website.

QUALITY
EDUCATION

1]

La Terra siamo noi:
prendiamocene cura.

#GiornatadellaTerra

LYl t al-FathaéFreaigence of the Cc
Ministers (from 26 April to 3 May). The s)
campaign, created t
Covid 9 pandemiayites the public to obsen

fundament al rul es f
urges positiVomgygr um
depends on each one
future 3

GOOD HEALTH
AND WELL-BEING

e
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lo non

la bevo

L2

Mediaset ha a cuore
il tuturo

Earth Dag22 April). For Eartls Dapated to affii
the need to preseesy
in 2021, a virtual climate summit was held
by the leaders of major countries. The ¢
followed closely by Mediaset news oultl
offered reports andepth information on it. O
occasion too, the Mediaset Tower turnexd
stress the attention that the Company direc
this topic.

CLIMATE
ACTION

13

LITALIA
RIAPRE
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@3¢ MEDIASET

PER IL MINISTERO DEL TURISMO

World Oceans D& June). On this occas
campaign is carried out to raise public aw
the topic of protecting our seas and the de
threaten them, by broadcasting com
bumpers aivedepth reports in TV news.

CLIMATE
ACTION

13

14 SEFLEDI\‘ WATER

Non cadere
nella rete

Modiaset ha a cuore
I futuro

,"‘ F'ESUSTAINABILITY REPOR

Parti pze Medidsét [for thd Mirast
Tourism (from 10 May to 7 June). Twenty ¢
featuring as many faces from among the
audi enc e daved merseralitiesy &t
viewers to choose destinations in Italy to s
Italian tourism uistty. The campaign comes
end of t he gComuni
research project carried out by Publitalia
Universita Cattolica di Milano, which ans
impact that communication and media ca
developing and maintaméngeputation of Ita
tourist locations.

DECENT WORK AND
ECONDMIC GROWTH

o

8 giugno

Giornata
Mondiale
del’Oceano

Non cadere nella retieom 12 July to 3 Aug
The Internet Addiction Disorder aweising
campaign is made up of two differegt
featuring the voice of journalist Paolo De
author of a bawkthe subjsatarning the puk
of the risks of internet addiction.

GOOD HEALTH
AND WELL-BEING

e
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Il cibo & il nostro futuro, non sprechiaificdomn
16 to 24 October). Extra content was mad
on the Mediaset Infinity website to sup
initiative, such asQGhee StorytelFood Res
series (gwoduced with Infinity Lab), whic
stories of people who save food and who
good; the documengtilf Hungfgirected b
William Hurry anegpmmuced by Infinity Lab
Tuorlo), which focuses on the impact of foa
the global ecosystem and possible stre
counter it. In this case, the campaign als
concrete action for sustainatilitytie compa
such as: posters, tray mats and dedicat
placed in the company refreshment areas ¢
and Rome offices; all plastic material elimil
production sets, replaced with branded m:
and compostable items.

Scegli
il coraggio
Mediaset ha a cuore e
i futuro
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Scegli il coraggiftom 24 to 31 October). No\
third edition, the initiative ends the month o
which has always been dedicated to bre
prevention. It consists of a spot (made us
by Stefano Rossetti) inviting weitthecourage
put prevention befo
Rossetti al so produ
placed in Piazza Leonardo in Milan for the
In addition, as in previous editions, the

Tower turned pink, to ®ymb s e t h
commitment to breast cancer prevention.

GOOD HEALTH
AND WELL-BEING

e




The campaign to support the International
for the Elimination of Violence against Wc
(from 18 to 25 November). On this occas
was made to say stop to violence and prem
national antiolence and astélking number 1¢

GENDER
EQUALITY

g

But ¢Mediaset ha a cuore il f utrangirg dationa issomes.r e t
It also involves concrete action for sustainability within the cduopang.visthptbird parties, for
example, all plastic material was eliminated from sets and replaced with branded metal flasks and co
items.

This is because gcaring about the f actingr ed i sn

When talking about social initiatives for the community, mention must be made of ti&r&stiecal program
la Notiziawhich always follows the issue of sustainability closely.

The weekdgchio al futurslot, by TV journalist Cristitig Giabe visibility to initiatives promoted by private
companies and-porfit organisations that meet the 17 points of the 2030 Agenda, in geod health and
being, education, respect for the environment and optimising resources.

The programme also promotes initiatives to protect the environment, throughAthbieaports in the
Giovans |l ot (i n which very young Bscientific advi
the environment) and food productica r t i s a n a Paes, pag¢saggk..g &pemnza,Verden t h e
sl ots by Davide Rampell o and Luca Sardella r
of sustainable fishing. Also, in pieces on recipes to fight waste, Luca Galltieri involves students at the
School in preparisbas made with leftovers.

Finally, the consolidated partnership$teiseeeita Natizchth&.A.l(Italian Environment Fund) in the
protection, preservation and enhancement of the Italian artistic and natural heritage is extremely imp

Radi too plays an important role in social initiatives directed towards the community.
In 202tadioproceeded with the commitments undertaken in previous years towards the community.
Almog200 radio spotgeréoroadcasby the various MFE Group statippsitbsocial initiatives.

The ¢#Mediaset ha a cuore il futurod campaign
the Lega Nazionale Difesa Cane against the abandonment of dogs in the summer.
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Campaigns were also carriedippoinaf the AIRC to inform the public about the possibility of donating their
B5x1000Y income tax contribution to cancer res

On Worl d Al zhei mer Ys -amiyg,campaigns withapdriicolar eferantei tmtimes  r
devastatinffexts of this degenerative disease and to promote prevention and research.

The efforts of the ¢gltalia Lived campaign that
given the halt on all local promotion activity invoogeati@fal shows in the last two years. It supports
all those in entertainment who until now have been unable to work due to the pandemic crisis.

On theveb a page dedicated to these projects was developklbdidbatRlagite. In addition to
gathering together all the material produced for the campaigns in chronological order, the aim of the d
space is to publicise Im&mccontributions ardkepth information produced specifically for every topic

focused on. | diwdys upato date and iopeer to aonsultation &t ,any time, so that the
contemporary nature of the problems addressed remains present.

We also wish to stress that spon$onsiiaasars for public and private bo@esognised by the state)

is all ceinigld by government associations (Civil Protection for Italy and AGIRE for the world). Many
activities are also carried out through the support of Mediphadihdsganisation founded in 2003 as

a tangible expression of Mediasettoogmmmate social responsibility.

It is within this scenario that the Group takes to the fielddidmgsitendFabbrica del Sorriso
through its own agencies, in daytime packages on generalist networks or on TGCOMi4&nParticular visi
to the projects to which Fabbrica del Sorriso is committed, not only upon presentation and during fund
also when the project is run and for the results from the initiative.

One example of this is the production of a specific dat@dvifi&BBRICA DEL SORRISO, UNA STORI
SPECIALE", illustrating the individual projects funded and testimonials for the results achieved. T
Ragazzi", in collaboration with "la Citta dei Bambini e dei Ragazzi" in Genoa, is anetst@peducational
initiative to have been given visibility.

Publitalia'80 contributes to the social activities of the MFE Group through Mediafriends, providing
space that is used to promote fundraising mainly to support the iditiatified.dnaaitdgition to this,
Publitalia'80 reserves some advertising space to initiatives that support scientific research, training
activities.

Aroun@,200 spotsere broadcast in the year, with contributions free of chargbdroraisdaresin
the GroupbYs artistic |l andscape.

Publitalia 80 is a founding membé&ootiteione Pubblicita Progreakmg with the major players in
communication in Italy. This foundation aims to contribute to solving the civiyaducdtiems ahd m
the community by placing communication at the service of society.

In addition to paying a membership fee, the sponsoring members provide their work free of cha
implementation of the Foundation's activities.
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Pubblicita Progrgesmnotes training initiatives on social communication at leading Italian universities;
promotes events, exhibitions and initiatives dedicated to important social issues; it sponsors social comm
campaigns carried out hyrofitnorganisatiang it holds the festival of social communication for training
and public educational purposes.

Every year, Pubblicita Progresso draws the attention of the authorities and public opinion to create
awareness on a specific theme by implenmemiicgtemmcampaigns using contributions from promoting
partners: campaigns osraoking, organ donation, gender equeditisnansustainability, volunteer

work, etc.

The Group's radio stations broadcast socially themed spots fregctifighaoyeed hisder the sub
concession contract in force between Radiomediaset, Monradio and Subasio and the Mediamond sale

Activities to support youth entrepreneurship

With regard to promoting youth entrepreneurship and supportingrihandgpldimioting the territory
in general, we would highlight the activities cahiletl/eatines

ThisMFE venture capifaioject involves investing in sharesps, stainly digital in the msidiedn
consumer and retail area with high growth and development potential, through advertising campaigns i
Spain.

The investment portfolio also extends bebitdruers, while remaining within Europe.

The business model of AD4Ventures contributes to the growth of the companies in which investment
providing a great boost to potential excellence and all those young entrepreneusstigllnigable to acc
world of television media.

The portfolio currently indddsmrupsall with management aged just over thirty and for the most part
active in Italy.

The staups included in the AD4Ventures portfolio were founded between 2010 and 2019.

202 saw the great event exitref Deporvillage company operating in sports proolocterce): a
total initial investment of 2.7 million euros in TV campaigns (of which 1 million euros in Italy and 1.
Spain) was followed by an3dxihitifon i.e. a return on investment equal to 12 times the initial capital.

The investment decisions made by AD4 Venture
validation of the stlag s busi ness, blating toathe swstairalbility aspetts bfdhe r
companies analysed.

In this regard, mention must be Restdrhong the latest investments: environmentally sustainable be
ecommerce, traceable and only from extensive farming.

The company, foundedyinn 2019 by two young entrepreneurs (under 30) and Universita Cattolica di
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Management graduates, prometesilitigbeef, directly from the mountain pasture of Valtellina to your front
door.

Ad4VYs deci si on tlofrom somessstaindbitity aBpacischatlare at ¢he cehtre of thel i
statu ptds phil osophy: protecting habitats (the pr
most of which take their livestock to the mountain pastures toerdoibséingtion of alpine farmsteads

and biodiversity); the creation of shorter supply chains (Pascol is supplied exclusively by Italian farmers
obliged to purchase all the raw materials used on the farm within regional bordeydlicleetping small
(Pascol pays them about 30% more than market prices and offers them free livestock and agricultural al

These elements follow the guidelines provided by the UN in September 2021 in the first Food Syste
aimingtoraiscal unt r i esY awareness of critical enviro

Another important investment in thisTereagascompany in which Ad4V has increased its shareholding.
Operating in green tech, thgpsguwdommittiedreducing residential energy consumptioivalitd high
added connected services: it installs the latest generfiioenoy HYAC products and acts as general
contractor for lasgale energy redevelopment building projects.

AD4VENTURES INVESTMENT PORTFOLIO AT 315T DECEMBER 2021

The commitmemf MFE in Spain to social welfareflected in tti& Meseproject. Over 2021, its
activities were directed mainly towards the most vulnerable groups in society (such as children), equ
area and protecting the environment.

This preventiamd information activity was also made possible thanks to continuous exchange of id
opinions with various associationsgo@itriwganisations.

We would also highlight the creatigh\wfatheo r  Mand in 2020 whith aims to irvohgesth
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